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Welcome to DialogClassic Web(tm) 

Dialog level 03.04.00D 
Last logoff,: 19oct03 15:51:58 
Logon file405 24oct03 17:11:34 
* * * ANNOUNCEMENT *** 

— File 654 - US published applications from March 15, 2001 to the 
present are now online. Please see HELP NEWS 654 for details. 

★ * * 

— File 581 - The 2003 annual reload of Population Demographics is 
complete. Please see Help News581 for details. 

★ * * 
* * * 

— File 990 - NewsRoom now contains February 2003- to current records. 
File 992 - NewsRoom 2003 archive has been newly created and contains 
records from January 2003. The oldest months 1 s records roll out of 
File 990 and into File 992 on the first weekend of each month. 
To search all 2003 records BEGIN 990, 992, or B NEWS2003, a new 
OneSearch category. 

* * * 

— Connect Time joins DialUnits as pricing options on Dialog. 
See HELP CONNECT for information. 

*** — SourceOne patents are now delivered to your email inbox 
as PDF replacing TIFF delivery. See HELP SOURCE1 for more 
information. 

★ * ★ 

--Important news for public and academic 

libraries. See HELP LIBRARY for more information. 

* * ★ 

--Important Notice to Freelance Authors — 

See HELP FREELANCE for more information 

* ** 

NEW FILES RELEASED 

***World News Connection (File 985) 
***Dialog NewsRoom - 2003 Archive (File 992) 
***TRADEMARKSCAN-Czech Republic (File 680) 
***TRADEMARKSCAN-Hungary (File 681) 

***TRADEMARKS CAN- Poland (File 682) 

★ ★ ★ 

UPDATING RESUMED 

*★* 

RELOADED 

***Population Demographics -(File 581) 
***CLAIMS Citation (Files 220-222) 

REMOVED 

* ★ ★ 

*** DIALOG HOMEBASE (SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, etc.) 

5. Product Descriptions 

Connections : 
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6. DIALOG (R) Document Delivery 

7. Data Star(R) 



(c) 2003 Dialog, a Thomson business. All rights reserved. 

/H = Help /It = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 
service. Enter a BEGIN command plus a file number to search a database 
(e.g. , Bl for ERIC) . 



B IGOR705 

»> 77 does not exist 

»>1 of the specified files is not available 

24oct03 17:12:07 User268082 Session D47.1 
$0.00 0.225 DialUnits FileHomeBase 
$0.00 Estimated cost FileHomeBase 
$0.13 INTERNET 

$0.13 Estimated cost this search 

$0.13 Estimated total session cost 0.225 DialUnits 



SYSTEM: OS - DIALOG OneSearch 

File 2:INSPEC 1969-2003/Oct W2 

(c) 2003 Institution of Electrical Engineers 
♦File 2: Alert feature enhanced for multiple files, duplicates 
removal, customized scheduling. See HELP ALERT. 

File EBusiness & Industry(R) Jul/1994-2003/Oct 23 

(c) 2003 Resp. DB Svcs . 
File 15:ABl/lnform(R) 1971-2003/Oct 24 
(c) 2003 ProQuest Inf o&Learning 
*File 15: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 16: Gale Group PROMT (R) 1990-2003/Oct 23 
(c) 2003 The Gale Group 
♦File 16: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 

File 20: Dialog Global Reporter 1997-2003/Oct 24 

(c) 2003 The Dialog Corp. 
File 35 dissertation Abs Online 1861-2003/Sep 

(c) 2003 ProQuest Inf o&Learning 
File 65: Inside Conferences 1993-2003/Oct W3 

(c) 2003 BLDSC all rts . reserv. 
File 99: Wilson Appl . Sci & Tech Abs 1983-2003/Sep 

(c) 2003 The HW Wilson Co. 
File 148: Gale Group Trade & Industry DB 1976-2003/Oct 24 
(c)2003 The Gale Group 
♦File 148: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 160: Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 233: Internet & Personal Comp. Abs. 1981-2003/ Jul 

(c) 2003, EBSCO Pub. 
File 256 : Sof tBase : Reviews, Companies&Prods . 82-2003/Sep 

(c)2003 Info. Sources Inc 
File 275: Gale Group Computer DB(TM) 1983-2003/Oct 23 

(c) 2003 The Gale Group 
File 347:JAPIO Oct 1976-2003/ Jun (Updated 031006) 
(c) 2003 JPO & JAPIO 
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♦File 347: JAPIO data problems with year 2000 records are now fixed. 

Alerts have been run. See HELP NEWS 347 for details. 
File 348: EUROPEAN PATENTS 1 97 8-2003/Oct W03 

(c) 2003 European Patent Office 
File 349: PCT FULLTEXT 1979-2002/UB=20031016, UT=20031009 

(c) 2003 WIPO/Univentio 
File 474:New York Times Abs 1969-2003/Oct 23 

(c) 2003 The New York Times 
File 475:Wall Street Journal Abs 1973-2003/Oct 23 

(c) 2003 The New York Times 
File 476: Financial Times Fulltext 1982-2003/Oct 24 

(c) 2003 Financial Times Ltd 
File 583: Gale Group Globalbase (TM) 1986-2002/Dec 13 
(c) 2002 The Gale Group 
♦File 583: This file is no longer updating as of 12-13-2002. 
File 610:Business Wire 1999-2003/Oct 24 
(c) 2003 Business Wire. 
♦File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613 : PR Newswire 1999-2003/Oct 24 

(c) 2003 PR Newswire Association Inc 
♦File 613: File 613 now contains data from 5/99 forward. 
Archive data (1987-4/99) is available in File 813. 

File 621:Gale Group New Prod.Annou. (R) 1985-2003/Oct 24 

(c) 2003 The Gale Group 
File 624 :McGraw-Hill Publications 1985-2003/Oct 23 
(c) 2003 McGraw-Hill Co. Inc 
♦File 624: Homeland Security & Defense and 9 Piatt energy journals added 
Please see HELP NEWS 62 4 for more 

File 634: San Jose Mercury Jun 1985-2003/Oct 23 

(c) 2003 San Jose Mercury News 
File 636: Gale Group Newsletter DB(TM) 1987-2003/Oct 23 

(c) 2003 The Gale Group 
File 810:Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813: PR Newswire 1987-1999/Apr 30 

(c) 1999 PR Newswire Association Inc 



Set Items Description 



S (EFFECTIVENES? OR RATING OR SCORING) 
Processed 10 of 28 files . . . 
Processing 

Completed processing all files 



(30N) (BROADCAST??? OR TANSMIT???? ) (30N) (PA 



SI 



927539 


EFFECTIVENES? 


1411948 


RATING 


310021 


SCORING 


3061595 


BROADCAST??? 


309 


TANSMIT???? 


1322785 


PARTICIPANT? 


40488 


SPORTSM?? 


72727 


CONTESTANT? 


170 


(EFFECTIVENES? 




OR TANSMIT???? 




CONTESTANT?) 



OR RATING OR SCORING) (30N) (BROADCAST??? 
) (30N) (PARTICIPANT? OR SPORTSM?? OR 



S SI AND (ADVERTISING (IN) RIGHT?) 
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Processing 

Processed 10 of 28 files . . . 
Processing 

Completed processing all files 

170 SI 

3820416 ADVERTISING 

8978293 RIGHT? 

4141 ADVERTISING ( IN) RIGHT? 

52 0 SI AND (ADVERTISING (IN) RIGHT?) 

? 

S (SELL??? OR BUY??? OR PURCHAS???) (2N) RIGHT? 

Processing 

Processing 

Processing 

Processing 

Processed 10 of 28 files . . . 
Processing 

Processed 20 of 28 files ... 
Completed processing all files 

7620947 SELL??? 

6827496 BUY??? 

6623523 PURCHAS??? 

8978293 RIGHT? 

53 185162 (SELL??? OR BUY??? OR PURCHAS???) (2N) RIGHT? 



Set Items Description 

51 170 (EFFECTIVENES? OR RATING OR SCORING) (30N) (BROADCAST??? OR 

TANSMIT???? ) (30N) (PARTICIPANT? OR SPORTSM?? OR CONTESTANT?) 

52 0 SI AND (ADVERTISING (IN) RIGHT?) 

53 185162 (SELL??? OR BUY??? OR PURCHAS???) (2N) RIGHT? 
? 

S SI AND S3 

170 SI 
185162 S3 
S4 0 SI AND S3 

7 



Set Items Description 

51 170 (EFFECTIVENES? OR RATING OR SCORING) (30N) (BROADCAST??? OR 

TANSMIT???? ) (30N) (PARTICIPANT? OR SPORTSM?? OR CONTESTANT?) 

52 0 SI AND (ADVERTISING (IN) RIGHT?) 

53 185162 (SELL??? OR BUY??? OR PURCHAS???) (2N) RIGHT? 

54 0 SI AND S3 
? 

S SI AND SPONSOR? AND EMPLOYMENT 
170 SI 
1998883 SPONSOR? 
237 8934 EMPLOYMENT 
S5 1 SI AND SPONSOR? AND EMPLOYMENT 

7 

T S5/3,K/1 

5/3, K/l (Item 1 from file: 349) 
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DIALOG (R) File 349:PCT FULLTEXT 
(c) 2003 WIPO/Univentio. All rts. reserv. 

00535355 **Image available** 
EVALUATION OF RESPONSES OF PARTICIPATORY BROADCAST AUDIENCE WITH PREDICTION 
OF WINNING CONTESTANTS: MONITORING, CHECKING AND CONTROLLING OF 
WAGERING , AND AUTOMATIC CREDITING AND COUPONING 
EVALUATION DES REPONSES D 1 AUDITEURS PARTICIPANT A UNE EMISSION 
RADIODIFFUSEE AVEC PREDICTION DES GAGNANTS PARMI LES PARTICIPANTS: 
CONTROLE, VERIFICATION ET REGULATION DES PARIS, ET DISTRIBUTION 
AUTOMAT IQUE DE CREDIT ET DE COUPONS 
Patent Applicant/Assignee: 

VON KOHORN Henry, 
Inventor (s) : 

VON KOHORN Henry, 
Patent Applicant/Inventor: 

VON KOHORN Henry, 945 Treasure Lane, Vero Beach, FL 32 963, US, US 
(Residence) , US (Nationality) 
Legal Representative: 

GREEN Clarence A (agent), Perman & Green, LLP, 425 Post Road, Fairfield, 
CT 06430, US, 

Patent and Priority Information (Country, Number, Date) : 
Patent: WO 9966707 A2-A3 19991223 

Application: WO 99US10850 19990517 (PCT/WO US9910850) 

Priority Application: US 9888148 19980601 
Designated States: AL AM AT AU AZ BA BB BG BR BY CA CH CN CU CZ DE DK EE ES 
FI GB GD GE GH GM HR HU ID IL IN IS JP KE KG KP KR KZ LC LK LR LS LT LU 
LV MD MG MK MN MW MX NO NZ PL PT RO RU SD SE SG SI SK SL TJ TM TR TT UA 
UG UZ VN YU ZW 

(EP) AT BE CH CY DE DK ES FI FR GB GR IE IT LU MC NL PT SE 

(OA) BF BJ CF CG CI CM GA GN GW ML MR NE SN TD TG 

(AP) GH GM KE LS MW SD SL SZ UG ZW 

(EA) AM AZ BY KG KZ MD RU TJ TM 
Publication Language : English 
Filing Language: English 
Fulltext Word Count: 131080 

Fulltext Availability: 
Detailed Description 
Claims 

Detailed Description 

... in terms of the viewing audience applies also to 
the listening audience of a radio broadcast , 
The second of the two signal groups is in the nature of an 
instructional signal. . . 

...an answer, the proper content and form of an 

acceptable answer, and a mode of scoring the answers, In one 
embodiment of the invention, the first signal of the second 
signal . . . 

. . . forth the desired acceptable answer or 

answers, and the second signal provides the mode of scoring 
responses, such as the parameters, formulas and other response 
criteria to be employed in the ... enabling members of 
the remote audience to communicate responses or other 
commentary back to the broadcasting station. 

It is recognized that there may be situations wherein it is 
impractical to have... 
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...of a further embodiment in which the program and 

instructional signals, including response criteria and scoring 

criteria, would be recorded for playback to the receiving 

stations at a later time, Such. . .with the data for the desired area of 

interest, 

Normally, , broadcast contests presently conducted are sponsored 
by manufacturers or retailers of products. Successful 
respondents may receive prize coupons entitling them to a 
discount on merchandise promoted by a sponsor . However, 
winners often receive coupons carrying a discount on 
merchandise they do not intend to... 

...unwanted product will not be redeemed and are useless to 
both the public and the sponsor , It is a weakness of the 
coupon system presently in use that the overall coupon... 

...deductible from the price of a 

product selected by such a member for purchase, Local sponsors 
thereby may promote the sale of products, 
The foregoing coupons may ...the 
14 

usual interruption of a broadcast program for a message from 
an advertiser or sponsor , Thereby, the invention allows for 
the simultaneous participation of people from across the 
country to... at the remote location, the 
equipment of the response unit includes a keyboard, a 
comparator, scoring circuitry, a memory, as well as other 
circuitry which may include a computer,, and circuitry... 
...telephone line. However, it is 

acknowledged that such equipment may represent an excessive 
expense to participants at remote locations, in which case the 
complexity and expense of the equipment at the... 

. . .be reduced by placing some of the equipment, 

such as circuitry involved in comparing and scoring 

participants 1 answers at a central facility remote from the 

respondents 1 locations. Thus, response criteria and scoring 

criteria which are transmitted via a communications link to 

the remote receiving locations, in the . . . a system enabling respondents 

who are members of an audience to select or predict winning 

contestants at a studio from which a program is broadcast to 

the audience; and 

Figs. ...the receiving station 16, the two signals are processed 
25 

separately, The instructional signal is broadcast by a radio 
channel employing a radio antenna 34 at the central station 
12, and. . . level 

of difficulty or a scoring mode. 

The term "commercial message" as used herein includes 

sponsored , paid-f or and other messages intended for commercial 

purposes, 

The term "user" of a ... formulating a message or program for broadcasting 
on behalf of an advertiser, manufacturer, store or sponsor 

The term "difficulty level" is intended to include difficulty 
levels set by the host and... such as prize information, is 
provided thereon. 
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The latter method has the advantage that a sponsor or 

advertiser can have up-to-date promotional information printed 

on coupons by directing the... with existing show formats, and has the 

advantage of expanding the television audience, thereby 

attracting sponsors of the shows, The machine readable card 

48,, or a one-time coupon which may be outputted by the 

dispenser 46, , may be presented or redeemed for prizes by 

successful participants at a local store or other business 

establishment cooperating with the broadcaster 

When applying the methods and systems described to a 
multi-part task, contestants normally are confronted with a 
52 

situation, such as questions or puzzles, in which a... 

...device are required, the 

total of the responses determining the correctness or 

acceptability of a contestant 1 s response, 

While such an event or operation of such a task is in 

progress ... of the merchandise, and are designed only to attract buyers to 
a store, then a sponsor , such as a manufacturer, may choose to 
ignore the risk of, or may even welcome... 

. . .discount coupons 

available through newspapers and magazines. 

A more serious problem may arise when a sponsor or 
manufacturer offers awards of a larger magnitude, In such 
instances,, it is desirable to ... embodiment of the invention having 
greater versatility in the evaluation of learning situations 
and the scoring of games and contests by means of a system 
200, In the system 200, a central station 202 includes a 
studio 204,, such as a television studio, and broadcasts 
programs to many remote receiving stations, one such station 
206 being shown by way of. . . 
. . . the receiving 

stations 206 includes meansf such as a television screen 208, 

for observing a broadcast program, and means by which persons 

in a remote viewing audience can respond to situations ... and applied to 

the demodulator 

264 which separates the audio and video portions of the 
broadcast transmission, the audio portion being applied to the 
speaker 270, and the video portion being. . . 

...304 includes well-known synchronization and 

timing circuitry 306 which is employed in converting the 
broadcast video to a picture presented on the screen 208, the 
timing circuitry 306 also providing. . . 

. . .as to enable extraction of the designated response 

signal of the keyboard 224 and the scoring mode signal of the 
keyboard 226. 

The television system 220A further comprises a clock 310... of the 
invention, , the number of prizes 

awarded and their values are set by the sponsor of the 

program, and normally are set so as to optimize the financial 

return to the sponsor or broadcaster, Normally, , in a quiz 

program, a plurality of tasks will be presented, Each ... information . It 

is in the interest of the producers of such 
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shows which are frequently sponsored by advertisers, to induce 
viewers to call up additional information in the form of 
lists... to passengers, who will see the ground by 
video-tape presentation, Such programs can be sponsored by 
groups interested in promoting one or another aspect of 
natural or man-made resources of the area, such as Chambers of 
commerce, historical societies, resorts, airlines, commercial 
sponsors , tourist offices of states and the like, A plurality 
of audio tapes pertaining to the ... programs may not be the most 
suitable forum for such promotions, 

Frequently, , suppliers prefer to sponsor a coupon program 
directed at local or regional audiences. Until now,, however, 
local newspapers have been the only forum of any consequences 
available to such local sponsors for detailed product offers. 

The discounts or prizes are in many instances applicable to 
merchandise ... facility to remote locations conveying a 
listing of or information pertaining to the products of 
sponsors of such a broadcast. The term "product" includes 
goods and services whether specifically promoted in... 

..a broadcast, such as a commercial, or only appearing 
in the product listing of a sponsor , The information conveyed 
by these broadcast signals is referred to as product signals 
and comprises . . . 

. . free samples and any 

other information pertaining to such products and deemed 
useful by a sponsor . The product information is modified or 
reformatted as determined by a sponsor 

Members of the broadcast audience are equipped with means for 
receiving and presenting the broadcast. . .provided at members' locations 
for displaying the 

latest product list and other information desired by sponsors 
permit sponsors or broadcasters to delete, substitute, add or 
modify information. Audience members are equipped with means... 

..for response criteria; entering means for response and product 
selection; data storage means; comparing and scoring means; 
and means for generating and dispensing a prize token. 
The above mentioned means at contestants 1 locations may 
conveniently be combined into a response unit. 

The methods described lend themselves well... 

..ability to transmit 

product or service information to a select group of members of 
a broadcast audience, The present method described, which 
dispenses prizes to individuals intending to purchase a 
specified. . . 

..Such a single fixed award is 
165 

made to all successful participants in case a sponsor intends 
to introduce a new product, in which event winning contestants 
are given the opportunity ... formulating a message or program for 
broadcasting on behalf of 

an advertiser, manufacturer, store or sponsor 
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The term "dissimilar" is intended to include the meaning of, 
different and non-identical. 
The... and the like, 

Using the present methods and the systems described, a 
broadcaster or a sponsor formulates task sets, the sets each 
comprising task-setting and response criteria signals, being 
broadcast. . .central location. 

The product signals may be modified at any time as directed by,, 
a sponsor , 

In the operation of the system described, a retailer prepares 
a listing of products selected. . . 

...products listings displayed at members' 

locations are grouped accordingly, If the product listing of 
a sponsor is lengthy, , it can be displayed to members in 
successive segments or groupings. This is... new coupon 
tape, whether in the mail or through personal pickup at a 
store, a sponsor may utilize the opportunity to provide such 
171 

a member with a revised memory board. . . 

...listing of the names or numbers of 

products selected for promotion on that day. A sponsor ! s 
product listing may be stored in a memory for extended periods 
of time, The . . . 

. . . stored in a memory coupled to 

the means informing shoppers of items chosen by the sponsor 
for promotion, The display and selection means are further 
provided with comparing means and alarm. . . 

...a shopper when the item of 

interest to the shopper is one chosen by the sponsor to which 
a prize is applicable. This method enables shoppers to wait 
until an item. . . 

...product signals to display only the names or 

numbers of product items selected by a sponsor from the 
comprehensive listing of products permanently stored in the 
memory of ...to a "special" on sale the 

same day may be changed easily and quickly. A sponsor may 
provide printed lists of all products to viewers,, each product 
being permanently numbered so... 

...of a program composes and provides to 

viewers product listings supplied by a plurality of sponsors 

In such an event a program ...a hard copy record stipulating 
the sales outlet at which the products of the respective 
sponsors can be purchased using a discount token. 

Thus, , the latest product information can be conveyed to 
members of the remote audience and can be updated at any time. 

A sponsor can alter the instructional signals by making a 
telephone call to the local FM-station . . . 

...systems and methods described can be applied also to national 
broadcasts, In that event, the sponsors of an advertising 
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campaign or program lists only products to be promoted on a 
nationwide. . . 

. . .product 

selected for intended purchase signifies that such a shopper 

is likely to visit the sponsor f s store and examine the coupon 

and its other promotional messages closely. Being in the... lucky number" 

of the day, , 

if matched by a 3-digit number chosen by a sponsor on that 
day, entitling the holder of the winning coupon to an 
additional prize upon... 

...coupon in a sales 

establishment or other specified location, The three digits 
chosen by the sponsor or broadcaster can be revealed at the 
place of redemption., or can be transmitted with. .. correlation, , 
said correlation having been determined by an organizer of the 
broadcast, such as a sponsor , or advertiser. As an example, in 
the case of a six-digit number code, a... 

. . .second product may be 

specified by the contestant, or it may be specified by a 
sponsor , or it may be an unspecified product, In the latter 
case the holder of such. .. rearranging or disturbing 
the order of numbers and other symbols transmitted, permits 
the organizer or sponsor of a broadcast to limit the 
distribution of prizes to a restricted and somewhat controlled 
number of television viewers, , thus limiting the financial 
exposure of such sponsor , When broadcasting to a larger 
audience, the financial exposure of a sponsor can be 
statistically determined within a narrow range by following 
the scrambling procedure described, 
The... the shopper at the checkout counter f rom 

list of products, In this fashion, the sponsor has the 
ability to limit the list of discount products and the shopper 
can make . . . 

...participant for early purchase. The 

potential shopper can then leave the terminal unattended. When 

the sponsor of a program includes a product so specified by a 

shopper among those earmarked by the sponsor for discounts or 

other awards, an alarm in the terminal is activated so as to ... available 

to winning contestants 

entitling the player to a discount on merchandise promoted by 

a sponsor , However, in the event of a discount coupon issued 

for a product that is not... of the usual interruption of a broadcast 

program for a message 

from an advertiser or sponsor . Thereby, the invention allows 
for the participation of people from across the country to be... 

Claim 

response unit. 

136, The method according to Claim 4, further comprising 
steps of: 

providing a sponsor for said game; 

awarding a plurality of coupons for respective ones of a 
plurality of . . . 

. . .by a shopper; 

wherein at least two winning code correlations have been 
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determined by a sponsor ; and 

wherein two or more winning code correlations entitle a 

shopper to an additional award to shoppers as a winning code; 

wherein the sponsor has determined a correlation between said 

undiscernible and intelligible codes to be a winning code .. .products 

being placed in or near the 

retail establishment; 

499 

means f or storing advertiser- sponsored tokens having monetary 

value, including coupons or certificates; 

means for announcing alternate products for sale. . . 
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00861893 **Image available** 
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(AP) GH GM KE LS MW MZ SD SL SZ TZ UG ZW 

(EA) AM AZ BY KG KZ MD RU TJ TM 
Publication Language: English 
Filing Language: English 
Fulltext Word Count: 9684 

Fulltext Availability: 
Detailed Description 

Detailed Description 
the 

Web Pages posted with the details, 
A contest in the present example is a match that 
utilizes content stored in the content memory 21; for 
example, for a case in ... reckoned by the participation 
accepting module 35. Accordingly, the advertising providers 
can check counts of participants in the contests, and 
therefore the advertising providers can readily predict the 
effectiveness of advertisement postings by way of the 
contests, enabling them readily to perform judgments as... 
...should be posted. Moreover, the content 

providers herein receive remuneration in accordance with 
their content broadcast volumeo 

Also, depending on the type and character of the 
contentr various sorts of the... 

. . . can be set 

25 up, As one example thereof, an instance in which the 
competitive match is a public practice (mock/simulation) exam 
is illustrated in Fig. 9. The content herein ... ratings by 
rankings and percentiles. 
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As described above, the subject matter of the foregoing 
competitive match is set up beforehand, but as shown in Figo 
10, v by 1 furnishing a contest/ match proposal accepting module 
, proposed material for contests may be invited via the 
network 2 from. . . 
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EVALUATION DES REPONSES D 1 AUDITEURS PARTICIPANT A UNE EMISSION 
RAD IOD IFFUSEE AVEC PREDICTION DES GAGNANTS PARMI LES PARTICIPANTS: 
CONTROLE, VERIFICATION ET REGULATION DES PARIS, ET DISTRIBUTION 
AUTOMAT I QUE DE CREDIT ET DE COUPONS 
Patent Applicant/Assignee: 

VON KOHORN Henry, 
Inventor (s) : 

T VQN KOHORN H enry, 
Patent Applicant/ Inventor : 

VON KOHORN Henry, 945 Treasure Lane, Vero Beach, FL 32963, US, US 
(Residence) , US (Nationality) 
Legal Representative: 

GREEN Clarence A (agent) , Perman & Green, LLP, 425 Post Road, Fairfield, 
CT 06430, US, 

Patent and Priority Information (Country, Number, Date) : 
Patent: WO 9966707 A2-A3 19991223 

Application: WO 99US10850 19990517 (PCT/WO US9910850) 

Priority Application: US 9888148 19980601 
Designated States: AL AM AT AU AZ BA BB BG BR BY CA CH CN CU CZ DE DK EE ES 
FI GB GD GE GH GM HR HU ID IL IN IS JP KE KG KP KR KZ LC LK LR LS LT LU 
LV MD MG MK MN MW MX NO NZ PL PT RO RU SD SE SG SI SK SL TJ TM TR TT UA 
UG UZ VN YU ZW 

(EP) AT BE CH CY DE DK ES FI FR GB GR IE IT LU MC NL PT SE 

(OA) BF BJ CF CG CI CM GA GN GW ML MR NE SN TD TG 

(AP) GH GM KE LS MW SD SL SZ UG ZW 

(EA) AM AZ BY KG KZ MD RU TJ TM 
Publication Language: English 
Filing Language: English 
Fulltext Word Count: 131080 

Fulltext Availability: 
Detailed Description 
Claims 

Detailed Description 

... in terms of the viewing audience applies also to 
the listening audience of a radio broadcast , 
The second of the two signal groups is in the nature of an 
instructional signal... 

...an answer, the proper content and form of an 

acceptable answer, and a mode of scoring the answers, In one 
embodiment of the invention, the first signal of the second 
signal . . . 
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..forth the desired acceptable answer or 

answers, and the second signal provides the mode of scoring 
responses, such as the parameters, formulas and other response 
criteria to be employed in the ... enabling members of 
the remote audience to communicate responses or other 
commentary back to the broadcasting station. 

It is recognized that there may be situations wherein it is 
impractical to have. . . 

...of a further embodiment in which the program and 

instructional signals, including response criteria and scoring 
criteria, would be recorded for playback to the receiving 
stations at a later time, Such... at the remote location, the 
equipment of the response unit includes a keyboard, a 
comparator, scoring circuitry, a memory, as well as other 
circuitry which may include a computer,, and circuitry... 

...telephone line. However, it is 

acknowledged that such equipment may represent an excessive 
expense to participants at remote locations, in which case the 
complexity and expense of the equipment at the... 

...be reduced by placing some of the equipment, 

such as circuitry involved in comparing and scoring 

participants 1 answers at a central facility remote from the 

respondents 1 locations. Thus, response criteria and scoring 

criteria which are transmitted via a communications link to 

the remote receiving locations, in the... a system enabling respondents 

who are members of an audience to select or predict winning 

contestants at a studio from which a program is broadcast to 

the audience; and 

Figs. ...the receiving station 16, the two signals are processed 
25 

separately, The instructional signal is broadcast by a radio 
channel employing a radio antenna 34 at the central station 
12, and. . .be outputted by the 

dispenser 46, , may be presented or redeemed for prizes by 

successful participants at a local store or other business 

establishment cooperating with the broadcaster 

When applying the methods and systems described to a 

multi-part task, contestants normally are confronted with a 

52 

situation, such as questions or puzzles, in which a... 

. . .device are required, the 

total of the responses determining the correctness or 

acceptability of a contestant 's response, 

While such an event or operation of such a task is in 

progress. . .embodiment of the invention having 

greater versatility in the evaluation of learning situations 

and the scoring of games and contests by means of a system 

200, In the system 200, a central station 202 includes a 

studio 204,, such as a television studio, and broadcasts 

programs to many remote receiving stations, one such station 

206 being shown by way of... 

. . . the receiving 

stations 206 includes meansf such as a television screen 208, 
for observing a broadcast program, and means by which persons 
in a remote viewing audience can respond to situations ... and applied to 



http://www.dialogclassic.com/main.vmgw 



10/24/03 



the demodulator 

264 which separates the audio and video portions of the 
broadcast transmission, the audio portion being applied to the 
speaker 270, and the video portion being... 

..304 includes well-known synchronization and 
timing circuitry 306 which is employed in converting the 
broadcast video to a picture presented on the screen 208, the 
timing circuitry 306 also providing... 

..as to enable extraction of the designated response 
signal of the keyboard 224 and the scoring mode signal of the 
keyboard 226. 

The television system 220A further comprises a clock 310... audio recorde 
520 may be provided with a 

speed control knob 560 so as to match the playback speed to 
the recording speed for accurate reception of the voice 
signals from. ..than a prediction 

pertaining to a larger portion, For example, a prediction in 
a golf match may pertain to the location of a hit ball on 
large areas, such as a... medium 

is one which has two sets of alphanumeric data or other 
symbols, which either match completely, match partially, or 
have some other previously defined correlation. Partially 
matching sets of data can be rewarded with small prizes which 
become larger as more of the digits match , Other form s of 
correlation can be established, whether mathematical or not, 
including for instance... 

..able to discern whether two 
sets of alphanumeric data on the recording medium are a match , 
a partial match , , or have some other correlation; but the 
player may not know the amount of the... only memory (ROM) 
chip, or a floppy disk so that scoring can be customized to 
match the product selected by the respondent shopper. The 
memory may be provided with advertising data... for response criteria; 
entering means for response and product 

selection; data storage means; comparing and scoring means; 
and means for generating and dispensing a prize token. 

The above mentioned means at contestants ' locations may 
conveniently be combined into a response unit. 

The methods described lend themselves well . . . 
..ability to transmit 

product or service information to a select group of members of 

a broadcast audience, The present method described, which 

dispenses prizes to individuals intending to purchase a 

specified. .. correlation" of alphanumeric or other symbols may take the 

form of a complete or partial match or any other mathematical 

or predetermined correlation thereof. 

The term "listing" as in "product listing... a an 
effective direct marketing tool having advantages which no 
other form of promotion can match , The methods of the present 
invention make it practical and economical to combine the 
delivery ... the prize indication. 

The first and second codes together constitute a winning 
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combination if they match or bear a predetermined correlation,, 
said correlation having been determined by an organizer of the... 

. . .correlation may be 

determined to exist if the last three digits on such a coupon 
match . other code forms may be devised. Winning codes or code 
combinations normally are not intelligible ... Fig, 8) compares the 
respondent's entries 

with the flagged items,, and then indicates a match by a 
suitable indication such as by sounding the bell, and by 
leaving a message. . . 

Claim 

game, a golf tournament, a basketball 
game, a hockey game, a boxing bout, a tennis match , a dog race 
and a trotting race; and 

wherein the predicted event is a result ... received for each item of 
designated set with said reference data for obtaining a match ; 
and 

acknowledging items for which a match is obtained, 
277, A method according to Claim 276 wherein said 
transmitting step is part... 

...stations, the method 

further comprising a step of wagering upon an item for which 
a match may be obtained, said wagering being accomplished by 
entry of identity of one or more. . . 

...reduced price, and said 

acknowledging step is accomplished in response to the 
obtaining of a match between a designated item and an item 
available at discount, said acknowledging step including 
initiation. . . 

...stations, the method 

further comprising a step of wagering upon an item for which 
a match may be obtained, said wagering being accomplished by 
entry of identity of one or more...s answer with the response of a 
winning 

contestant to determine the presence of a match ; 

scoring a respondent' s prediction or selection of a winning 

contestant; and 

enhancing a score obtained in said scoring step in the 
presence of the match , 

296, A method according to Claim 290 further comprising 

steps of transmitting an instructional signal... s answer with the 

response of a winning 

contestant to determine the presence of a match ; 

scoring a respondent 1 s prediction or selection of a winning 

contestant; and 

enhancing a score obtained in said scoring step upon the 
occurrence of the match 

312, A method according to Claim 311 wherein said 
evaluating and said scoring are performed. . . 
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Detailed Description 

... mechanism to rate the event as a whole, the subject of 
the event, a particular participant in the event, or the 
broadcast of the event with a 1 to 10 pick list on an 
event information screen... 

. . . line that 

allows the end user to submit textual feedback with or 
without the aforementioned rating 

FIG. 16 is an illustration of an example of a 

portion of the interface displayed. . .A radio dial 870 spatially displays 
the band and 

location of all available stations that match selected 
criteria. A station pick list 872 allows for a user 
selection of all stations... A radio dial 1300 
spatially displays the band and location of all 
available stations that match selected criteria. A 
station pick list 1302 allows for a user selection of 
any of . . . 
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... from up to twelve keypads. The 

instructor's lecture, originating at a host site, is broadcast by 
satellite to 25 either one or several remote site locations. Each 
participant can o 25 either one or several remote site locations. Each 
participant can 

respond to multiple-choice questions, TRUE/FALSE questions, etc., by 
pressing function keys. Remote... 

... to the host 

site computer via dial-up telephone lines or X.25 packet networks. 

Participant responses are collected electronically by microprocessor 
based site controllers and transmitted to a centralized data collection 
center at the host. These systems allow for automatic scoring of 
examinations, print out of detailed performance reports at the central 
site, or ...with the 

expanded audio response capability described above. Audio response 
segments can be tailored to match different levels of student 
performance. 

Another embodiment uses "stacking" to increase the answer 
response options. . . 
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... of game results; 
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Fig. 19 is a timing diagram showing burst 

transmissions of response and scoring criteria 

between voice signals for an audio@only recording 

employing a single recording track; 

Fig* 20 is a timing diagram showing simultaneous 

transmission of voice, synchronization, response 

and scoring criteria signal in an audio-only system 

employing a multiple track recording medium; 

Fig* 21 ... invention may be used as tokens, coupons, 

certificates and general proof of participation in 

the broadcast transmission program. Coupons may be 

redeemed by mail or in retail establishments for 

cash, prizes ... alphanumeric symbol 

or selection of designated objects, by way of 

example, 

The terms., "evaluating" and " scoring " are intended 
to refer to and include the meanings of sorting, 
counting, screening, evaluating, analyzing ... audio 
recorder 520 may be provided with a speed control 
knob 560 so as to match the playback speed to the 
recording speed f or accurate reception of the voice 
signals. . .than a 

prediction pertaining to a larger portion. For 
example, a prediction in a golf match may pertain 
to the location of a hit ball on large areas, such 
as a... medium is one which has two sets of 
alphanumeric data or other symbols, which either 
match completely, match partially, or have some 
other previously defined correlation, Partially 
matching sets of data can be rewarded with small 
prizes which become larger as more of the digits 
match . other forms of correlation can be 
established, whether mathematical or not, 
for instance multiples and. . . 

.able 

to discern whether two sets of alphanumeric data on 

the recording medium are a match , a partial match , 

or have some other correlation; but the player may 

not know the amount of the... only memory (ROM) chip, or a 

floppy disk so that scoring can be customized to 

match the product selected by the respondent 

shopper, The memory may be provided with 

advertising data. . . for 

response criteria; entering means for response and 
product selection; data storage means; comparing 
and scoring means; and means for generating and 
dispensing a prize token. 

The above mentioned means at contestants 1 locations 
may conveniently be combined into a response unit. 

The methods described lend themselves well . . . 

.ability to transmit product or service 
information to a select group of members of a 
broadcast audience. The present method described, 
which dispenses prizes to individuals intending to 

purchase a specif ied. .. correlation" of alphanumeric or other symbols 
may take the form of a complete or partial match or 
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any other mathematical or predetermined correlation 
thereof . 

The term "listing" as in "product listing... a an effective direct 
marketing 

tool having advantages which no other form of 
promotion can match . The methods of the present 
invention make it practical and economical to 
combine the delivery. . .prize 

indication. The f irst and second codes together 
constitute a winning combination if they match or 
bear a predetermined correlation, said correlation 
having been determined by an organizer of the. . . 

.correlation may be determined to exist if the last 
three digits on such a coupon match . Other code 
forms may be devised. Winning codes or code 
combinations normally are not intelligible ... formula 
by which prizes may be won by players whose 
selected indicia do not completely match a winning 
indicia. Rewards may be granted to players whose 
selected number or indicia come... Fig. 8) compares the 
respondent's entries with the flagged items, , and 
then indicates a match by a suitable indication 
such as by sounding the bell , and by leaving a 
message . . . 
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...entertainment enterprises. Testing is 

conducted at Capita 1 s own testing facility, with respondents recruited to 
match the audience/consumer target. 

AD GIANT, LEO BURNETT TUNES IN 

Audience attention and commercial "reach. . . 

...collect, plot and compare 

the real-time psycho-physiological engagement or responses of multiple test 

participants exposed to broadcast media, monitoring brain waves as a 
measure 

of engagement. Previously, the company could test only... 
...television commercials or programming 

using the Capita technology are achieved with as few as 10 participants 

According to Hunter, "copy testing, " as this way of measuring ad 

effectiveness is known in the advertising business, used to require 
hundreds 

of respondents who would fill. . . 
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... entertainment enterprises. Testing is conducted at Capita' s own 

testing facility, with respondents recruited to match the 
audience/consumer target. 

AD GIANT, LEO BURNETT TUNES IN 

Audience attention and commercial "reach. . . 

...collect, plot and compare the real-time psycho-physiological engagement 
or responses of multiple test participants exposed to broadcast media, 
monitoring brain waves as a measure of engagement. Previously, the company 
could test only. . . 

...television commercials or programming using the Capita technology are 
achieved with as few as 10 participants 

According to Hunter, "copy testing, " as this way of measuring ad 
effectiveness is known in the advertising business, used to require 
hundreds of respondents who would fill... 
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... the interpreters transmitter and the participants' receivers are 

turned on, and frequencies or channels match , whatever is spoken into the 
lapel or headset microphone is heard in the participants 1 earphones... 
English, French, German and Spanish, four FM transmitters must be used. The 
transmitted language is broadcast much like a small radio station. The 

participants receive the transmitted audio via a battery-operated receiver 
and earphone. 

FM systems offer easy setup, excellent audio quality and cost 
effectiveness to multichannel distribution needs. To distribute audio, a 
small FM transmitter is connected to one... 
? 
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BLUE BELL, Pa., Nov. 22 /PRNewswire/ — With Capita, Inc. (OTC Bulletin 
Board: CEEG) , What's on your mind? is never an idle question. Capita 
designs and markets systems that can yield an answer almost as quickly as 
you can make the query. The company is in the business of measuring 
psycho-physiological engagement, receptiveness, and communication 
effectiveness. Its systems, which measure human attention, utilize 
electroencephalogram (EEG) and technology licensed under an exclusive 
agreement from the National Aeronautics and Space Administration (NASA) to 
measure electrical activity in the human brain, or the level of stimulation 
in response to stimuli. 

Capita 1 s mission is to become the leading commercial provider of 
customized, high-performance systems and services, including analysis and 
technical support, for the real-time, objective measurement of human 
engagement or attention for use in multiple markets. 

Founded in 1994, Capita is poised to capitalize on communication 
trends in the new millennium. With the fragmentation of traditional 
demographics, the proliferation of special interests group joined globally 
through the Internet, and the growth of affinity marketing, advertisers 
especially are under tremendous pressure to make the message count. The 
need to optimize media dollars through appropriate content, context and 
placement has never been more acute. Amidst- such market realities, research 
to determine the efficacy of advertising, commercial placements and media 
formats has grown into a multibillion dollar industry. 

The Advertising Research Foundation estimates that advertisers spent 
more than $6 billion last year testing the effectiveness of their 
advertising campaigns. That figure is expected to grow dramatically as 
Internet advertisers look for ways to measure the clout of their marketing 
efforts and to optimize the dollars spent on advertising. 

While advertising has been the first to respond, applications in 
media, education and industry seem equally compelling. "The 
revenue-generating possibilities seem endless... we think we have a tiger 
by the tail," says David B. Hunter, a former money manager, now Capita ! s 
president and CEO. 

As Capita moves from development stage toward revenue generation, the 
company has retained Jordan Richard Assoc. to conduct a national investor 
information program to increase public awareness and interest. "In the 18 
months since becoming a public company, Capita has made tremendous 
progress. However, what the company has accomplished thus far pales by 
comparison to its potential," says Madeleine Franco, president and chief 
executive officer of Jordan Richard Assoc. "As those charged with capturing 
mind and market share vie for attention in the rapidly changing 
communications paradigm, Capita is well positioned to garner its fair share 
of the media testing market, which represents no small sum," says Franco. 

THE ENGAGEMENT INDEX (SM) 

In September 1995, NextGen Systems, Inc. (Then Media Solutions, 
Inc.), Capital predecessor and now the company's wholly owned subsidiary, 
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initiated discussions with the National Aeronautics and Space 
Administration (NASA) in Langley, Va. about licensing NASA's software 
technology. Based upon over 12 years of research, NASA had developed its 
biocybernetic software system* as a method to evaluate automated flight deck 
concepts for compatibility with human capabilities and capacities. 

NASA based its method upon a criterion derived from the study of 
brain electrical activity, the electroencephalogram (EEG) , whose signals 
reflect mental engagement or attention. NASA scientists selected critical 
features of the EEG to provide an index of engagement upon which to base 
standardized decisions, such as adjusting task characteristics within the 
cockpit, so as to sustain the pilots 1 full attention to the task while 
using flight systems in both civilian and military aircraft. 

NASA found that a test sample of pilots who exhibited a higher 
indication of engagement was likely to respond more effectively and was 
more likely to complete a task more successfully than a sample with a lower 
engagement indication. 

It soon became apparent that the methodology could be used to record 
and measure a respondent's EEG 1 s in other test environments. As the 
respondent is subjected to an aural or visual message, brain wave data are 
captured and simultaneously converted into what Capita now terms the 
ENGAGEMENT INDEX (SM) . This ENGAGEMENT INDEX (SM) can be used to indicate 
the respondent's level of cognitive processing — that is, his or her 
engagement in the tested message. 

ATTENTION IS LEARNING 

The human brain works by simultaneously collecting, processing and 
dispatching electrical impulses in response to stimuli transmitted to it 
via sensory neurons, which in turn receive transmissions from the brain as 
it reacts to the neuron's message. The total sum of the electrical activity 
of millions of neurons, located principally in the cortex, can be observed 
with the electroencephalograph (EEG) . 

Most learning, including the communication we receive through 
advertising, is "incidental," rather than "on-purpose . " According to Erik 
Du Plessis, president of Impact Research (city) and a pioneer in the 
application of neural network theory to advertising, physiologically, there 
is no difference between the way that humans learn from advertising and the 
way they learn most everything else they know... Memories (learnings) are 
formed by the repeated stimulation of the relevant neural networks... the 
more attention that is given... the stronger the memory that is 'laid 
down. ' Du Plessis postulates that this process is largely out of the 
individual's conscious control: to give attention is to form some memory or 
learning. In Du Plessis' words, "Attention is learning ."( 1 ) 

There is a long history of advertiser interest in brain wave 
measurements toward the achievement of attention, interest, desire and 
action on the part of the consumer. In the 1970s, major articles appeared 
in popular publications such as TV Guide and The Wall Street Journal. In 
1979, five magazines funded major brain-wave research, which found, among 
other things, that TV commercials that produced greater brain activity also 
produced higher recall. (2) 

(1) Du Plessis, E . , "The Advertised Mind," commissioned Tehnar Awards 
Paper, New York City, April 1998. 

(2) Weinstein, S., Appel, v., and Weinstein, C, "Brain activity and 
Recall of TV Advertising." Journal of Advertising Research, Volume 19, 
Number 4, August 1979. 

Since physiologists agree that brain-wave activity is evidence of 
attention being paid, the study confirmed that pure recall score is a 
measure of the "attentioning" power of advertising, which fits neatly with 
the Du Plessis "attention is learning" model and the idea of the brain as a 
vast electrical system. 

BETTERING NASA's BEST 

Since licensing technology from NASA in 1997, Capita has engaged in 
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significant research and development to further refine the suitability of 
the original NASA software and position it for use in real-time and 
unbiased media and copy testing. For test respondents exposed to various 
audio/visual stimuli, Capita 1 s system measures the size and speed of brain 
wave movements (effectively the level of cognitive processing of messages 
by the brain) during exposure. The system computes an "ENGAGEMENT INDEX," 
or measure of attention, interest and involvement recorded from the test 
participants. Capita ! s methodology tracks the ENGAGEMENT INDEX, producing 
real-time and historical data at the second-by-second level, that yields 
objective engagement measurement to evaluate both program content and 
commercial messages. 

Capita has successively modified the original NASA software 
extensively, tailoring its use to the commercial demands of media and 
advertising clients. Modifications include video technology integration, 
and creation of the "next generation" of media testing technology. In 
addition, Capita has developed proprietary hardware and specifically a 
totally non-invasive EEG measurement headset, to facilitate high volume and 
convenience in the testing process. The company has applied for patent 
protection for its proprietary technology and equipment. 

Capita holds the exclusive rights for commercial application of the 
technology and currently uses its brain-wave technology to provide a 
testing service to advertising, marketing and entertainment enterprises. 
Testing is conducted at Capita' s own testing facility, with respondents 
recruited to match the audience/consumer target. 

AD GIANT, LEO BURNETT TUNES IN 

Audience attention and commercial "reach" heretofore have been 
measured using self-reporting methods. Kate Lynch, vice president and 
director of media research, Starcom Media Services/Leo Burnett USA, whose 
groundbreaking research is aimed at the •optimization' of advertisers' 
dollars, is author of a study entitled "Engaging the Viewer: A study to 
measure the impact of program attention on commercial effectiveness." 
Starcom is the leading purchaser of all U.S. media, spending $3 billion in 
1998. Says Lynch, "It is significant that we are attempting to move beyond 
self-reported attention, or even eyes-on-screen measurements toward a truly 
uncontaminated behavior-based approach. Currently, the media-specific 
functionality of Capita f s ENGAGEMENT SYSTEM (SM) yields readings in 
one-fifth of a second increments. 

THIS STUFF REALLY WORKS! 

In one test for a direct response TV advertiser employing 
infomercials with 800 numbers, Capita was asked to evaluate a 13-minute 
home exercise equipment infomercial among women (ages 20-50) , who had 
previously purchased home exercise equipment. When the infomercial was 
later aired, there proved to be a direct correlation between the 
infomercial ' s real-time high ENGAGEMENT INDEX (SM) readings and 
responses/sales, in total and minute-by-minute, generated through the 
direct response 800 number. 

In another test Capita conducted for a major beer manufacturer in a 
defined demographic (men 25-46, who drank at least one six-pack of beer per 
week) . Nine beer commercials and one credit card commercial were tested 
among ten respondents, whose EI readings detected subtle differences in 
commercial quality, as well as "dead spots" within commercials. The 
detection permits rapid, accurate, and relatively inexpensive correction 
during the production stage toward optimization of finished commercials. 

TWO HEADS ARE BETTER THAN ONE, BUT SEVERAL IS BEST 

In October 1999, Capita 's, and the world's, first real-time, 
multi-respondent system was used to simultaneously collect, plot and 
compare the real-time psycho-physiological engagement or responses of 
multiple test participants exposed to broadcast media, monitoring brain 
waves as a measure of engagement. Previously, the company could test only 
respondent at a time. Statistically accurate results testing television 
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commercials or programming using the Capita technology are achieved with as 
few as 10 participants 

According to Hunter, "copy testing, " as this way of measuring ad 
effectiveness is known in the advertising business, used to require 
hundreds of respondents who would fill out questionnaires before and after 
viewing a group or pod of commercials imbedded in sample television 
programming, often resulting in "contaminated" or biased evaluations. 

Capita 's proprietary multi-respondent engagement testing technology 
for the first time measures objectively and in real time whether audiences 
are paying attention to what they are viewing. Capita 1 s methodology, which 
has been adapted for Internet use, presents a tremendous opportunity for 
cost savings and more accurate results than the methods that have been 
standard in the advertising industry for many years. Simply stated, 
Capita f s technology is a giant leap in the evaluation of communication 
effectiveness . 

Having completed its research and development phase on the 
multiple-respondent system, Capita is currently in talks with a number of 
Fortune 500 companies interested in testing whether and to what degree 
audiences are engaged by television commercials and Internet banner 
advertising. 

A recent pilot test of Internet banner advertising revealed that all 
banner-ad placements are not created equal. Hunter and his team are 
exceptionally enthusiastic about the potential to provide advertisers with 
qualitative measurements of placement effectiveness (position on page, 
position and frequency within site, etc.) for the development of Internet 
advertising pricing scenarios and rate cards . 

FIRST TESTING CENTER TO OPEN IN Q4 

In anticipation of the demand for its multi-respondent copy testing 
services, Capita recently secured financing for the construction of its 
first full-scale multi-respondent copy testing center. Construction has 
begun, and the testing center is scheduled for completion in the fourth 
quarter of this year. The facility will allow the simultaneous testing of 
up to ten respondents as they view television and Internet advertisements. 
The center is expected to begin generating revenue before the end of the 
year. The system is designed to eclipse traditional methods of copy 
testing, by obviating the need for hundreds of respondents who fill out 
questionnaires before and after viewing a commercial pod. 

Additional testing centers are planned in strategic locations to 
serve major advertising and media markets. 

CONCLUSION 

Brain waves, once the stuff of science fiction, have found their way 
into applied research. Brain-wave research, developed by NASA to improve 
systems and pilot performance, can vastly improve our ability to sort out 
"noise" and to produce efficient, effective communication. In applying the 
technology specifically to advertising as a communication medium, Capita 
has developed a unique niche in an industry that spends billions per year 
to assess, analyze and predict its ability to influence consumer behavior. 

Capita is garnering attention among key believers and early adopters 
in both advertising and media. "Attention, Interest, Desire, and Action" is 
the time-honored mantra of the industry. Capita 1 s ability to measure the 
first of these, without which the other three cannot happen, is gaining 
momentum among professionals charged with capturing audience attention, and 
among decision makers with significant dollars to spend to ensure the 
effectiveness of commercial messages. 

With the completion of its testing center, Capita will officially 
emerge from its research and development phase and seems well on its way to 
fulfilling its "heady" mission. So long as humans remain interested in 
knowing what one another are thinking, there's no telling where it might 
end. 

Visit the company f s web site at www.capitaresearch.com. 
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For further information, contact Jordan Richard Assoc. at (801) 
268-8610 or e-mail your request to ir@jordanrichard.com. 

NOTE: Statements herein contained that are not strictly historical 
are "forward-looking" statements within the meaning of Section 27A of the 
Securities Act of 1998, as amended, and Section 21E of the Securities 
Exchange Act of 1934, as amended. These forward-looking statements are made 
based upon information available as of the date hereof, and the company 
assumes no obligation to update such forward-looking statements. Editors 
and investors are cautioned that such forward-looking statements invoke 
risk and uncertainties and the company's actual results may differ from 
these forward-looking statements. Such risks and uncertainties include but 
are not limited to demand for the company's products and services, CEEG's 
ability to continue to develop its market, general economic conditions and 
other factors that may be more fully described in reports to shareholders 
and periodic filings with the Securities and Exchange Commission. 

COPYRIGHT 1999 PR Newswire Association, Inc. 

COPYRIGHT 1999 Gale Group 
PUBLISHER NAME: PR Newswire Association, Inc. 

INDUSTRY NAMES: BUS (Business, General); BUSN (Any type of business) 
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English Abstract 

A method of playing audio content using a computer including steps of 
displaying a graphical radio dial (1200) indicating the audio content, 
receiving data via an electronic network (1206), the data encoding the 
(1212) audio content, and playing the audio content. A method of 
operation of a server interacting with users to provide personalized 
content to each of the users. Personalized content is communicated to a 
first user by communicating first audio content associated with a 
broadcast to a first user location, selecting second content based upon a 
first user profile; and communicating a first signal to the first user 
location. 

French Abstract 

La presente invention concerne un procede permettant de restituer un 
contenu audio en utilisant un ordinateur. Ce procede consiste a afficher 
une selection graphique de radios (12 00) indiquant un contenu audio, a 
recevoir des donnees via un reseau electronique (1206), les donnees 
codant le contenu audio (1212), et a restituer le contenu audio. 
L 1 invention concerne egalement un procede de raise en oeuvre d f un serveur 
en interaction avec des utilisateurs de facon a fournir a chaque 
utilisateur un contenu personnalise . En 1 f occurrence, le contenu 
personnalise est communique a un premier utilisateur en communiquant 
d'abord le contenu audio associe a la diffusion en direction d'un premier 
emplacement d 1 utilisateurs, puis on selectionne un second contenu en 
tenant compte d'un premier profil d f utilisateur . Enfin, on communique un 
premier signal a destination d'un premier emplacement d' utilisateurs . 

Detailed Description 

AUDIO CONTENT PLAYER METHODS, 
SYSTEMS, AND ARTICLES OF MANUFACTURE 
Technical Field 
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The present invention relates to methods and 
systems for distributing and playing audio content. 

Background of the Invention 

An increasing number of audio content items are 
becoming accessible via the Internet. Many radio 
stations now simulcast their over-the-air broadcast via 
the Internet. Some television networks are also 
simulcasting their over-the-air or cable broadcasts via 
the Internet. In addition, archived items such as 
archived radio programs, speeches, and music are also 
available via the Internet. 

An audio content item is communicated to an end 
user's computer using either streamed data or a data 
file. The end user's computer decodes the streamed data 
or the data file using audio player software. Examples 
of audio player software include RealPlayer from Real 
Networks and Netscape Media Player from Netscape. The 
audio player software directs the computer to play back 
the audio content item. 

Services such as AudioNet (www.audionet.com) and 
Timecast (www.timecast.com) provide directories for 
audio content items available via the Internet. Using 
these services, the end user can select an audio content 
item for playback using his/her computer. However, 
interaction between the audio player software and the 
service may be limited to that necessary to play back 
the audio content item. 

User feedback to movies and music is also currently 
of interest. Movie Critic (at www.moviecritic.com) 
recommends movies of potential interest to an end user 
in return for the end user's rating of a movie he/she 
has seen. Billboard magazine and its associated Web 
site provide music rankings based on sales and air play. 

Broadcast Architecture provides a service for 
testing audio playlists. A methodology employed by 
Broadcast Architecture comprises physically assembling 
one or more listeners to test a playlist, playing one or 
more songs to the listeners, and receiving rating 
signals from the listeners. The rating signals are 
generated by listeners turning up or down a dial 
depending on whether they like or dislike a song. The 
rating signals can be plotted in a time series to 
interpret the results. 

Brief Description of the Drawings 

The invention is pointed out with particularity in 
the appended claims. However, other features of the 
invention are described in the following detailed 
description in conjunction with the accompanying 
drawings in which. 

FIG. I is a block diagram of an embodiment of a 
system for providing audio content via an electronic 
network; 

FIG. 2 is a first display window in an embodiment 
of a graphical user interface; 
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FIG. 3 is a display of a portion of the graphical 
user interface including selection attribute indicators; 
FIG. 4 is an illustration of an embodiment of a 
streaming indicator; 

FIG. 5 is an illustration of an embodiment of 
volume controls; 1 

FIG. 6 is an illustration of an example of a 
portion of a display window upon receiving a user 
initiated selection of a radio category control; 
FIG. 7 is an illustration of an example of a 
graphical radio dial for selecting Internet or other 
electronic network broadcasts; 
FIG. 8 is an example illustration of using a 
location attribute field; 

FIG. 9 is an example of a second display region 
providing auxiliary information about a particular 
station; 

FIG. 10 is an example of a programming guide in a 
second display region; 

FIG. 11 is an illustration of an example of a 
15 portion of the interface displayed upon receiving a 
user-initiated selection of an events category control; 
FIG. 12 is an example illustration of using a time 
attribute field; 

FIG. 13 is an example illustration of using an 
event attribute field; 

FIG. 14 is an illustration of an example of a 
notification prompt; 

FIG. 15 illustrates an example of the second 

display region displaying auxiliary information about an 

event; 

FIG. 16 is an illustration of an example of a 
portion of the interface displayed upon receiving a 
user-initiated selection of the library category 
control; 

FIG. 17 shows an example of text in the fields 
associated with an approach to navigating to library 
material; 

FIG. 18 shows an indicator of which chapter is 
current and the number of chapters that exist; 
FIG. 19 illustrates an example of the second 
display region being used to provide auxiliary 
information about a title; 

FIG. 20 is an illustration of an example of a 

portion of the interface displayed upon receiving a 

user-initiated selection of a music category control; 

FIG. 21 shows an indicator of which track is 

current and the number of tracks that exist; 

FIG. 22 illustrates an example of a search feature 

provided in the second display region; 

FIG. 23 illustrates an example of search results 

displayed in the second display region; 

FIG. 24 illustrates an example of a listening booth 

feature provided in the second display region; 

FIG. 25 is an example of a second display for the 

listening booth feature; 

FIG. 26 is an example of a third display for the 
listening booth feature; 

FIG. 27 is an example display provided upon 
selecting the control; 
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FIG. 28 depicts an example of a portion of the 
interface displayed upon selecting an icon; 
FIG. 29 illustrates an example of a card organizer 
display for a smart card feature; 
FIG. 30 is an example portion of the interface 
displayed in response to a drag-and-drop operation; 
FIG. 31 shows a display of a defaults area 
initiated upon selecting a second graphical button; 
FIG. 32 shows a display of a payment options area 
initiated upon selecting a third graphical button; 
FIG. 33 is an example portion of the interface 
displayed in response to a drag-and-drop operation of a 
playlist smart card to the fourth portion; 
FIG. 34 is an example portion of the interface 
displayed in response to a drag-and-drop operation of a 
promotions smart card to the fourth portion; 
FIG. 35 is a screen shot of a first preferred 
embodiment of the graphical user interface in the radio 
content mode; 

FIG. 36 is a screen shot showing a content 

selection interface in the first preferred embodiment; 

FIG. 37 is a screen shot of a second preferred 

embodiment of the graphical user interface; 

FIG. 38 is a screen shot of the second preferred 

embodiment in a radio player mode; 

FIG. 39 is a screen shot of the second preferred 

embodiment in an events player mode; 

FIG. 40 is a flow chart of an embodiment of a 

method of providing the graphical user interface; 

FIGS. 41 to 43 are block diagrams summarizing a 

site map for an embodiment of the graphical user 

interface; 

FIG. 44 is a flow chart summarizing steps performed 
in an embodiment of a method of playing first audio 
content using a computer; 

FIG. 45 is a flow chart summarizing steps in an 
embodiment of a method of obtaining user feedback to 
music content; 

FIG. 46 is a flow chart summarizing steps in an 
embodiment of a method of assisting operation of an 
audio content player; 

FIG. 47 is a screen shot of a third embodiment of 
the graphical user interface; 

FIG. 48 is an example of a first display in a 

preferred embodiment of a listening booth or rating room 

feature; 

FIG. 49 is an example of a second display for 
reviewing rated items in an embodiment of a listening 
booth or rating room feature; 

FIG. 50 is an example of a third display for rating 
an item in a preferred embodiment of a listening booth 
or rating room feature; 

FIG. 51 is a view of an embodiment of the graphical 
rating tool; 

FIG. 52 is an example of a modified third display, 
in an embodiment of a listening booth or rating room 
feature, once all of the tracks for an item have been 
rated; 

FIG. 53 is an example of the second display, in an 

15 embodiment of a listening booth or rating room feature, 
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updated based upon a submission of ratings for the item; 
FIG. 54 is an example of afourth display in an 
embodiment of alistening booth or rating room feature; 
FIG. 55 is an example of afifth display in an 
embodiment of alistening booth or rating room feature; 
FIG. 56 is an example of asixth display in an 
embodiment of alistening booth or rating room feature; 
FIG. 57 is a block diagram summarizing a site map 
for an embodiment of the listening booth or rating room 
feature; and 

FIG. 58 is a block diagram of an embodiment of a 
content entry subsystem. 

Detailed Description of Preferred Embodiments 
FIG. 1 is a block diagram of an embodiment of a 
system for providing audio content via an electronic 
5 network 100. Preferably, the electronic network 100 
includes the Internet, the World Wide Web, an intranet, 
an extranet, or an on-line service such as America 
Online or WebTV. 

The system comprises a server 102 which 
communicates with a plurality of client apparatus 104 
including a client apparatus 106 via the electronic 
network 100. The server 102 includes a computer 110 
having a processor 112, a memory 114, and a storage 
device 116. The server 102 has a transceiver 120 such 
as a modem, a network adapter, or a wireless transceiver 
which interfaces with the electronic network 100. 
The client apparatus 106 can have a variety of 
forms, including but not limited to, a general purpose 
computer, a network computer, a network television, an 
Internet television, and a wireless device. Regardless 
of its form, the client apparatus 106 typically includes 
a processor 122 in communication with at least one input 
device 124, a transceiver 126, a memory 130, at least 
one storage device 132, a display device 134, and an 
audible output device 136. Optionally, the client 
apparatus 106 includes a smart card reader 140. 

The processor 122 can include a microprocessor, an 
application-specific integrated circuit, or another 
suitable integrated circuit. The memory 130 can include 
a read-only memory and/or a random access memory in 
communication with the processor 122. The transceiver 
126 can include a modem, a network adapter, or a 
wireless transceiver to communicate signals via the 
electronic network 100. The at least one input device 
124 can include a keyboard, a pointing device, and/or a 
touch screen for receiving user-initiated events, 
actions, and selections from an end user. The at least 
one storage device 132 can include a floppy disk drive, 
a PC card storage device, an optical drive, a 
Digital Video Disk (DVD) drive, a Compact 
Disk Read Only Memory (CD-ROM) drive, or a hard drive to 
store computer-readable data. The display device 134 
can include a monitor such as a liquid crystal display 
or a cathode ray tube to display a graphical user 
interface. The audible output device 136 can include a 
sound card and/or one or more speakers to play audio 
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content to the end user. 



A content delivery component 141/ including a 
player 142, resides on the server 102 to assist in 
selecting, retrieving, and playing the audio content. 

The player 142 includes a computer program or other form 
of software or firmware which directs the server 102 and 
the client apparatus 106 to provide a graphical user 
interface for selecting, retrieving, and playing back 
audio content. More particularly, the computer program 
is operative to process and respond to user-initiated 
events, actions, and selections made using the at least 
one input device 124, to select, retrieve, and playback 
the audio content using the audio output device 136. 

Preferably, the computer program includes one or more of 
Hyper Text Marking Language (HTML) code, an applet (e.g. 

a JAVA applet), and animation plug-in code (e.g. 

Shockwave code) to provide the graphical user interface. 

The player 142 is accessible via the electronic network 
100 by a dedicated electronic address such as 
1 1 http : //www. audiosense . com" or another URL (Uniform 
Resource Locator) . 

The player 142 accesses audio content either 
locally from the server 102 or remotely from a server 
35 144, and communicates the audio content to the client 
apparatus 106 using streaming technology. The server 
144 can include, for example, a server from which 
AudioNet content is accessible. 

The player 142 is operable in two modes: a browse 
mode and a search mode. The search mode provides a 
user-invoked function for performing a key-word, text 
based search for content. The browse mode supports a 
categorical search for content using a visual interface. 

The content is categorized into a plurality of 

10 categories of content to assist in browsing for content. 

Preferably, the categories include a radio category, an 
events category, a library category, and a music 
category. 

The player 142 is responsive to either a smart card 

15 146 or a virtual smart card stored at one or more of the 

client apparatus 106 and the server 102. The actual or 

virtual smart card can be used to separate access to 

content from the content itself. Further, the actual or 

physical smart card can act as a preference key to 

20 uniquely personalize a player for an individual in a 

consistent manner across all entry points or platforms. 

For a virtual smart card in this case, the client side 

provides a key to the server side of the preferences. 

Optionally, the player 142 can provide a second 

25 visual interface having a smaller window that appears in 
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the background. The smaller window provides a subset of 
the controls of the full graphical user interface. The 
subset of controls can include controls for selecting 
between programmed presets. For example, the smaller 
30 window can illustrate the presets. 

The player 142 can cooperate with a browser program 
and/or a streaming audio plug-in program executed by the 
client apparatus 106. Examples of the browser program 
include, but are not limited to, Netscape Navigator and 
35 Microsoft Internet Explorer. Examples of the streaming 
audio plug-in program include, but are not limited to. 

RealAudio and RealPlayer from Real Networks, VxTreme and 
Netshow from Microsoft Corporation, VDOnet from VDO, 
TrueStream from Motorola, LiquidAudio, and other active 
streaming formats. Alternatively, the player 142 can 
include a stand-alone, application-based software 
program that is executed by the client apparatus 106. 

In this case, it is preferred that the software program 
be operable without requiring interaction with a browser 
program. The software program cooperates with a network 
access routine executed by the client apparatus 106. 

It is noted that in general, the system can include 
a plurality of servers such as the server 102. Each of 
the servers is identified by a corresponding site 
identification code. Each of the servers can include a 
database 148 for managing and monitoring the operation 
of the system. In this case, each database 148 can 
include a set of global parameters stored in its storage 
device 116. one global parameter includes a listening 
time threshold parameter. If an end user listens to an 
audio item for a duration that attains or exceeds the 
listening time threshold, a listenership entry is 
recorded in the database 148; otherwise, no entry is 
recorded. Other global parameters include user 
permission parameters, and parameters for system level 
performance reports. 

In general, some parameters are maintained for all 
of the databases. These parameters include those 
necessary to the operation and the performance of the 
system. Here, a parameter generated at one database 
site can be communicated to each of the other database 
sites. Each parameter change is entered with time and 
date stamps to reference its value at a specified time 
and date. This information can be of use in generating 
system reports. 

To provide additional features, the server 102 
includes a customer profile component 150, a music 
testing component 152, an audience measuring component 
154, a promotions component 156, an advertising 
component 160, a listener feedback component 162, and a 
transactions component 164. Each of these components 
includes a computer program module or other form of 
software or firmware to direct the server 102 to provide 
its associated feature. 



http://www.dialogclassic.com/main.vmgw 



10/24/03 



The customer profile component 150 stores and 
manages a table of end user data. The end user data 
includes a record comprising one or more of a name, an 
address, a login, an electronic mail address, 
preferences, and demographics for each end user. 

Examples of end users include listeners and other 
consumers, broadcasters, and promoters (e.g. record 
labels) . optionally, the customer profile component 150 
purges a record after a predetermined period of 
inactivity of its associated end user. 

Each record in the table has a unique 

identification code, herein referred to as CustomerlD, 
to identify its associated end user. The customer 
profile component 150 performs a check to ensure that 
only one CustomerlD is created for each user. The 
CustomerlD is used throughout the system to identify a 
particular end user. Each end user enters his/her 
unique login to access his/her preferences when using 
the player 142. 

Several levels of customer profiles can exist. In 
a guest level, a generic CustomerlD is created without 
requesting profile information. A message allowing a 
user to create a profile is presented whenever a 
customizing feature or a music testing capability is 
used. Listener feedback and advertising information is 
tracked for guests who do not create a profile. All 
such responses for guests are grouped together. 

In a basic customer level, a CustomerlD is created 
to provide the preferences capabilities of the system 
using a basic profile. A unique login name and password 
is included in the end user record. The login name and 
password is entered by the end user to access his/her 
profile. Specific demographic information may be 
requested from the end user before gaining basic 
customer status. 

In a preferred customer level, a CustomerlD is 
created with a more detailed profile than the basic 
customer level. In addition to the profile information 
in the basic customer level, the preferred customer 
level can require that an address of the end user be 
maintained in the end user record. In return, the end 
user is provided with exclusive features such as being 
enabled for promotions described herein. 

The customer profile component 150 is provided to 
allow preferences to be available regardless of where 
the end user is accessing the system. For example, the 
end user can access the player 142 at either the client 
apparatus 106 or a client apparatus 104 using his/her 
preferences in the customer profile component 150. 

The music testing component 152 provides a user 
interface (also referred to herein as a listening booth 
or a rating room feature) for a music testing service. 

The music testing service allows record labels and other 
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promoters to test new music releases. The music testing 
component 152 manages the mechanics of the testing. 

The audience measuring component 154 monitors and 
records data associated with a listening behavior of 
each end user when using the player 142. Based upon the 
data, one or more audience measurement reports are 
35 generated. The audience measurement reports may be of 
particular interest to music directors of radio 
stations. The audience measuring component 154 can 
provide a '"Arbitron-like" rating system for radio on the 
Internet that is familiar to terrestrial radio 
broadcasters . 

The promotions component 156 tracks the performance 
of promotions offered to elicit responses using the 
music testing component 152. The promotions component 
156 further manages the administration of the music 
testing component 152 in providing a delivery vehicle 
for promotional items such as rated albums. 

The advertising component 160 manages audible and 
visible advertisements presented by the player 142. The 
audible advertisements can be inserted into the audio 
stream to replace audible advertisements played by a 
broadcaster (e.g. a radio station). The visible 
advertisements can be displayed in any of several areas 
of the display device 134. 

The listener feedback component 162 receives and 
manages feedback messages from end users. The feedback 
messages can pertain to the system for providing audio 
content, the broadcasters (e.g. radio stations), the 
content (e.g. events), or advertising. Preferably, the 
feedback messages are entered using the player 142. The 
listener feedback component 162 identifies the content 
and/or the broadcaster presented to the end user at the 
time his/her feedback message was generated. Using this 
information, a suitable destination for routing the 
feedback message is determined. The listener feedback 
component 162 can include an electronic mail server to 
route the feedback messages. The listener feedback 
component 162 can further generate reports based upon 
the feedback. 

The transactions component 164 is used to process 
transactions performed by end users and clients. 

Examples of transactions include end users purchasing 
content, and clients purchasing on-line reports. The 
transactions component 164 includes a database to record 
the transactions, and to process credit card 
5 information. 

FIG. 2 is a first display window in an embodiment 
of the graphical user interface. As with the other 
herein-described display screens, display windows, and 
display regions, the first display window is displayed 
by the display device 134. The first display window 
provides a primary browsing window to offer basic 
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features including basic content selection control and 
playback control to the end user. 

The first display window includes categorical 
selection controls 200, preset selection indicators 202, 
preset selection controls 204, advance/ review controls 
206, playback controls 210, volume controls 212, 
selection attribute indicators 214, a streaming 
indicator 216, a first display region 218, an 
information control 220, a second display region 222, a 
search control 224, a user feedback control 226, a smart 
card control 230, a help mode control 232, a first logo 
234, a second logo 236, an advertising window 240, and 
an attractions window 242. 

Preferably, each of the aforementioned controls 
includes a hot spot region or a graphical button 
designated for receiving user-initiated selections and 
actions from the at least one input device 124. 

Examples of user-initiated actions include, but are not 
limited to, point-and-click operations with a pointing 
device such as a mouse, a trackball, or a touchpad, and 
touch actions using a touchscreen or a keyboard. 

The categorical selection controls 200 are 
designated to receive user-initiated actions to choose a 
content category within which audio content can be 
selected. The categorical selection controls 200 
include a radio category control 244, an events category 
control 245, a library category control 246, and a music 
category control 247. Each of the categorical selection 
controls 200 is displayed as a graphical tab. 
The radio category includes content available from 
over-the-air broadcasts (including but not limited to AM 
and FM broadcasts) and Internet broadcast material 
encoded and distributed through the electronic network 
100. The events category includes content from special 
occurrences, conventions, announcements, news, and 
sports events, for example, distributed by a scheduler 
or an event manager. The events category includes 
scheduled broadcasts of either live or archived material 
that is made available over the electronic network 100 
at a scheduled time. The library category includes 
content from stored audio of books, archived speeches, 
spoken audio, and other content that appears without 
reference to a particular broadcast. The music category 
includes collections of music such as albums and other 
audio releases. 

The radio category and the events category include 
content associated with a particular time, such as a 
live broadcast. The library category and the music 
category include content generally unreferenced to a 
particular time. 

If, while material is active in a first content 
category, the end user proceeds to a second content 
category, the tab associated with the first content 
category is displayed with blinking text. In this case, 
the end user can proceed to the second content category 
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using a point-and-click operation with the tab 
associated with the second content category or by use of 
the smart card. For example, if the radio category is 
35 active when the end user selects the music category tab, 
the radio category tab blinks until the end user returns 
to the radio category or until new material is streamed. 

When new material is chosen, the tab returns to its idle 
state . 

To easily identify the active function, each of the 
four content categories are color coded. Preferably, 
the CMYK values of each content category is as follows. 

radio 0 96-0, events 23 100-9, library 79 100-0, 
and music 88 0 

If there is no selection of a content category, the 
text "INFO" is displayed in the information control 220. 

In this case, the text "INFO" is displayed in a color 
such as grey rather than a second color such as black 
when a content category is selected. Alternatively, the 
information control 220 can be selected to display a 
guide on how to make a selection in the current mode. 

The playback controls 210 includes a play button 
250 and a cancel button 252. The play button 250 is 
designated to receive a user-initiated action to 
initiate a playback of an audio selection. Text within 
the play button 250 is redisplayed in a reverse color 
upon receiving the user-initiated action. The reverse 
color indicates to the end user that the action has been 
received. 

The default for the play button 250 is to 
automatically play titles and stations whenever 
available. If a title or a station cannot be played 
with chosen attributes, at least a portion of the play 
button 250 including the text "PLAY" is displayed in a 
first color such as grey. If a title or a station can 
be played with chosen attributes, the portion of the 
play button 250 including the text "PLAY" is redisplayed 
in a second color such as black. If an event has not 
yet occurred, the play button 250 displays the word 
"SCHEDULE". 

During playback, the play button 250 is designated 
to receive a user-initiated action to pause the playback 
of the audio selection, once paused, the play button 
250 can receive a subsequent user-initiated action to 
continue the playback. 

The cancel button 252 is designated to receive a 
user-initiated action to cancel an activity of the 
player. For example, when selecting items using a 
selection table (which is subsequently described in 
detail), the cancel button 252 can be selected to exit 
from the selection table. As another example, when 
playing an audio selection, the cancel button 252 can be 
selected to stop the playback of the audio selection and 
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to reset the player to keep the audio selection chosen. 
The advertising window 240 provides advertising 
images. The advertising window 240 can further provide 
backward and forward navigation of advertisements. 

FIG. 3 is a display of a portion of the graphical 
user interface including the selection attribute 
indicators 214. The selection attribute indicators 214 
include a select button 260 and three attribute fields 
262, 264, and 266. The select button 260 is designated 
to receive user-initiated actions to alternate between 
the three attribute fields 262, 264, and 266. 

For radio content, the three attribute fields 262, 
264, and 266 include a category attribute field, a band 
attribute field, and a location attribute field. For 
events, the three attribute fields 262, 264, and 266 
include a category attribute field, a time attribute 
field, and an event attribute field. For library 
content, the three attribute fields 2 62, 2 64, and 2 66 
include a category attribute field, an author attribute 
field, a title attribute field. For music content, the 
three attribute fields 262, 264, and 266 include a 
category attribute field, an artist attribute field, and 
a title attribute field. 

A selection of the select button 260 directs the 
next attribute field@to be displayed along with its 
associated options. For example, clicking the select 
button 260 while the band attribute field 264 is active 
causes the location attribute field 2 66 to become 
active, as illustrated. 

A list of options 270 associated with an active 
attribute is displayed next to the three attribute 
fields 262, 264, and 266. The end user can scroll 
through the list using a scroll bar 272, an up scroll 
control 274, and/or a down scroll control 276. The end 
user can also navigate to an option by entering either a 
letter or a number of an item in the list of options 
27 0 . 

When an intended option is highlighted (such as 
"Chicago" as illustrated) , the end user can select the 
option by either: (i) double clicking on the option; 
(ii) clicking on the select button 260; (iii) selecting 
another attribute to choose; or (iv) clicking on the 
play button 250 if all the attributes are chosen. Once 
chosen, the intended option is displayed in its 
respective one of the three attribute fields 262, 264, 
and 266. If the cancel button 252 is selected at any 
time in this operation, no attribute is chosen and the 
player is reset to either a previous state or to an idle 
state . 

Optionally, attributes can be selected from a 
personalized set of options so that a list of likely 
choices is smaller than a full set of options, and is 
filled with items more likely of interest. 
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It is noted that, except where noted, the list of 
options for each attribute includes an "ALL" option. 

Content is unfiltered with respect to an attribute 
having the "ALL" option. If a user-initiated selection 
of the select button 260 is received without receiving a 
user-initiated selection of an option from the list of 
options 270, the attribute is automatically set to 
A 1 ALL" . 

Referring back to FIG. 2, the preset selection 
indicators 202 and the preset selection controls 204 
provide a graphical user interface for operating 
presets. The preset selection indicators 202 display a 
subset of the available presets. The preset selection 
controls 204 control which subset of the available 
presets is displayed. The preset selection controls 204 
include an up arrow control and a down arrow control to 
scroll up and down, respectively, in the available 
presets. As an arrow control is clicked, the available 
presets scroll such that preset buttons 290, rather than 
the text therein, visually appear to move. 

Presets acts as filters to easily comb through 
available content for specific, frequently-used 
material. Presets may be used to store access to 
specific content or titles, or may be used to specify 
sets of titles. For example, a first preset can specify 
a set of all stations that broadcast jazz, and a second 
preset can specify all recordings of a particular 
artist. Presets are available as preferences to users 
of the same client apparatus, and are available across 
different client apparatus with the use of a smart card 
(either physical or virtual) . 

A different set of presets exists for each content 
category (radio, events, library, and music) . If 
desired, each content category can have a predetermined 
number of presets (such as twenty, for example) 
• associated therewith. In general, a preset made for a 
particular content category may not appear as a preset 
for another content category. 

Alternatively, presets can be used across more than 
one content category, such as for all content 
categories. In this case, each preset can be assigned a 
priority within a content category. A border color for 
a preset selection indicates the content category to 
which it refers. 

A preset can be stored by dragging the cursor from 
the selection attribute indicators 214 to a preset title 
bar 292 when a title is active. In this case, the set 
of attributes is stored in a next available preset, if 
no presets are available, the end user is prompted to 
overwrite a preset or to abandon the request to store 
the preset. 

Another way to store a preset is to click and hold 
one of the preset selection indicators 202 for a 
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duration that exceeds a predetermined threshold. In a 
preferred embodiment, the predetermined threshold is 
about one second. Thereafter, a window is displayed to 
query if the end user wants to store attributes to the 
selected one of the preset selection indicators 202, or 
to delete a preset associated with the selected one of 
the preset selection indicators 202. The attributes are 
stored in response to a first user-initiated action 
using the window. The preset is deleted in response to 
a second user-initiated action using the window. 

A further way to add a preset is by a user 
selection of an attraction from the attractions window 
240. The attractions window 240 provides rotating 
attractions in the form of presets. The attractions can 
include advertisements for content. The end user can 
click on an attraction to add its associated preset to 
the presets. 

Optionally, controls can be provided to rearrange 
stored presets, and to select either a set of attributes 
or a specific station or title to store as a preset. As 
another option, the presets can have functionality that 
supercedes any function change so that a specific preset 
is active throughout the entire system. These presets 
also can be rearranged by the end user. 

Displayed within each of the preset selection 

indicators 2 02 are two lines of text with twelve 

10 characters per line. For a radio station preset, the 

text includes call letters and a frequency of the radio 

station. For an event preset, the text includes as much 

of an event title that can fit within its preset 

selection indicator. For a library preset and a music 

15 preset, the text includes the first twenty-four letters 

of the title. With use of the smart card (either 

physical or virtual), a user is provided an option to 

edit the titles. 

FIG. 4 is an illustration of an embodiment of the 
streaming indicator 216. The streaming indicator 216 is 
displayed whenever an encoded stream is being decoded in 
accordance with a streaming technique. The streaming 
indicator 216 provides a bar graph display representing 
25 a percentage of the encoded stream being decoded. In 
essence, the streaming indicator 216 provides a 
streaming strength meter showing how close decoded audio 
is to original audio encoded in the stream. 

Also, the streaming indicator 216 provides an 

30 indicator of player activity through a resulting 

flickering thereof. When transmission of data via the 

electronic network 100 is stalled, one segment 300 of a 

plurality of segments 302 is displayed in a first color, 

such as red. When the electronic network is not 

congested, two or more of the segments '302 are displayed 

in a second color, such as green. 

The streaming indicator 216 also includes two 

textual indicators 304 and 306 to the right of the 

segments 302. The textual indicator 304 indicates 



http://www.dialogclassic.com/main.vmgw 



10/24/03 



whether the audio signal is separated into stereo 
channels. The textual indicator 306 indicates a 
transportation mode for receiving the encoded stream. 

With an activated help mode (as subsequently 
described in detail), the streaming indicator 216 
provides a control to receive a user-initiated action to 
display transmission statistics. For example, upon 
clicking the bar graph, the percentage of the encoded 
stream used to generate the bar graph is displayed in a 
numerical form. The numerical form of the percentage is 
repeatedly updated for a duration of about three 
seconds. Thereafter, the numerical form is replaced 
with the bar graph. 

To provide an indication that a stream is beginning 
and that a buffer is being filled, each function 
includes a dial or scale. The dial or scale fills from 
opaque to solid from left to right to indicate how much 
of the buffer is filled. In this way, the left side of 
the dial begins filling when buffering begins, and 
reaches the right side of the dial when buffering has 
completed. At this time, play of the audio is 
commenced. 

Also, while loading, a textual indication of system 
action can be displayed. Examples of system actions 
which can be displayed include, but are not limited to, 
a "calling server" action and a "loading file" action. 

If an error occurs when attempting to locate a streaming 
file, an error message is displayed at the location of 
the bar graph. 

FIG. 5 is an illustration of an embodiment of the 
volume controls 212. The volume controls 212 include a 
plurality of like shapes having different sizes. Each 
of the shapes is dedicated to receive a user-initiated 
selection to playback the audio with a volume 
monotonically related to its size. As illustrated, the 
shapes can include circles having five different radii. 
In this case, each larger circle commands a louder 
volume. Muting the volume is commanded by clicking on 
the smallest circle. Advantageously, the end user can 
rapidly adjust the volume from soft to loud with having 
to go to progressively larger circles. 

Referring back to FIG. 21 it is noted that the size 
of the first display window can be adjusted by the end 
user, if desired. Preferably, the first display window 
can be fully displayed within a browser window without 
requiring scrolling. It is also preferred that the 
player be capable of providing a collapsed mode view of 
the first display window. The collapsed mode view may 
expose only the presets, for example. The collapsed 
mode view is amenable for use as a desktop player. 

Preferably, all of the aforementioned controls have 

a phrase or description associated therewith to provide 

assistance to the end user. A default in the player is 
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to provide an activated help mode, wherein a phrase or 
description associated with a control is automatically 
displayed when a cursor is maintained at the control for 
a predetermined duration such as a second. 

The help mode control 232 is designated to receive 
user-initiated actions to activate and deactivate the 
help mode. To deactivate the help mode, the end user 
selects the help ! mode control 232. When deactivated, 
the help mode control 232 is displayed without the 
question mark. To reactivate the help mode, the end 
user selects the help mode control 232 again. When 
activated, the help mode control 232 is displayed with 
the question mark. 

FIG. 6 is an illustration of an example of a 

portion of the display window upon receiving a userinitiated selection of 
the radio category control 244. 

In the radio category, a graphical radio dial 330 is 
displayed. The graphical radio dial 330 resembles an 
analog dial for AM and FM broadcasts. A graphical 
pointer 332 indicates a current position on the 
graphical radio dial 330. Preferably, the graphical 
pointer 332 is shaped as a graphical needle. 
Above and below the graphical pointer 332 are text 
boxes 334 and 336 containing information about a radio 
station at the current position. The information can 
include call letters 340, a frequency 342, a format 344, 
and a city of origin 346 associated with the radio 
station. As the graphical pointer 332 is moved from 
station to station, the information in the text boxes 
334 and 336 is updated accordingly. 

If a plurality of radio stations exist close to one 
another, a number of dashes 350 indicative of how many 
radio stations exist are displayed. A plurality of 
marks 352 (each having the form of a half-circle) are 
used to separate available radio stations. The number 
of the marks 352 can be limited to a limit such as 
fifteen, if desired. 

If a plurality of radio stations exist at the same 
frequency, a number of the marks 352 indicative of how 
many radio stations exist at the frequency is displayed 
to extend down from the frequency location. For 
example, if two radio stations exist at a frequency, two 
35 half circles are displayed at that frequency. Scanning 
through these stations present each station sequentially 
in call-letter alphabetical order. 

A radio station which does not transmit over the 
electronic network 100 may appear in a slot on the 
graphical radio dial 330 to indicate its existence. To 
indicate that the radio station does not currently 
broadcast over the electronic network 100, a message or 
other indicator is displayed. 

Optionally, a city guide corresponding to a city 

for the radio station can be displayed. For example, if 
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the graphical radio dial 330 provides a radio dial for 
San Francisco radio stations, an option (not 
illustrated) can be user-selected to initiate a display 
of the city guide for San Francisco. 

FIG. 7 is an illustration of an example of the 
graphical radio dial 330 for selecting Internet or other 
electronic network broadcasts. In this case, the 
graphical radio dial 330 has indicia to alphabetically 
sort the Internet broadcasts by an identification text. 

For example, ESPNet SportsZone content is located when 
the graphical pointer 332 is at "E*\ and CINET content 
is located when the graphical pointer 332 is at M C". A 
text box 360 above the graphical pointer 332 displays 
the text identifying the audio content (such as "ESPN", 
for example) . A text box 362 below the graphical 
pointer 332 displays the format and the country of 
origin of the audio content. 

With reference to both FIG. 6 and FIG. 7, the 
graphical user interface provides multiple ways to 
navigate to a radio station or an Internet broadcast. 

One way includes using the selection attribute 
indicators 214 to select a plurality of stations having 
chosen attributes, followed by tuning the dial to one of 
the stations. Attribute selection is performed in a 
35 manner described with reference to FIG. 3. In the radio 
category, selection of an "ALL" option produces all 
categories of stations that broadcast on FM from 
anywhere in the world. 

The band attribute field 264 allows the end user to 
specify which band is to be displayed by the graphical 
radio dial 332. This is a required attribute to be 
performed in the first step. The bands include AM, FM, 
(representing stations that primarily broadcast by AM 
and FM, respectively) and Internet (representing 
broadcasts only available from the Internet) . The 
default option is FM. 

The category attribute field 262 allows the end 
user to limit the dial to at least one particular 
category or format. A plurality of categories or 
formats can be selected by holding down the shift key 
while selecting the options. In this way, the end user 
can repeatedly select options from the list without 
forcing the attribute selection to move to the next 
field. Text displayed within the category attribute 
field 262 includes the first chosen category followed by 
dots to indicate more than one category. 
FIG. 8 is an example illustration of using the 
location attribute field 266. The location attribute 
field 266 allows the end user to limit the dial to 
stations having a specified location. Stations that 
broadcast on the Internet are dependent upon country 
only. A list of options 370 for the location attribute 
is segmented into three fields: city 372, state 374, and 
country 376. Displayed at the top of the list are 
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headings 382, 384, and 386 which can be selected to 
initiate an alphabetical sort of the options 370 by 
city, state, and country, respectively. The current 
field by which the options 370 are sorted is indicated 
by underlining its associated heading (e.g. the heading 
382 is illustrated as underlined to indicate that the 
options 370 are alphabetically sorted by city) . If, for 
example, the end user wished to have the options 370 
sorted by state, he/she could click on the heading 384. 

For options not having an associated state, which 

can occur for some countries in the world, the field for 

the state 374 is left blank. These options are 

displayed at the top of the list of options 370. 

A plurality of locations can be selected by holding 

down the shift key while selecting locations. In this 

way, the end user can repeatedly select locations from 

the list without forcing the attribute selection to move 

to the next field. Text displayed within the location 

attribute field 266 includes the first chosen location 

followed by dots to indicate more than one location. 

A radio station is automatically played once a 

station or a set of stations are selected and displayed. 

A first station, which preferably is the left-most 
station on the graphical radio dial 330, or a commercial 
business can determine which station is to be played 
first if a set of stations is selected. 

It is noted that any of the aforementioned 
attributes can be modified while a station is being 
played. When the modified attributes do not include the 
current station, the graphical radio dial 330 is 
redisplayed without the current station, and playback of 
the first station on the graphical radio dial 330 is 
initiated. 

A second way to navigate to a radio station or an 
Internet broadcast using the graphical user interface 
includes the advance/review controls 206. A user 
initiated selection of an advance control 390 advances 
from a currently active station to a station disposed 
35 rightward therefrom on the graphical radio dial 330. A 
user-initiated selection of a review control 392 changes 
from a currently active station to a station disposed 
leftward therefrom on the graphical radio dial 330. A 
user-initiated selection of one of the marks 352 
navigates to a station associated therewith. Regardless 
of the manner to which the radio station is navigated, 
streaming of the radio station is initiated upon its 
selection. 

A third way to navigate to a radio station or an 
Internet broadcast is to use presets. As described with 
reference to FIG. 2, the presets are available to access 
frequently-used radio stations. If the preset 
attributes include more than one option per attribute, 
that attribute is used to populate the text of those 
sets. Each preset button may display up to two items of 
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characteristics which define its associated radio 
station or group of radio stations. 

A fourth way to navigate to a radio station or an 
Internet broadcast is to use a smart card (either 
physical or virtual) . In addition to or as an 
alternative to storing preferences, a smart card can be 
used by a promoter to allow the end user easy or 
unrestricted access to particular content. When a smart 
card for a particular station is made active, the 
station or group of stations is presented within the 
graphical radio dial 330. If the attribute options 
include more than one item, that attribute reads the 
associated text. Any activity controlled by a smart 
card is represented by an oblique version of the font 
for displaying a function text label (i.e. the "radio" 
label in the radio content control 244, the "events" 
label in the events category control 245, the "library" 
label in the library category control 246, and the 
"music" label in the music category control 247) . The 
smart card control 230 displays the title of the smart 
card. 

FIG. 9 is an example of the second display region 
5 222 providing auxiliary information about a particular 
station. The auxiliary information is displayed in 
response to receiving a user-initiated selection of the 
information control 220. The auxiliary information can 
include a title of a current song being played by the 
station, an artist associated with the song, an album 
containing the song, a label for the song, and an image 
of the album cover art. An option 402 is designated to 
receive a user-initiated event to display more auxiliary 
information about the song. An option 404 is designated 
to receive a user-initiated event to purchase the song 
or an album containing the song. An option 406 is 
designated to receive a user-initiated event to display 
a programming guide. 

The auxiliary information can also include 
promotional advertising provided by the station, such as 
a logo 410 or another image, and one or more links to 
related sites on the electronic network. The logo 410 
acts as a control to initiate a hyperlink to a 
destination in the electronic network 100, such as to a 
home page of the radio station. Another window is 
opened to present information from the destination. 

FIG. 10 is an example of a programming guide in the 
second display region 222. The programming guide 
includes a planned schedule of the radio station in a 
list format. The list includes days of the week and 
times for the programming. Active content 42 0 is 
emphasized with bold typeface. Specific events listed 
in the programming guide can provide links to archived 
material. Clicking on or otherwise selecting a link 
brings the end user to the events category with the 
attributes populated for an event corresponding to the 
link. Optionally, the programming guide can accept 
inputs to display the schedule for other times 
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throughout a day or week. Future events can be 
scheduled in this way. 

When no station is active, the second display 
region 222 may be used to display an advertisement. The 
advertisement can be provided as a viewing object while 
streaming buffering occurs. When there is a period of 
inactivity for the player, the second display region 222 
can resume displaying advertising for a station or 
another business entity. 

It is noted that the radio category can optionally 
provide additional functionality not specifically 
illustrated in the drawings. Examples of additional 
functionality include: (i) a call button in the main 
area of the interface to initiate an Internet telephone 
call between the client apparatus 106 and the radio 
station; (ii) options to support a chat room among 
listeners of a radio station; (iii) a presentation of 
player information in languages other than English; (iv) 
a "show map" option for choosing a location using a 
graphic representation having mapped zones to represent 
cities or regions of the country and world; (v) a 
feedback mechanism to rate the station as a whole, a 
playlist, a disk jockey, or a current song with a 1 to 
10 pick list on a station information screen; and (vi) a 
comment line that allows the end user to submit text to 
the station with or without the aforementioned rating. 

FIG. 11 is an illustration of an example of a 
portion of the interface displayed upon receiving a 
user-initiated selection of the events category control 
245. In the events category, a graphical time scale 450 
is displayed. A time marker 452 indicates, for an 
35 event, a current time position on the graphical time 
scale 450. The current time position is gauged relative 
to a time the event occurred. An indication 454 of a 
time standard or a time zone is displayed to the right 
of the graphical time scale 450. 

An indication 456 is displayed if the event is 

live. If the event is archived, the indication 456 is 

replaced by the date that the event occurred. 

A start time 460 and an end time 462 on the 
graphical time scale 450 may be specified in a 
preference. However, the default is to present the 
start time 460 and the end time 462 based on the actual 
occurrence of the event. Alternatively, a timeline 
indicating an amount of time that the end user has been 
listening to the event can be displayed. This timeline 
is preferred in cases where there is an inaccurate 
record of the original recording. 

For live events having an uncertain length (e.g. a 
sporting event) , an estimated timeline is initially 
displayed. Should the duration of the event go beyond 
the estimated timeline, an updated timeline is displayed 
with a start time set to the end time of the estimated 
timeline. 
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For an archived event, the time marker 452 can be 
advanced and reversed using the advance/ review controls 
206. For a live event, the advance/review controls 206 
are not active. To indicate this to the end user, the 
advance/review controls 206 are displayed in a first 
color, such as grey, rather than a second color, such as 
black, for a live event. 

The graphical user interface provides multiple ways 
to navigate to an event. One way includes using the 
selection attribute indicators 214 to select an event 
having chosen attributes. Attribute selection is 
performed in a manner described with reference to FIG. 

3. In the events category, selection of an "ALL" option 
produces a list of all events. 

The category attribute field 262 allows the end 
user to limit the events to at least one particular 
category or format. A plurality of categories or 
formats can be selected by holding down the shift key 
while selecting the options. In this way, the end user 
can repeatedly select options from the list without 
forcing the attribute selection to move to the next 
field. Text displayed within the category attribute 
field 262 includes the first chosen category followed by 
dots to indicate more than one category. 

FIG. 12 is an example illustration of using the 
time attribute field 2 64. The time attribute field 264 
allows the end user to specify a date and a time period 
at which the event is either scheduled to occur or has 
occurred. Several options can be made available to 
specify specific dates. One option is to display a 
calendar 470 in the first display region 218 for 
selecting a day or a block of days. A day is selected 
by navigating the calendar 47 0 to the day, and clicking 
on the day. A block of days is selected by clicking on 
a first date while holding the shift key, and then 
clicking on the ending date. 

FIG. 13 is an example illustration of using the 
event attribute field 266. Upon selecting the event 
attribute field 266, a list of events 480 defined by the 
category attribute field 262 and the time attribute 
field 264 is displayed. The list of events 480 has a 
first column to display the name of the event, and a 
second column to display the date and start time of the 
event. Displayed at the top of the list are headings 
482 and 484 which can be selected to initiate an sort of 
35 the events 450 by event name (alphabetically) or by 
start time (numerically), respectively. The current 
field by which the events 480 are sorted is indicated by 
underlining its associated heading (e.g. the heading 482 
is illustrated as underlined to indicate that the events 
480 are alphabetically sorted by event name) . By 
default, the events 480 are sorted by event name. 

A second way to navigate to an event is to use a 
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preset. As described with reference to FIG. 2, some 
presets are dedicated to access events. If a preset 
specifies a category attribute and a time attribute 
rather than an event, the event attribute list is made 
active upon selecting its preset button. Thereafter, 
the end user can select an event from the list. If a 
preset specifies an event, the event will begin to play 
upon selecting its preset button as soon as the file is 
available. 

A third way to navigate to an event is to select an 
archived or a scheduled event from a radio station 
programming guide. In response to receiving a user 
initiated selection of an event from the programming 
guide, the graphical user interface provides the events 
category-. The event attribute field 266 is populated 
with the selected event. Playback of archived events is 
automatically initiated. For scheduled events, a prompt 
to receive a user-initiated selection of a notification 
method is provided. 

FIG. 14 is an illustration of an example of a 
notification prompt. If an event has not occurred at 
the time of selection, but is scheduled to occur 
subsequent to the time of selection, a notification 
options window 490 is displayed rather than the 
graphical time line. Although not illustrated, the 
streaming indicator 216 indicates the status of the 
event (such as not yet occurred) in this case. Further, 
35 the play button 250 is modified to display the word 
1 SCHEDULE " as a confirmation that the event is 
scheduled. If the end user has not provided scheduling 
preferences, a prompt to enter the preferences is 
displayed. The schedule and the preferences are stored 
5 to a preferences smart card (either physical or 
virtual) . 

The notification options window 490 provides three 
options. A first option is to send a message to the end 
user before the event occurs. For example, the message 
can be sent a predetermined number of minutes before the 
event. The message can include an electronic mail 
message sent to the client apparatus 106 or a paging 
message sent to a pager associated with the end user. A 
second option is to automatically activate the player, 
if the client apparatus 106 is activated, at the time of 
the event. A third option is to record the event for 
subsequent playback. In this case, the recorded event 
becomes a preset for later access. Text associated with 
the preset button is displayed in a bold typeface. If 
an event is not yet available, an indication thereof can 
be provided. If an archive of the event is no longer 
available, the preset is automatically removed. 

It is noted that a personal notification message 
can be sent to an end user without use of the 
aforementioned notification prompt. In this case, a 
notification message is sent to the end user for an 
event or a program which may be of interest based upon 
listening behavior or other activity of the end user. 
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Hence, in general, the server 102 can provide personal 
notification for content that is broadcast at a 
scheduled time based upon either an expressed interest 
of the end user (e.g. through the aforementioned active 
marking for content using the notification prompt) or a 
passive interest of the end user (e.g. through 
monitoring of user activity) . 

A fourth way to navigate to an event is to use a 
smart card {either physical or virtual) . The smart card 
can allow access to specific events as promotions, for 
example. When a promotional smart card is made active, 
the content specified in the card is used to populate 
attributes in the player. Any text populated by a smart 
card is represented by an oblique version of the font 
for displaying a function text label. 

Smarts cards (either physical or virtual) also 
facilitate access to specific events as part of a 
playlist. In this case, the end user can specify and 
save a playlist of events to the smart card. The 
playlist is used to control the player. The playlist 
may jump to different selections, in which case the text 
of the selection is presented in an oblique font. It is 
noted that the playlist information stored can be 
separate from a physical or a virtual smart card. For 
example, the playlist information can be stored by the 
storage device 116 of the server 102 or by the storage 
device 132 of the client apparatus 106. 

FIG. 15 illustrates an example of the second 
display region 222 displaying auxiliary information 
about an event. The auxiliary information is displayed 
in response to receiving a user-initiated selection of 
the information control 22 0, which includes the text 
1 EVENT INFO" for events. 

The auxiliary information is dependent upon the 
type of the event. Examples of default information 
include an original time of the event, a location, 
guests, and topics. For example, with a sporting event, 
the auxiliary information can include team logos 500 and 
502, a current score for the sporting event, players, 
hosts, guests, and links to sites related to the event. 
Linking to one of the sites causes another window to be 
opened. 

It is noted that the events category can optionally 
provide additional functionality not specifically 
illustrated in the drawings. Examples of additional 
functionality include: (i) substituting the event 
attribute field 266 with a different attribute field, 
such as a location attribute field, and providing a time 
line with marks representing the union of events; (ii) 
temporally arranging events on the timeline so that an 
event can selected in a manner similar to the graphical 
radio dial (allowing the end user to rapidly alternate 
between two selections); (iii) inserting advertising in 
the form of markers at predetermined locations along the 
time scale (allowing the end user to go to another site 
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when there is a pause in the event without losing track 
of where they are in the event) ; (iv) a feedback 
mechanism to rate the event as a whole, the subject of 
the event, a particular participant in the event, or the 
broadcast of the event with a 1 to 10 pick list on an 
event information screen; and (v) a comment line that 
allows the end user to submit textual feedback with or 
without the aforementioned rating 

FIG. 16 is an illustration of an example of a 
portion of the interface displayed upon receiving a 
user-initiated selection of the library category control 
246. In the library category, a graphical time scale 
520 is displayed. A time marker 522 indicates a current 
time position, for a library content selection, on the 
graphical time scale 520. The graphical time scale 520 
represents a total time 524 for the selection. The time 
marker 522 can be moved manually using the pointing 
device or can be moved using the advance/ review controls 
206. 

The graphical user interface provides multiple ways 
to navigate to content in the library category. A first 
35 way includes using the selection attribute indicators 
214 to select content having chosen attributes. 

Attribute selection is performed in a manner described 
with reference to FIG. 3. In the library category, 
selection of an "ALL" option produces a list of all 
5 library content. 

The category attribute field 2 62 allows the end 
user to limit the library content to at least one 
particular category or format of spoken audio. A custom 
attribute allows a plurality of categories or formats 
can be selected by holding down the shift key while 
selecting the options. In this way, the end user can 
repeatedly select options from the list without forcing 
the attribute selection to move to the next field. It 
is noted that categories can be specialized with options 
such best sellers and reviews. 

The author attribute field 264 allows the end user 
to specify an author of the content. Work that is 
absent of an author (such as non-book material) can have 
a lead person in the work listed as an author. Upon 
selecting the author attribute field 264, a list of 
authors having content limited to the category specified 
in the category attribute field 262 is displayed. The 
end user can select an author from the list. 
Upon selecting the title attribute field 266, a 
list of titles that satisfy the parameters specified in 
the category attribute field 262 and the author 
attribute field 264 is displayed. The end user can 
select a title from the list. 

FIG. 17 shows an example of text in the fields 262, 
264, and 266 associated with the aforementioned approach 
to navigating to library material . When information in 
a field is longer that the width of the field, the full 
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text of the information is available by maintaining a 
cursor on the field. In response to this user-initiated 
event, the width of the field is expanded to accommodate 
the full text. 

A second way to navigate to library content is to 
use a preset. As described with reference to FIG. 2f 
some presets are dedicated to the library section. Upon 
selecting a preset button, attributes specified by its 
corresponding preset are used to populate the attribute 
fields 262, 264, and 266. If the preset defines a set 
of titles, the user can select one of the titles using 
the title attribute field 266. 

A third way to navigate to library content is to 
use a smart card (either physical or virtual). The 
smart card is used to populate attributes in the player. 

Thereafter, the user is presented with the content cued 
and ready to play, or is presented with a list of titles 
to select from. The smart card can allow access to 
otherwise unavailable content that is made available 
through privileges stored in the smart card. During 
smart card operation, the Library function label is 
displayed using an oblique font. 

Smarts cards also facilitate access to specific 
titles as part of a playlist. In this case, the end 
user can specify and save a playlist of titles to the 
smart card. The playlist is used to control the player. 

The playlist is amenable for transfer between the end 
user and another end user, and between a plurality of 
access points for the end user. When an item from a 
playlist is selected, its attributes populate the 
attribute fields 262, 264, and 266, and the item is cued 
for play. 

Regardless of the method of navigating to a title, 
the graphical user interface can provide indicators and 
controls to provide access to specific chapters or 
sections of the material in a manner similar to tracks 
of a compact disk. A time indicator can be displayed at 
the top of the time scale relative to each particular 
segment or relative to the time from the beginning of 
5 the material. As illustrated in FIG. 18, an indicator 
540 of which chapter is current and the number of 
chapters that exist is displayed at an end of the time 
line. Clicking on the indicator 540 presents a pick 
list of chapters. 

Cueing to another part of the content can be 
performed using the advance /review controls 206 to 
advance through the time bar. When advanced beyond the 
length of a chapter, a subsequent chapter is provided. 
Holding down the advance/review controls 206 advances or 
returns to other chapters. 

Alternatively, tags marking specific content on the 
time bar can be user-selected to advance to specific 
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content. Further, a user-initiated selection of a point 
on the time line moves the time marker to the point. 

Optionally, the time marker can have specially 
encoded material associated therewith to allow for users 
to find specific segments. This is beneficial in 
educational applications. Another option is to provide 
titles of chapters rather than chapter numbers in the 
indicator 540. Links to reviewers or other comments can 
be embedded in the time scale to allow the end user to 
pause and reflect on the current material. 

FIG. 19 illustrates an example of the second 
display region 222 being used to provide auxiliary 
information about a title. The auxiliary information is 
displayed in response to receiving a user-initiated 
selection of the information control 220, which includes 
the text "TITLE INFO" for library content. The 
auxiliary information can include specific information 
35 for the title, a summary of the title, a table of 
contents, credits, comments on the title, accompanying 
text, links to reviews of the title, links to related 
areas, an image 550 of the author(s), and an image 552 
of the cover of a book, for example. 

It is noted that the library category can 
optionally provide additional functionality not 
specifically illustrated in the drawings. Examples of 
additional functionality include: (i) a feedback 
mechanism to rate the title as a whole, the author, 
reading or translation of the title with a I to 10 pick 
list on a library information screen; and (ii) a comment 
line that allows the end user to submit textual feedback 
with or without the aforementioned rating. 

FIG. 20 is an illustration of an example of a 
portion of the interface displayed upon receiving a 
user-initiated selection of the music category control 
247. In the music category, a graphical time scale 600 
is displayed much like the graphical time scale 520 for 
the library category. A time marker 602 indicates a 
current time position for a music selection, such as an 
album or a song, on the graphical time scale 600. The 
graphical time scale 600 represents a total time 604 for 
the music selection. The time marker 602 can be moved 
manually using a click-and-drag operation with a 
pointing device or can be moved using the advance/review 
controls 206. 

The graphical user interface provides multiple ways 
to navigate to content in the music category. A first 
way includes using the selection attribute indicators 
214 to select content having chosen attributes. 

Attribute selection is performed in a manner described 
with reference to FIG. 3. In the music category, 
selection of an "ALL" option produces a list of all 
music content. 

The category attribute field 262 allows the end 
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user to limit' the library content to at least one 
particular category or format. Traditional categories 
and formats of music (e.g. rock, jazz, pop, etc.) can be 
5 provided. A plurality of categories or formats can be 
selected by holding down the shift key while selecting 
the options. In this way, the end user can repeatedly 
select options from the list without forcing the 
attribute selection to move to the next field. 

The artist attribute field 264 allows the end user 
to specify an artist of the content. Upon selecting the 
artist attribute field 264, a list of artists having 
content limited to the category specified in the 
category attribute field 262 is displayed. The end user 
can select an artist from the list. 

Upon selecting the title attribute field 266, a 
list of titles that satisfy the parameters specified in 
the category attribute field 262 and the artist 
attribute field 264 is displayed. The end user can 
select a title from the list. The list of titles can 
include album titles and song titles. 
When information in one of the fields 262, 2 64, and 
2 66 is longer that the display width of the field, the 
full text of the information is available by maintaining 
a cursor on the field. In response to this user 
initiated event, the width of the field is expanded to 
accommodate the full text . 

A second way to navigate to music content is to use 
a preset. As described with reference to FIG. 2, some 
presets are dedicated to the music section. Upon 
selecting a preset button, attributes specified by its 
corresponding preset are used to populate the attribute 
fields 262, 264, and 266. If the preset defines a set 
of titles, the user can select one of the titles using 
the title attribute field 266. 

A third way to navigate to music content is to use 
a smart card (either physical or virtual) . The smart 
card is used to populate attributes in the player. 

Thereafter, the user is presented with the content cued 
and ready to play, or is presented with a list of titles 
to select from. 

Smarts cards also facilitate access to specific 
titles as part of a playlist. In this case, the end 
user can specify and save a playlist of titles to the 
smart card. The playlist is used to control the player. 

The playlist is amenable for transfer between the end 
user and another end user, and between a plurality of 
access points for the end user. When an item from a 
playlist is selected, its attributes populate the 
attribute fields 262, 264, and 266, and the item is cued 
for play. 

Regardless of the method of navigating to a title, 

the graphical user interface can provide indicators and 
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controls to provide access to specific tracks, sections, 
or parts of the music. As illustrated in FIG. 21, an 
indicator 620 of which track is current and the number 
of tracks that exist is displayed at an end of the time 
line. Clicking on the indicator 620 presents a pick 
list of tracks. 

Cueing to another part of the music content can be 
performed using the advance/ review controls 206 to 
advance through the time bar. Holding down the 
advance/ review controls 206 for more than a 
predetermined time duration (such as one second, for 
example) advances or returns to other tracks 
immediately. A user-initiated selection of a point on 
the time line moves the time marker to the point. 

Optionally, the time marker 602 can have specially 
encoded material associated therewith to allow for users 
to find specific songs or other segments. Another 
option is to provide titles of songs and/or credits 
rather than track numbers in the indicator 620. 

Controls can be provided to allow titles in an album to 
be rearranged for playback. 

Referring back to FIG. 2, the second display region 
222 can be used to provide auxiliary information about 
music content. The auxiliary information is displayed 
in response to receiving a user-initiated selection of 
the information control 220, which includes the text 
"ALBUM INFO" for music content. The auxiliary 
information can include specific information for the 
current title such as album cover graphics, liner notes, 
tray back images, images of the artist (s), producer and 
writer credits, and distribution label information, for 
example . 

It is noted that the music category can optionally 
provide additional functionality not specifically 
illustrated in the drawings. Examples of additional 
functionality include': (i) a feedback mechanism to rate 
aspects of the music such as the artist, the album, a 
song, and a producer, using a 1 to 10 pick list on a 
music information screen; (ii) a comment line that 
allows the end user to submit textual feedback with or 
without the aforementioned rating; and (iii) an ability 
to receive, decode, and display streamed music video in 
the second display region 222. 

FIG. 22 illustrates an example of a search feature 
provided in the second display region 222. The search 
feature is activated in response to receiving a user 
initiated selection of the search control 224. If the 
user-initiated selection is received while the search 
feature is active, herein-described search fields are 
reset . 

The search feature receives a user-entered search 
string. The search string is displayed at a location 
630. The search string includes one or more keywords 
which can have the form of a Boolean expression. A list 
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of keywords can be combined using a "+" character. To 
limit the selection to one of the keywords, a 
character precedes the keyword. Generally, the keywords 
are case insensitive. 

Using the search string, a search of a database is 
performed in dependence upon user-selectable search 
criteria. The database can be provided by the server 
102 and/or the server 144. The search criteria limits 
where to search in the database for the search string. 

The search criteria includes fields for the radio 
category, the events category, the library category, and 
the music category. Each search criterion can be 
activated and deactivated using a graphical check box 
associated therewith. An "x" character is displayed- at 
the graphical check box to indicate that its associated 
search criterion is activated. As a default, all search 
criteria are activated. 

A first button 632 is responsive to a user 
initiated selection to provide further fields to be 
searched. The first button 632 can be subsequently 
selected to provide still further fields to be searched. 

Each additional field provided in response to the first 
button 632 is activated by default. The end user can 
deselect the activated fields if desired. A second 
button 634 is responsive to a user-initiated selection 
to provide fewer fields to be searched. 

The search is performed in response to a user 
initiated selection of a button 636. Results of the 
search are displayed in the second display region 222. 
FIG. 23 illustrates an example of search results 
displayed in the second display region 222 . The search 
results are sorted by category (in the order of radio, 
events, library, and music) . Preferably, items are 
color-coded in dependence upon its category. Within 
each category are three attribute headings. Search 
results within each category can be sorted by an 
attribute by selecting its associated one of the 
attribute headings . 

A first button 640 is responsive to a user 
initiated selection to return to the previously set 
search fields (including the search string and the 
search criteria) . The end user can modify the search 
fields to modify the search. A second button 642 is 
responsive to a user-initiated selection to reset the 
search fields to perform a new search. 

FIG. 24 illustrates an example of a listening booth 
feature provided in the second display region 222. The 
listening booth feature is activated in response to 
receiving a user-initiated selection of the user 
feedback control 226. The listening booth feature can 
provide a venue for new music by relatively unknown 
talent. End users listen to the music, and provide user 
feedback to a service via the electronic network 100. 
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In return, the service provides the end user with an 
incentive, such as a complimentary copy of the music, a 
coupon, T-shirt, or other promotional item. Each end 
user rates music based upon a user preference parameter, 
such as a most-listened category for the end user. In 
general, any audible material can be rated, including 
but not limited to albums, playlists from radio stations 
and experimental audible material. 

The listening booth feature provides an option 650 

to view directions therefor. In response to a user 

35 initiated selection of the option 650, the directions 

are displayed in the second display region 222. The 

directions can include example screens to explain use of 

the listening booth feature. 

Upon each return to the listening booth feature, a 
5 status of the end user is displayed. The end user is 
registered at the server 102 through an active 
preferences smart card. The status can include a number 
of albums rated by the end user, and/or a remaining 
number of albums to receive a complimentary album. 

The status information includes information about 
the end user, which may be stored via the preferences 
smart card. If this information is not present, the 
user is prompted to make a preferences smart card active 
or to create a preferences smart card. The preferences 
smart card provides a method of tracking listening 
preferences of the end user in order to determine which 
albums to present in the listening booth feature. 

FIG. 25 is an example of a second display for the 
listening booth feature. The second display is 
presented upon confirming the identity of the end user, 
such as by receiving a password in the first display. 

The second display provides several categories of 
music content from which to select. These categories 
are determined through past listening behavior of the 
end user. An option 660 can be selected to provide 
additional, different categories. The option 660 can be 
repeatedly selected to repeatedly provide more 
categories . 

A user-initiated selection of text or graphics 
associated with one of the categories is received to 
select a category. The text can include a radio station 
associated with the category the end user has a radio 
preset for the category. The graphics can include an 
album cover of a typical album in the category. 

FIG. 26 is an example of a third display for the 
listening booth feature. The third display is presented 
upon a user-initiated selection of one of the categories 
in the second display. 

The third display includes at least one image 670 
associated with a music selection from the category. 
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The at least one image 670 can include a slide show 
based on liner notes, a CD tray back image, or a random 
image, for example. The third display also includes 
textual information including an artist, an album, a 
producer, a label, and a copyright associated with the 
music selection. 

The music selection is loaded into the attributes. 

Based on user preferences, the tracks can automatically 
begin playing when queued. The music selection can 
include samples of a few seconds from each track on an 
album, for example. During playback, the end user 
enters a rating using a control 674. The control 
includes 674 a marker 676 that is manipulated with 
respect to a numerical scale 680. The numerical scale 
68 0 can run between two numerical limits, such as from 0 
to 100. 

Upon completion of playing the samples, the user 
entered rating is recorded and the music selection is 
counted as being rated by the end user. If no rating 
has been entered, no rating is recorded. If the end 
user exits the listening booth feature during playback, 
the rating is not recorded. A rating can be canceled by 
a user-initiated selection of the cancel button 252. 

As an alternative to a numerical rating, a 
graphical representation of rating can be employed. The 
graphical representation can be repeatedly gauged 
throughout the music selection. In this way, specific 
aspects and specific tracks of the music selection can 
be rated. 

Referring back to FIG. 24, a control 690 can be 
selected by the end user to view previously reviewed 
albums. FIG. 27 is an example display provided upon 
selecting the control 690. The display includes a list 
692 of each album reviewed by the end user. An album 
title 694, an artist 696, a copyright 700, a date 702, 
and an icon 704 are displayed for each album. The icon 
704 can be selected to view images and credits, and to 
hear an audio clip of the samples for its associated 
album. 

An example of a portion of the interface displayed 
upon selecting the icon is depicted in FIG. 28. As 
illustrated, the at least one image 670, the textual 
information 672, the marker 676, and the numerical scale 
680 showing the rating are displayed as in FIG. 26. 

Additionally, a date 720 on which the album was rated is 
displayed. An option 722 is dedicated to receive a 
user-initiated event to initiate playback of the 

samples. An option 724 is dedicated to receive a userinitiated event to 
return to the previous screen. 

Once the number of albums rated by the end user has 
attained a predetermined number, the end user can 
request a complimentary copy by selecting any one of the 
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albums in the list. A dedicated button (not 
illustrated) can be selected to request that the 
complimentary copy be shipped to an address of the end 
user. 

FIG. 29 illustrates an example of a card organizer 
display for a smart card feature. The smart card 
feature is activated in response to receiving a user 
initiated selection of the smart card control 230. The 
card organizer display is displayed within the second 
display region 222. 

There are four types of smart cards (either 
physical or virtual) that can be used in the system. 

The four types of smart cards include a preferences 
smart card, a promotions smart card, a playlist smart 
card, and a payment smart card. 

A preferences smart card or a personality smart 
card stores identity, demographics, presets, defaults, 
payment options and preferences, and event schedules for 
an end user. The preferences smart card is read/write 
and password protected. Each preferences smart card can 
be unique for an associated end user of the client 
apparatus 106. Using a plurality of preferences smart 
cards, a plurality of individual preferences can be 
provided for a plurality of end users of the client 
apparatus 106. 

A playlist smart card is a custom card for an 
individual. The playlist smart card is a collection and 
organization device for content available via the 
electronic network 100. The playlist smart card can be 
used to collect music, library content, events, or radio 
programming using personalized icons, event schedules, 
and playlists. Access to some content may be secured 
using the playlist smart card via a purchase. The 
playlist smart card can be traded, downloaded, sold, 
and/or bartered between two individuals. Typically, the 
playlist smart card is dedicated to a single function. 

A promotions smart card provides privileged access 
to predetermined events, such as special events. For 
example, the promotions smart card can bring the end 
user to a specified location via the electronic network 
100 to listen to programmed content. The promotions 
smart card can be purchased or received free of charge. 

Typically, the promotions smart card is dedicated for 
accessing a single function. It is preferred that the 
promotions smart card be the equivalent of a read-only 
playlist smart card. 

A payment smart card provides a means for paying 
5 for content. The payment smart card can store billing 
information for content purchases absent of credit card 
information. The ability to purchase or rent content 
may allow the end user to gain access to new releases or 
obscure content. 
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The card organizer display includes a first portion 
730 dedicated for preferences smart cards, a second 
portion 732 dedicated for playlist smart cards, and a 
third portion 7 34 dedicated for promotions smart cards. 

Only three portions are displayed because the payment 
smart card provides part of the preferences for the end 
user . 

Each of the first portion 730, the second portion 
732, and the third portion 734 includes one or more card 
icons (a respective one being indicated by reference 
numeral 736) . Each of the card icons is user-selectable 
to select an associated smart card for further action. 

Each card icon can be selected using a point-and-click 
operation, or by using one of up scroll controls 740 and 
one of down scroll controls 742. 

Upon clicking on or otherwise selecting a card icon 
such as the card icon 736, a step of displaying a cover 
and/or a description of the associated smart card is 
performed. To view the contents of the smart card, the 
associated card icon 736 is dragged and dropped to a 
fourth portion 750 of the display. The fourth portion 
750 includes a graphical representation of a card slot 
752. 

FIG. 30 is an example portion of the interface displayed 
in response to the aforementioned drag-and-drop 
35 operation. For purposes of illustration and example, a 
preferences smart card associated with the card icon 736 
was dragged and dropped to the fourth portion 750. In 
response to this operation, a graphical card 760 is 
displayed within the card slot, a textual name 762 of 
the smart card is displayed in an oblique font within a 
graphical tab 764, and the contents of the smart card 
are displayed over the first portion 730, the second 
portion 732, and the third portion 734 in 
FIG. 29. 

The textual name 7 62 in the graphical tab 7 64 
indicates which smart card is active. A function of the 
player being controlled by the smart card is also 
displayed in an oblique font. The textual name 762 
includes up to fifteen characters of the smart card 
name. The smart card name can include up to two lines 
of text to describe the smart card. If the smart card 
name has more than fifteen characters, the first fifteen 
characters are displayed, followed by a series of dots. 

The preferences smart card has three areas that can 
be viewed and/or edited. The three areas include an 
identity area, a defaults area, and a payment options 
area. A first graphical button 770 is dedicated to 
receive a user-initiated action to access the identity 
area. A second graphical button 772 is dedicated to 
receive a user-initiated action to access the defaults 
area. A third graphical button 774 is dedicated to 
receive a user-initiated action to access the payment 
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options area. 



As illustrated, FIG. 30 shows a display of the 
identity area. The identity area includes a plurality 
of fields to store identity information. The fields can 
include fields for login information, password 
information, name information, address information, city 
information, and an electronic mail address. 

FIG. 31 shows a display of the defaults area 
initiated upon selecting the second graphical button 
772. The defaults area includes information on how to 
handle specific actions, such as whether to 
5 automatically play a. selected title from the radio 
content category, the events content category, the 
library content category, and the music content 
category. 

FIG. 32 shows a display of the payment options area 
initiated upon selecting the third graphical button 774. 

The payment options area includes a shipping address and 
a billing address. The payment options area also 
provides an option 780 for the end user to type a credit 
card number in order to make a purchase. It is noted 
that the credit card number is not stored to the player. 

With reference to each of FIGS. 29 to 32, an edit 
button 790 can be selected to edit any of the 
information associated with the smart card. A cancel 
button 792 can be selected to cancel the edit. A save 
button 794 can be selected to save the edited fields. A 
warning message can be provided to prompt the end user 
to save edited fields upon an attempt to exit. The end 
user can reject the warning to cancel all editing 
activity with the smart card. 

FIG. 33 is an example portion of the interface 
displayed in response to a drag-and-drop operation of a 
playlist smart card to the fourth portion 750. A 
playlist 800 of a plurality of items is displayed in 
response to the drag-and-drop operation. The playlist 
800 is specific to a predetermined content area. Items 
can be selected from the playlist 800 for automatic 
playback, or can be selected using the selector. 

Items can be added and deleted from the playlist 

800. To add an item, the material is selected using the 

35 browser, followed by a selection of the save button 79 

Clicking on or otherwise selecting the save button 794 
saves all qualifying radio stations, events, or titles 
to the playlist smart card. Although items can be added 
and deleted, contents of items within the playlist smart 
5 card are not user-editable. 

FIG. 34 is an example portion of the interface 
displayed in response to a drag-and-drop operation of a 
promotions smart card to the fourth portion 750. The 
promotions smart card is similar to a playlist smart 



http://www.diaIogclassic.com/main.vmgw 



card. However, items within the promotions smart card 
cannot be added, deleted, or edited. Items can be 
selected from the promotions smart card for automatic 
playback, or can be selected using the selector. 

With reference to FIGS. 30 to 34, a graphical 
button 810 can be selected to send smart card 
information in an electronic mail message. Virtual 
smart card information, stored as a file in the client 
apparatus 106, is transmitted as a file in the 
electronic mail message. The electronic mail message 
can be communicated to another of the plurality of 
client apparatus 104 via the electronic network 100. If 
there are unique privileges for the smart card, the 
smart card information can be deleted at the sending 
apparatus. Alternatively, communication of the smart 
card information can be inhibited if there are unique 
privileges . 

A new smart card is created by selecting a 
graphical button 82 0 when no smart card is active. In 
response to receiving a selection of the graphical 
button 820, a list of options is displayed. The options 
include an option to create a preferences smart card, an 
option to create a playlist smart card, and an option to 
obtain a smart card from an incoming electronic mail 
message. For a smart card created from an incoming 
35 electronic mail message, the type of smart card is 
dependent upon the type of smart card used to generate 
the electronic mail message. 

By selecting the option to obtain the smart card 
from an electronic mail message, a directory of possible 
virtual cards is displayed. The end user can browse the 
directory to find and select a virtual smart card of 
interest . 

Each of the smart card categories can have a 
limited number of smart cards. For example, each of the 
playlist category and the promotions category can be 
limited to ten smart cards, and the preferences category 
can be limited to five smart cards. If the limit has 
been attained, the graphical button 820 is displayed in 
a second color such as grey rather than black. 

The contents of the active smart card can be 
deleted by selecting a graphical button 822. A message 
confirming that the contents are to be deleted (such as 
"are you sure") is displayed prior to deleting the 
contents . 

A graphical button such as an icon 824 can be user 
selected to de-select the active smart card in the card 
slot. The icon 824 includes a graphical eject button. 

In response to a user-selection of the icon 824, the 
graphical card 824 is removed from the fourth portion 
824, and the formerly active smart card is returned to 
its position. 
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A graphical button such as an icon 826 can be userselected to return to 
the display of the card organizer. 

The icon 826 graphically resembles a file folder. It is 
noted that the active smart card remains active in 
response to selecting the icon 826. 

As described with reference to FIG. 1, the player 
142 can provide a second visual interface having a 
collapsed view. Preferably, in the collapsed view, the 
tabs for the lower portion of the window including the 
information control 220, the search control 224, the 
user feedback control 226, and the smart card control 
230 remain visible. A user-initiated selection of any 
of the controls 220, 224, 226, and 230 directs the 
player to open the second display region 222, and to 
initiate a feature associated therewith. 

FIG. 35 is a screen shot of a first embodiment of 

the graphical user interface in the radio content mode. 

The default radio station indicated by the graphical 
marker 332 on the graphical radio dial 330 begins 
playing upon its selection. 

As with the previously-described embodiments, the 
interface includes the categorical selection controls 
244, 245, 246, and 247, the preset selection indicators 
202, the preset selection controls 204, the 
advance/review controls 206, the playback controls 210, 
the volume controls 212, the selection attribute 
indicators 214, the streaming indicator 216, the first 
display region 218, the information control 220, the 
second display region 222, the search control 224, the 
user feedback control 226, the smart card control 230, 
the help mode control 232, the first logo 234, the 
second logo 236, the advertising window 240, and the 
attractions window 242. The user feedback control 226 
provides access to chat features in this embodiment. 

FIG. 36 is a screen shot showing a content 

selection interface in the first preferred embodiment. 

A window 850 opens upon clicking the select button 260 
or any of the attributes that define the dial at the 
time . 

FIG. 37 is a screen shot of a second preferred 
embodiment of the graphical user interface. The second 
preferred embodiment may be programmed in a markup 
language such as HTML, in comparison to the first 
preferred embodiment which may include plug-in-specific 
code to provide animation (such as Shockwave code) . 
A radio dial 870 spatially displays the band and 
location of all available stations that match selected 
criteria. A station pick list 872 allows for a user 
selection of all stations from the radio dial 870. A 
banner 874 displays banner advertisements that rotate in 
accordance with a predetermined schedule. A region 876 
displays logos and attractions that rotate in accordance 
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with a predetermined schedule. A selection area 880 
provides categorical selection controls and player 
function controls. A region 882 displays streamed and 
clickable text that can include attractions and 
advertisments . An information space 884 displays 
supplementary information about the current content, 
including schedules, links to other destinations and 
feedback. A control panel 886 indicates and controls 
play, pause, volume, and streaming status. A region 890 
is dedicated for entering a keyword to perform a search 
for content using a single click. A region 892 is 
dedicated for display and management of presets with one 
set of presets per end user. 

FIG. 38 is a screen shot of the second embodiment 
in a radio player mode. Upon receiving a user-initiated 
selection of a selection attribute (band, category, or 
location) in the selection area 880, a pick list 894 of 
available options is populated from a database. To 
speed in the process of selecting material, the 
interface is absent of a submit button. Therefore, as 
soon as the end user releases a mouse button over an 
item in the pick list 894, the item is selected. 

FIG. 39 is a screen shot of the second embodiment 
in an events player mode. Radio buttons 896 indicate a 
current position within an event or another time-based 
selection relative to an entire length of time. 

Selecting events, spoken audio, and music is facilitated 
in the selection area 880. Upon selecting a content 
category (either live events, spoken audio, or music 
collection) , the end user is prompted to select two 
attributes to narrow or filter the content to list of 
manageable length. 

It is noted that embodiments of the graphical user 
interface can change in a region-dependent manner (e.g. 

dependent upon the location of the client apparatus 
106) . For example, the FM broadcast spectrum (which 
differs for different regions in the world) can depend 
upon the location of the client apparatus 106. Further, 
textual information can be displayed in one of a 
plurality of languages in dependence upon the location 
of the client apparatus 106. 

It is also noted that alternative controls can be 
provided to control settings and parameters of the 
herein-described embodiments of graphical user 
interfaces. These graphical controls include, but are 
not limited to, graphical buttons, checkboxes, radio 
buttons, scroll bars, slider bars, pop-up menus, and 
dialog boxes. Further, alternative indicators can be 
provided to display information in embodiments of the 
graphical user interfaces. 

Other options that can be included in embodiments 

of the present invention are as follows. 

A physical login card can be sent to a new end user 
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after each login creation. The physical login card can 
allow for advertisements that transcend the content 
(e.g. regularly scheduled programming or collections). 

Prior to initiating playback or providing a login 
screen, a tip-of-the-day can be provided to promote 
features of the graphical user interface. 

An event-of-the-day or a f eature-of-the-day can be 
broadcast for display at the second display region 222. 

In response to a click operation or another user 
initiated action, other information can be displayed in 
the second display region 222. 

A station-of-the-day can be broadcast for display 
in a manner similar to the aforementioned feature-of 
the-day. A list of featured stations based on sets 
rather than individual stations can be provided (e.g. a 
famous individual's favorite stations). 
A music critic feature allows end users to comment 
on music and other content to create a collaborative 
filtering product. 

A special preset such as a mystery preset of the 

day can be provided in the set of presets. This preset 

can be the first preset in the set, for example. 

Presets can have expiration dates. For example, an 
events preset may expire after a predetermined 
expiration date. 

An advertising slot machine can be provided. The 
advertising slot machine can be provided by a JAVA 
applet that rotates attractions as a slot machine in the 
advertising window 240. The attractions can be rotated 
randomly. If three like advertisements align, the end 
user can win a prize. 

A separate attractions window can be provided. In 
this case, the end user can click on an image associated 
with content to retrieve information for the content. 
An option to play or not to play the content is provided 
to the end user. The end user can make his/her decision 
to play or not to play based upon the information. 

Alternative content can be transmitted in cases 

such as a blackout period or when there is a technical 

difficulty. 

FIG. 40 is a flow chart of an embodiment of a 
method of providing the graphical user interface. As 
indicated by block 900, steps of verifying that 
necessary components are installed at the client 
5 apparatus 106 and offering system choices to an end user 
are performed. As indicated by block 902, a step of 
determining if a smart card (physical or virtual) 
identifying the end user is present at the client 
apparatus 106. 
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If the end user is a recognized user (block 904), 
then a step of entering a password (block 906) or a step 
of entering a login and a password (block 910) is 
performed. Thereafter, a main page of the graphical 
user interface is provided (block 912) . Upon completion 
of the player, an exit message is communicated (block 
914) to the client apparatus. 

If the end user is an unrecognized user (block 
916) , then a step of entering a login and a password 
(block 920) is performed. Thereafter, a main page of 
the graphical user interface is provided (block 922) . 

Upon completion of the player, an exit message is 
communicated (block 924) to the client apparatus. 

If the end user has previously visited without 
logging in (block 926) , then either a step of creating a 
login and a password (block 930) or a step of selecting 
a visiting mode (block 932) is performed. If a login 
and a password are created (block 930), a main page of 
the graphical user interface is provided (block 934) . 

Upon completion of the player, an exit message is 
communicated (block 936) to the client apparatus. 
If the visiting mode was selected (block 932), a 
main page of the graphical user interface is provided 
(block 940) . Upon completion of the player, a first 
exit message is communicated (block 942) to the client 
35 apparatus. The first exit message provides options to 
save or not to save preferences generated during a 
session of the player. If an option to save the 
preferences is selected (block 944), steps of creating a 
login/password profile (block 946) and returning to the 
5 main page (block 950) are performed. Thereafter, upon 
completion of the player, a second exit message is 
communicated to the client apparatus (block 952). If an 
option to not save the preferences is selected (block 
954), a second exit message is communicated to the 
client apparatus (block 956) . 

If the end user is a first time user (block 960), 
then a step of creating a login and a password (block 
962) and a step of providing a main page of the 
graphical user interface (block 964) are performed. 

Upon completion of the player, an exit message is 
communicated (block 966) to the client apparatus 106. 

If the end user is a first time user who selects a 
visiting mode (block 970), a main page of the graphical 
user interface is provided (block 972) . Upon completion 
of the player, a first exit message is communicated 
(block 974) to the client apparatus. The first exit 
message provides options to save or not to save 
preferences generated during a session of the player. 

If an option to save the preferences is selected (block 
976), steps of creating a login/password profile (block 
980) and returning to the main page (block 982) are 
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performed. Thereafter, upon completion of the player, a 
second exit message is communicated to the client 
apparatus (block 984) . If an option to not save the 
preferences is selected (block 986) , a second exit 
message is communicated to the client apparatus (block 
990) . 

If an invalid login and/or password is received in 

any of the above-described steps of receiving a login 

35 and a password, a message is communicated to the client 

apparatus 106. The message can include a message such 

as "Invalid Login/Password" and/or "Please Try Again". 

Thereafter, a step of receiving another login and 
password can be performed. 

If a blank text entry field is received, a message 
is communicated to the client apparatus 106. The 
message can include a message such as "Please fill in 
all text fields". Thereafter, a step of receiving 
subsequent textual data can be performed. 

The step of creating a login provides a dialog to 
query for demographic and listening preference 
information from the end user. The end user enters 
information in response to the queries. Typically, the 
information is entered during an initial use of the 
player, such as upon an initial arrival at a Web site 
associated with the player. The initial arrival at the 
Web site can be initiated by the end user clicking on a 
banner advertisement or another hyperlink from another 
Web site. 

The information is retrieved for each subsequent visit 
or use to uniquely identify the end user, and to tailor 
the graphical user interface and/or the playback 
performed thereby to the end user. Further, the 
information allows listening habits, such as 
radio stations and music tastes, to be tracked. 

FIGS. 41 to 43 are block diagrams summarizing a 
site map for an embodiment of- the graphical user 
interface. The site map illustrates potential user 
selectable flow paths between different features of the 
graphical user interface. 

The end user can select between a high bandwidth 
interface (block 1010) and a low bandwidth interface 
(block 1012) for the audio player. For example, the 
high bandwidth interface may include code specific for 
an animation plug-in, such as Shockwave, whereas the low 
bandwidth interface may include only HTML code. 
Thereafter, a main page of the interface is provided in 
accordance with the user-selected bandwidth. 

From the main page, the end user can navigate to a 
radio content feature (block 1014) , an events content 
feature (block 1016) , a library content feature (block 
1020), a music content feature (block 1022), a rating 
room (or listening booth) feature (block 1024), a 
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preferences feature (block 1026), a features feature 
(block 1030), a search feature (block 1032), and a 
contact feature (block 1034) . 

Using the radio content feature (block 1014), a 
radio station can be selected (block 1040), station 
information can be obtained (block 1042), and a radio 
preset can be selected (block 1044) . Thereafter, a link 
to related Web site can be provided (block 1050), a list 
of station programs can be provided (block 1052), and 
station feedback can be received (block 1054) . 

Using the event content feature (block 1016), an 
event can be selected (block 1060), event information 
can be obtained (block 1062), and an event preset can be 
selected (block 1064) . Thereafter, a link to related 
Web site can be provided (block 1070), an event schedule 
can be provided (block 1072), and event feedback can be 
received (block 1074) . 

Using the library content feature (block 1020), 
library content can be selected (block 1080), library 
content information can be obtained (block 1082), and a 
library content preset can be selected (block 1084) . 

Thereafter, a link to related Web site can be provided 
(block 1090) and content feedback can be received (block 
1094) . 

Using the music content feature (block 1022), music 
content can be selected (block 1100), music content 
35 information can be obtained (block 1102) , and a music 
content preset can be selected (block 1104) . 

Thereafter, a link to related Web site can be provided 
(block 1110) and content feedback can be received (block 
1114) . 

Using the rating room feature (block 1024), a 
welcome message and a registration process is provided 
(block 1120) . Once the end user is registered, an 
overview of the rating room feature can be displayed 
(block 1130) , an album can be selected in dependence 
upon a user-selected genre (block 1132), the album can 
be rated by the end user (block 1134), the information 
associated with the album can be displayed (block 1136), 
and an exit message can be displayed (block 1140) upon 
exiting the rating room feature. Further, a status of 
the end user's cumulative rating points can be displayed 
(block 1142), points can be redeemed (block 1144), a 
list of albums to receive in return for the points can 
be displayed (block 1146), an album from the list can be 
selected (block 1150), and an exit message can be 
displayed (block 1152) . 

Using the preferences feature (block 1026) , presets 
can be managed (block 1160), and a profile can be 
displayed and edited (block 1162) . 

FIG. 44 is a flow chart summarizing steps performed 
in an embodiment of a method of playing first audio 
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content using a computer. As indicated by block 1200, a 
step of displaying a graphical radio dial indicating the 
first audio content is performed. As described earlier, 
the graphical radio dial can include an alphabetical 
scale and a graphical pointer. In this case, the 
graphical pointer can be positioned with respect to the 
alphabetic scale based upon text identifying the first 
audio content. Alternatively, the graphical radio dial 
can indicate an over-the-air frequency associated with 
the first audio content. In this case, the graphical 
radio dial can include a numerical scale and a graphical 
pointer, wherein the graphical pointer is positioned 

with respect to the numerical scale based upon the overthe-air frequency. 

Optionally, the method includes a step of receiving 
a user-initiated selection of the first audio content 
from a plurality of audio content using the graphical 
radio dial (as indicated by block 1202) . The step of 
receiving the user-initiated selection can include 
receiving a user-initiated action to navigate to the 
first audio content from second audio content adjacently 
indicated by the graphical radio dial. 

As described earlier, the graphical radio dial can 
include a plurality of marks associated with a plurality 
of audio content having at least one attribute. For 
broadcasts, the at least one attribute includes at least 
two of a category attribute, a band attribute, and a 
location attribute. The band attribute can indicate one 
of an AM band, an FM band, and an Internet band for 
broadcasts. Optionally, a step (block 1204) of 
receiving a user-initiated selection of a preset 
associated with the at least one attribute is performed. 

The plurality of marks includes a first mark 
associated with the first audio content. In this case, 
the step of receiving the user-initiated selection of 
the first audio content can comprise steps of receiving 
the at least one attribute, determining the plurality of 
audio content based upon the at least one attribute, and 
receiving a user-initiated selection of the first mark. 
As indicated by block 1206, a step of receiving 
data via an electronic network is performed. The data 
encodes the first audio content. If the data includes 
streamed data received via the Internet, the method 
further comprises the step of decoding the streamed 
data, as indicated by block 1210. As indicated by block 
1212, a step of playing the first audio content is 
performed. 

FIG. 45 is a flow chart summarizing steps in an 
5 embodiment of a method of obtaining user feedback to 
music content. As indicated by block 1240, a step of 
receiving a category of music content selected by an end 
user is performed. Optionally, a step of displaying a 
plurality of categories of music content is performed 
(block 1242) prior to the step indicated by block 1240. 

In this case, the category of music content is selected 
by the end user from the plurality of categories. As 
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another option, a step of determining the plurality of 
categories based upon a listening behavior of the end 
user is performed. A further option is to have the 
plurality of categories be dependent upon at least one 
preference of the end user. 

As indicated by block 1244, a step of communicating 
at least a portion of a music item within the category 
to the end user is performed. The music item is 
selected within the category independent of the end 
user. If the music item includes an album including a 
plurality of songs, the step of communicating at least a 
portion of the music item can include communicating 
limited duration samples of the plurality of songs. 

As indicated by block 1246, a step of receiving a 
rating of the music item by the end user is performed. 

As indicated by block 1250, a step of accounting for the 
rating of the music item by the end user is performed. 

The step of accounting for the rating of the music item 
can include maintaining a count of music items rated by 
the end user. In this case, the method can further 
comprise the step of determining if the count attains a 
threshold. This step is performed to determine if the 
end user has qualified for a complimentary copy of 
music . 

Optionally, a step of displaying a list of a 
plurality of music items previously rated by the end 
user is performed (block 1254) . The list can include 
the music item whose rating was received in block 1246. 

Steps of receiving a user-initiated selection of the 
music item from the list (block 1256) , displaying the 
rating for the music item (block 1260) , and replaying at 
least a portion of the music item (block 1262) may be 
performed also. 

FIG. 46 is a flow chart summarizing steps in an 
embodiment of a method of assisting operation of an 
audio content player. As indicated by block 1270, the 
method includes a step of displaying a plurality of 
icons including at least one icon associated with user 
information and at least one icon associated with 
playlist information. Optionally, the plurality of 
icons includes at least one icon associated with 
privileged access to audio content. 

As indicated by block 1272, a step of receiving a 

user-initiated selection of a first icon from the 

plurality of icons is performed. The first icon can be 

associated with at least one of an actual smart card and 

a virtual smart card. The step of receiving the userinitiated selection 

can include receiving a user 

initiated drag action of the first icon to a portion of 
a display. In this case, steps of displaying a 
graphical card slot at the portion of the display (block 
1274) and displaying a graphical card within the 
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graphical card slot in response to the user-initiated 
drag action (block 1276) can be performed. 

As indicated by block 1280, the method includes a 

step of operating the audio content player in dependence 

upon first information associated with the first icon. 

If the first icon is associated with privileged access 
to audio content, the step of operating the audio 
content player can include providing privileged access 
to audio content. If the first icon is associated with 
playlist information, the step of operating the audio 
content player can include playing at least a portion of 
a playlist. 

Optionally, the method further comprises the step 
of modifying the first information associated with the 
first icon (step 1282) . In this case, the audio content 
player is operated in dependence upon modified first 
information in block 1280. If the first icon is 
associated with user information, the step of modifying 
the first information can include modifying user 
identity information, modifying a default for automatic 
playback, or modifying a payment option. If the first 
icon is associated with playlist information, the step 
of modifying the first information can include adding an 
item to a playlist or deleting an item from a playlist. 

It is noted that the herein-described methods can 
performed by a computer (which may be included with the 
client apparatus 106 and/or the server 102) . Further, 
the computer can be directed to perform the herein 
described methods by computer-readable data stored by a 
computer-readable storage medium. 

FIG. 47 is a screen shot of a third embodiment of 
the graphical user interface. A radio dial 1300 
spatially displays the band and location of all 
available stations that match selected criteria. A 
station pick list 1302 allows for a user selection of 
any of the stations from the radio dial 1300. A banner 
35 advertising region 1304 displays banner advertisements 
that rotate in accordance with a predetermined schedule. 

An attractions region 1306 displays logos and 
attractions that rotate in accordance with a 
predetermined schedule. A selection area 1310 provides 
categorical selection controls and player function 
controls. A region 1312 displays streamed and clickable 
text that can include attractions and advertisements. 

An information space 1314 displays supplementary 
information about the current content, including 
schedules, links to other destinations and feedback. In 
general, any visual content can be combined with the 
audio content for display in the information space 1314. 

Preferably, the information space 1314 provides a title 
of the audio content being played (e.g. the title 
"Shepherd of the Night Flock" of a song being played by 
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the radio station WBEZ), a title and an image of an 
album containing the audio content (e.g. the album title 
"Blue Nance"), a name of an artist associated with the 
audio content (e.g. the name of the performer of the 
song: "The Junior Mance Trio"), and a name and a logo of 
an entity associated with the audio content (e.g. a 
copyright notice for Chiaroscuro Records which is the 
label for the song, and its logo) . 

A user-initiated selection of the title of either 
the album or the image of the album can initiate a 
display of information associated with the album (e.g. 

liner notes, performance credits, and other information) 
and/or a playback of audio samples from the album. A 
user-initiated selection of the name of the artist can 
initiate a display of information associated with the 
artist. A user-initiated selection of either the name 
of the entity or the entity logo can initiate a display 
of information associated with the entity (e.g. 

information of other albums and audio content provided 
35 by the entity) . Each of the aforementioned information 
can be provided either by the server 102 or by 
hyperlinking to other destinations of the electronic 
network 100 (e.g. Web pages for the album, artist, and 
entity) . 

It is also preferred that the information space 
1314 includes an option to buy the audio content being 
played (e.g. the option "buy now"), an option to display 
a program guide for the radio station playing the audio 
content (e.g. the option "program guide" to display 
information for WBEZ), and an option to provide user 
feedback (e.g. the option "user feedback"). 

A control panel 1316 indicates and controls play, 
pause, volume, and streaming status. A region 1320 is 
dedicated for entering a keyword to perform a search for 
content using a single click. 

A region 1322 is dedicated for display and 
management of presets with one set of presets per end 
user. The region 1322 provides an option to create a 
new login, i.e. to create a new end user preferences and 
profile. The region 1322 further provides an option to 
load preferences associated with an end user. 

FIG. 48 is an example of a first display in an 
embodiment of a listening booth or rating room feature. 

The rating room feature can be activated in response to 
receiving a user-initiated selection of the user 
feedback control 226 or another link thereto. The link 
can include information indicating an amount of audio 
items (e.g. music items) to rate and an amount of rating 
time which are to be satisfied to receive complimentary 
music. For example, textual information such as "you 
have 15 days left to rate 6 more CD f s in order to choose 
one free" can be associated with the link. 
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Preferably, the link is provided in a main 
graphical page provided by the player. In this case, if 
the end user sets his/her browser program to an 
electronic address associated with the player (e.g. 

www.audiosense.com), the main page is displayed upon 
initiation of the browser program. Additionally, as the 
main page downloads to the end user, the personal 
profile of the end user created at an initial login is 
retrieved. The personal profile uniquely identifies the 
end user as he/she navigates through the player. 

The display includes an option 1330 to display 
rules and regulations for receiving a complimentary 
item, such as a complimentary music item. The option 
1330 can include, for example, textual information 
indicating a portion of the rules and regulations such 
as "Rate 10 CDs and Choose 1 Free". 

The display includes an option 1332 to review which 
audio items have been previously rated by the end user. 

The option 1332 can include textual information 
indicating a number of music items previously rated by 
the end user. For example, the textual information can 
include "4 albums rated towards free CD". 

Alternatively, the option 1332 can include textual 
information indicating a remaining number of items to 
rate before receiving a complimentary item such as a 
complimentary music item. 

The display includes a plurality of options 1334 
for categories or genres of music content. For example, 
the categories can include jazz, classical, alternative 
rock, country and latin. It is noted that other 
categories of music content may be displayed in addition 
to or as alternatives to the aforementioned categories. 

The categories can be dependent upon the personal 
profile or preferences of the end user collected when 
the user profile is created. Alternatively, the 
categories can be dependent upon the end user's 
listening behavior using the player. In this case, the 
categories are selected to best represent the current 
listening habits of the end user. 

An artist name, a title, and a cover art image of 
5 an item, such as an album, are displayed for each 
category. Preferably, the end user does not influence 
which item is displayed for the category. 

FIG. 49 is an example of a second display for 
reviewing rated items in a preferred embodiment of a 
listening booth or rating room feature. The second 
display is provided in response to receiving a user 
initiated selection of the option 1332 to review which 
items have been previously rated by the end user. The 
second display includes a plurality of item regions. 
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The number of item regions corresponds to a total number 
of items which must be rated in order to receive a 
complimentary item. For example, ten item regions 
corresponding to ten total audio items to rate to 
receive a complimentary item are illustrated in FIG. 49. 

Information associated with each previously-rated 
item is displayed in a corresponding item region (a 
representative one indicated by reference numeral 134 0) . 

The information can include an artist, a title, an image 
such as an album cover, and a category for the item. 

For example, four of the ten item regions have 
information displayed to identify four previously- rated 
items for the end user. Each item region corresponding 
to a previously-rated item includes a user-selectable 
portion. In response to receiving a user-initiated 
selection of the portion (such as the album cover) , 
additional information associated with the item is 
displayed. The additional information can include a 
complete media file including a complete track list with 
rating scores for the songs rated, promotional 
information, liner notes, lyrics, and credits. 

Remaining ones of the item regions (a 

representative one indicated by reference numeral 1342) 
can be user selected to return to the main selection 
page (such as in FIG. 48) . Rather than item 
5 information, the remaining ones of the item regions can 
have textual information indicating a portion of the 
rules and regulations such as "rate 10 CDs choose I 
free". For example, six item regions corresponding to 
six more music items to be rated before receiving the 
complimentary item are absent of item information in 
FIG. 49. 

FIG. 50 is an example of a third display for rating 
an item in an embodiment of a listening booth or rating 
room feature. The third display is provided in response 
to receiving a user-initiated selection of one of the 
options associated with categories of music content. 

For purposes of illustration and example, a user 
initiated selection of the option associated with the 
jazz category in FIG. 48 is considered. 

The third display includes information associated 
with the item to be rated. The information includes the 
artist (e.g. Earl Hines) , the title (e.g. In New 
Orleans), the cover art image, and a label (e.g. 

Chiaroscuro) for the item. The cover art image is 
displayed over a larger display region than the cover 
art image in FIG. 48. 

The third display includes a list of a plurality of 
tracks from the item to be rated. For example, the list 
can include four tracks (i.e. songs) from the In New 
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Orleans album. The end user is required to rate each of 
the tracks in order to obtain credit for rating the 
album. It is noted that the album may include 
additional tracks which need not be rated by the end 
user. 

Each track is identified by textual information 
such as a title 1350 in the list. Also associated with 
each track is an icon 1352 indicating whether the track 
has been previously rated by the end user. The icon 
1352 includes a question mark to indicate that the track 
is unrated by the end user. If the track has been 
previously rated, an indication of the rating is 
displayed in the icon 1352. 

The end user selects either a title from the list 
or its associated icon to commence a rating process for 
an associated track. In response to receiving a user 
initiated selection of a title or an icon, at least a 
portion of the associated track is communicated to the 
client apparatus 106. Although an entire portion of the 
associated track can be communicated, it is preferred 
that a limited-duration sample of the associated track 
be communicated. For example, the limited-duration 
sample can be comprised of a 30-second clip of the 
associated track. 

Preferably, the portion of the associated track is 
communicated to the client apparatus 106 using streaming 
technology. The client apparatus 106, in turn, plays 
back the portion of the associated track for the end 
user. 

A graphical rating tool is displayed either during 
playback or upon completing playback of the portion of 
the associated track. The graphical rating tool is used 
to receive at least one rating for the track. The 
graphical rating tool can be displayed either in place 
of the icon 1352 or proximate to the icon 1352. 

The third display includes an option 1354 to buy 
the item. In response to receiving a user-initiated 
selection of the option 1354, the item is tagged for 
purchase. Further, the item can be placed in a virtual 
35 shopping cart that stores all items tagged for purchase. 

Thereafter, a check-out option is provided to finalize 
the purchase of tagged items. A check-out reminder can 
be automatically initiated if the end user exits from 
the player while items are tagged for purchase. The 
5 check-out reminder can include a visual message or an 
audible message displayed by the client apparatus 106. 

The third display includes an option 1356 to cancel 
a rating of the current item. In response to receiving 
a user-initiated selection of the option 1356, the user 
interface returns to the main selection page (such as in 
FIG. 48) where the end user can select another item to 
rate . 

FIG. 51 is a view of an embodiment of the graphical 
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rating tool. The graphical rating tool includes a 
plurality of rating options 1360. Preferably, each of 
the rating options 1360 has the form of a hot region 
associated with a rating. For example, the rating 
options can include five hot regions for receiving 
ratings from one to five. 

During playback of the track, the end user varies a 
position of a cursor 1362 over the rating options to 
indicate his/her dislike or like of the track. For 
example, the end user may position the cursor 1362 over 
the hot region for a one-rating during portions of the 
track he/she dislikes, and may position the cursor 1362 
over the hot region for a five-rating during portions of 
the track he/she likes. Preferably, a display graphic 
within the hot region is modified in response to the 
cursor 1362 being positioned thereon. For example, the 
display graphic can appear to illuminate (e.g. to light 
up) in response to the cursor 1362 being position on the 
hot region. 

A plurality of ratings generated over time are 
recorded by the client apparatus 104 and/or the server 
35 102. The time sequence of the plurality of ratings can 
be formed by repeatedly sampling the rating for either 
equal or unequal time intervals. 

When the end user has formulated an overall rating 
or a score for the item as a whole, he/she points to and 
clicks on a particular rating option. An indication of 
the overall rating is recorded and displayed. 

Preferably, the overall rating is displayed within the 
icon 1352 associated with the track. The title 1350 and 
the icon 1352 for rated tracks are displayed in a second 
color which differs from a first color used to display 
titles and icons for unrated tracks. 
FIG. 52 is an example of a modified third display, 
in an embodiment of a listening booth or rating room 
feature, once all of the tracks for an item have been 
rated. The modified third display includes indications 
of the overall ratings for the tracks. The third 
display is modified to include an option 1370 to submit 
the ratings. Before submitting the rating scores, the 
end user is provided an opportunity to re-rate any of 
the tracks by selecting (e.g. pointing to and clicking 
on) either its associated title or its rating score 
icon . 

FIG. 53 is an example of the second display, in an 
embodiment of a listening booth or rating room feature, 
updated based upon a submission of ratings for the item. 

Information associated with the item is displayed in a 
corresponding item region 1380. The information can 
include an artist, a title, an image such as an album 
cover, and a category for the item. Hence, five of the 
ten item regions have information displayed to identify 
five previously-rated items. As described with 
reference to FIG. 49, remaining ones of the item regions 
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can be user selected to return to the main selection 
page. However, the category or genre of music 
associated with the item is removed from the main 
selection page. The category or genre can be removed 
until a predetermined number of users have provided 
ratings therefor. For example, the category or genre 
can be removed until ratings have been received from at 
least hundred other end users or more. 

Also as described with reference to FIG. 49, a 
user-initiated selection of the image, such as the album 
cover, initiates a display of additional information 
associated with the item. An example of the display of 
additional information is depicted in FIG. 54. 

FIG. 54 is an example of a fourth display in an 
embodiment of a listening booth or rating room feature. 

The fourth display is displayed in response to receiving 
a user-initiated input such as a selection of an album 
cover image. 

The fourth display includes a banner region 1390, a 
cover art region 1392, a controls region 1394, and an 
information region 1396. The banner region 1390 
includes a service icon, textual information indicating 
the category or genre of the item (e.g. "Jazz"), and an 
option 1400 to return back to the category selection 
page. The option 1400 can include textual information 
indicating a number of music items previously rated by 
the end user. For example, the textual information can 
include 115 albums rated towards free CD". 

Alternatively, the option 1400 can include textual 
information indicating a remaining number of items to 
rate before receiving a complimentary item such as a 
complimentary music item. 

The cover art region 1392 includes information 
identifying the item. The information includes the 
artist (e.g. Earl Hines) , the title (e.g. In New 
Orleans), the cover art image, and the label (e.g. 

Chiaroscuro) for the item. In response to a user 

35 initiated selection of a portion of the cover art region 

1392 (such as the album cover), a larger, higher 

resolution image of the cover art is displayed. This 

allows the end user to print a hard copy of the cover 

art for the item. 

The information region 1396 is used to display 
information associated with the item. The information 
can include a track list with rating scores for rated 
songs, promotional information, liner notes, lyrics and 
credits. Preferably, all of the aforementioned 
information is included in a single media file for the 
item. This allows the end user to print all of the 
information at once. 

The portion of the information displayed in the 
information region 1396 is controlled by either a scroll 
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bar 1402 or by controls in the control region 1394. The 
control region 1394 includes a first control 1404 to 
initiate a display of the track list, a second control 
1406 to initiate a display of promotional information, a 
third control 1410 to initiate a display of the liner 
notes, a fourth control 1412 to initiate a display of 
the lyrics, and a fifth control 1414 to initiate a 
display of the credits. Each of the aforementioned 
controls in the control region 1394 is used to jump to a 
targeted portion of the single media file. The control 
region 1394 further includes a sixth control 1410 to 
initiate a purchase of the item (e.g. the option 
"Buy CD") . 

Optionally, the album rating page described with 
reference to FIG. 50 can include an option to provide 
additional feedback for the item. The option can have 
the form of a button or control including text such as 
"tell us more". In response to a user-initiated 
selection of the option, a detailed rating criteria 
interface is provided. An example of this interface is 
depicted in FIG. 1 55 . 

Further, the category or genre selection interface 
described with reference to FIG. 48 can include an 
option to provide a comparative rating for a plurality 
of items. The option can have the form of a button or a 
control. In response to a user-initiated selection of 
the option, a comparative ranking interface is provided. 

An example of this interface is depicted in FIG. 56. 

The comparative ranking interface is advantageous in 
providing record labels additional feedback for albums 
such as albums that were successful during their initial 
rating and albums which receive a marketing push. 

FIG. 55 is an example of a fifth display in an 
embodiment of a listening booth or rating room feature. 

The fifth display includes a plurality of rating 
criteria. The rating criteria can be encoded by 
information associated with the track or song. In this 
way, each track or song can have its own set of rating 
criteria. Preferably, an entity such as a record label 
indicates which rating criteria are to be provided for 
one of its songs. The entity can select the rating 
criteria from a checklist of all potential rating 
criteria . 

For purposes of illustration and example, the fifth 
display provides a graphical interface 1420 to receive 
and display a vocals rating, a rhythm rating, a brass 
rating, and a danceability rating from the end user. 

Each rating is entered using an associated up control 
and/or an associated down control. Each rating can be 
numerical, such as integers from one to ten. Each 
rating is displayed both textually and by a graphical 
bar chart display. 
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The fifth display further provides an option 1422 
to include additional criteria. In response to a user 
initiated selection of the option 1422, a list of all 
potential rating criteria can be displayed. The end 
user can select a rating criterion from the list and can 
enter a rating therefor. 

The fifth display further provides an interface 

1424 for entering user comments. The interface 1424 can 

include a text box to allow the end user to enter 

comments in the form of a textual message. 

To submit the additional feedback, the end user 

selects an option 1426 provided by the fifth display. 

The option 1426 can include a graphical button having 
text such as "submit ratings". In response to receiving 
the user-initiated selection of the option 1426, the 
additional feedback is recorded by the server 102. 

FIG. 56 is an example of a sixth display in an 
embodiment of a listening booth or rating room feature. 

The sixth display provides a graphical interface to 
receive a comparative ranking of a plurality of items. 

The plurality of items are typically selected by an 
entity such as a record label, and not by the end user. 

The plurality of items may or may not be within a genre 
or a category of music. 

The sixth display includes a plurality of images, 
such as a plurality of album cover images, associated 
with the plurality of items. Each image is user 
selectable, such as by a point-and-click operation, to 
initiate playback of audio samples for its associated 
item. If available, ratings and comments previously 
submitted by the end user are also displayed in response 
to the aforementioned user selection. 

The sixth display further includes a plurality of 
display locations for comparatively ranking the 
plurality of items. Each of the plurality of display 
locations is responsive to a drag-and-drop operation of 
one of the plurality of images. For example, an end 
user can click on a first image 1440, drag the first 
35 image 1440 to a first display location 1442, and drop 
the first image 1440 at the first display location 1442 
to indicate that the item associated with the first 
image 1440 is his/her favorite from the plurality of 
items. Similarly, the end user can click on a second 
image 1444, drag the second image 1444 to a second 
display location 1446, and drop the second image 1444 at 
the second display location 1446 to indicate that the 
item associated with the second image 1444 is his/her 
next favorite from the plurality of items. Once the end 
user has entered a comparative ranking of the items, the 
comparative ranking is submitted to the server 102. 

Based upon any of the user-generated rating 
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information and comments described herein, the music 
testing component 152 in FIG. 1 generates and provides 
reports including the actual data and/or summaries 
thereof. Each report can be specific to one or more 
songs associated with an entity such as a record 
company. The report is communicated to the entity to 
provide rating information and comments for its music 
items. The report can be stratified by demographics 
such as gender, age, occupation, and geographical region 
of the end users. Each report can be automatically 
generated either at periodic or predetermined times, or 
after a predetermined number of end users have rated an 
item, or upon receiving a request. For example, a 
report for an item can be automatically generated and 
communicated to the entity via the electronic network 
100 after one hundred end users have rated the item. As 
another example, a report for an item can be 
communicated to an entity in response to a request 
received from the entity via the electronic network 100. 

In a particular embodiment, the music testing 
component 152 and the promotions component 156 function 
as follows. To initiate music testing, a client 
35 supplies an album to be tested (either on CD or another 
medium) , indicates which four tracks are to be tested, 
identifies a 30-second clip from each track, and 
provides additional testing information. If desired, 
this initiation process can be performed on-line via the 
electronic network 100. 

Typically, the client is associated with a promoter 
of the album such as a record label for the album. 

Preferably, the client also supplies additional copies 
of the album for end users who redeem their credits to 
10 obtain the album. The additional copies of the album 
can be supplied by a fulfillment house indicated by the 
client. The number of additional copies is based upon a 
required batch size. 

The 30-second clips are digitally encoded for 
15 streaming, and made available to the server 102. An 
entry for the music test is made in a database (herein 
referred to as MusicTestingBatch) . The entry (herein 
referred to as Batch) includes a Universal Product Code 

(UPC) for the album, a scheduled start date for testing, 
20 either a scheduled end date for testing or a scheduled 
number of testing days, a required number of responses 

(batch size) , a genre of the album, and descriptive 
information such as liner notes, credits, and lyrics. 

The entry is assigned a unique identification code 
25 (herein referred to as BatchID) . The database includes 
a client identification code (herein referred to as 
ClientID) used for billing and report generation 
purposes. Optionally, data indicating a total number of 
songs submitted by the client is updated based upon the 
30 entry. 

Each entry in MusicTestingBatch is assigned a queue 
position for its genre. To readily identify which album 
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an end user will rate, a batch queue cache stores an 
active queue position identifier and an associated 
BatchID for each genre. 

The database includes data (herein referred to as 
BatchResponse) that identifies all of the end users (by 
their CustomerlDs ) that have rated a particular album 
(using its BatchID) . Using this data, a check is 
5 performed to ensure that the end user has not previously 
completed rating of the album identified by the batch 
queue cache. Alternatively, the check can be performed 
using data stored in the user profile. In this case, 
the user profile includes an AlbumID for each album 
rated by the end user. 

If the end user has previously completed rating the 
album, the queue position is incremented to a subsequent 
position. The queue position is repeatedly incremented 
until a previously-unrated album is identified. If all 
albums in the genre were rated by the end user, a 
message suggesting that the end user choose another 
genre is communicated to and displayed by the client 
apparatus 106. 

Once the end user has listened to and scored all of 
the song samples within the batch, the music testing 
component 152 registers the response and increments the 
queue position. To register the response, the music 
testing component 152 stores the scores in a 
MusicTestingResponse table and a MusicTestingScore table 
by CustomerlD and BatchID. The MusicTestingScore table 
tracks user ratings by correlating BatchID, SongID, and 
CustomerlD. Optionally, the AlbumID is stored in the 
user profile to prevent the album from being rated more 
than once by the end user. If the end user has not 
scored all of the samples, no information is stored for 
the end user. 

It is noted that separate MusicTestingResponse and 
MusicTestingScore tables may not be necessary since the 
difference between these two tables is that 
MusicTestingScore has an additional entry per song. 

In addition to an entry being made in the 
MusicTestingResponse table, the customer profile of the 
end user can be modified based upon the test. If the 
end user is enabled to receive promotions (e.g. by 
having a preferred customer profile), the music testing 
component 152 credits his/her account upon completing 
the rating. If the end user is unable to receive 
promotions (e.g. by having a lesser status such as basic 
customer or guest), no credit is provided to the end 
userfs account. Optionally, each credit has an 
expiration date after which the credit is purged. 

Preferably, a promotions-enabled customer profile 
maintains a number of testing credits (herein referred 
to as NumMusicTestingCredits) and a promotion enable 
date (herein referred to as PromotionEnableDate) . The 
presence of a PromotionEnableDate greater than the 
current date indicates that the end user has already 
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received a promotional item, and will not receive credit 
for the test. If the PromotionEnableDate is not present 
(e.g. if the end user has not received a promotional 
item) or if the PromotionEnableDate is less than the 
current date, then the end user is eligible to receive 
credit for the test. In this case, the number of 
testing credits is incremented upon performing the test. 
Additionally in this case, an entry is made in a 
promotions database (herein referred to as 
PromotionResponseAlbumsPresented) . The entry includes 
the BatchID, the CustomerlD, and a false value is 
assigned to a flag (herein referred to as 
PromoUsedFlag) . The entry indicates that the end user 
has tested the item and that the item can be used for a 
promotion. 

If the accumulated number of testing credits for 
the end user attains a threshold, a promotional item 
35 such as a CD is offered to the end user. The end user 
is allowed to select the promotional item from a 
plurality of promotional items having a false 
PromoUsedFlag in the promotions database. It is noted 
that each promotional item can have a limited duration 
of availability based upon its scheduled end date. 

The promotions component 156 receives a response 
(accept or reject) from the end user. If the end user 
accepts an item, the following steps are performed. A 
flag (herein referred to as SelectedFlag) associated 
with the item is set to true in the promotions database. 

Information in the customer profile needed to distribute 
the item to the end user (e.g. a name and a shipping 
address or an electronic mail address) is forwarded to 
the fulfillment house. Using the information, the 
fulfillment house can deliver a physical copy of the 
item or can deliver an electronic copy of the item via 
the electronic network 100. The number of testing 
credits is reset to zero. The PromotionEnableDate is 
set to a date equal to a predetermined time duration 
beyond the current date. As a result, the end user can 
continue rating items after the accumulated number of 
credits has attained the threshold, however, credit 
accumulation for the end user is inhibited for the 
predetermined time duration. The PromoUsedFlag is set 
to true for all entries associated with the CustomerlD 
of the end user in PromotionResponseAlbumsPresented. 

This step assures that the same albums are not presented 

to the end user in a subsequent promotion. 

If the end user rejects receiving an item (e.g. by 

30 not selecting an item from a list of available items) , 

the following steps are performed. The number of 

testing credits is reset to zero. The PromoUsedFlag is 

set to true for all entries associated with the 

CustomerlD of the end user in 

PromotionResponseAlbumsPresented. As a result, the end 
user has forfeited his/her credits, and may not select 
from these items in a subsequent promotion. However, 
the PromotionEnableDate is maintained so that the end 
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user's ability to acquire credits is not affected. 

After a promotion transaction is completed (either 
10 by accepting or rejecting the item), records associated 
therewith are migrated from the promotions database into 
an archive database. 

Optionally, a notification message can be 

occasionally sent to the end user via the electronic 

15 network 100 to the end user of his/her credit status. 

Once a batch has attained the required number of 
responses, the end date for testing is set to the 
current date, and a batch complete flag is set to a 
logical true. It is noted that the number of responses 
2 0 can be allowed to slightly exceed the required number of 
responses in this case. During nightly processing, the 
batch response data is summarized and packaged into a 
report. The report provides demographic data on the 
respondents and provides a measure to compare results 
25 across albums within a genre for a specific client. The 
client can be a record label that submitted the test 
request or a radio station seeking well-rated music. 

The report can include: the BatchID; a report date 
and time; the scheduled start and end times; the actual 
30 start and end times; the MusicID for the album, the 
title of the album; the first and last name of the 
primary artist for the album; the SongID, title, artist, 
and publisher of each tested song from the album; a 
count of the number of testing responses for the album; 
35 a hit index providing a count of responses which rate 
each song as least/highest; an average music testing 
score for each song and for the batch; a bar graph 
showing a percentage of responses at each score; and 
listener demographics. The report can also indicate a 
number of promotions that were accepted and a number 
that were declined, a promotion completion time, and a 
comparison of respondent ratings of redeemed albums 
versus non-redeemed albums. 

Either the report or a notification thereof can be 
delivered to the client via the electronic network 100. 

For example, the music testing component 152 can 
initiate that an electronic mail message be sent to the 
client after one hundred persons have rated songs from 
an album. The client, in turn, navigates to a Web site 
having the report in a marking language format such as 
HTML. The client can review the report using a browser 
program. The music testing component 152 generates a 
bill for providing the testing service for the client. 

As an alternative to generating a report after 
receiving a predetermined number of ratings, the report 
can be generated after a predetermined time duration. 
Once the predetermined time duration has elapsed, the 
music testing component 143 generates a report 
summarizing as much information that was gathered. If a 
client wants to receive ratings within a shortened time 
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period, the queue can be adjusted to make the album more 
likely to be presented to an end user than other albums 
in its genre or category. If desired, the queue can be 
adjusted to present the album to all end users which 
select its genre or category. 

It is noted that as an alternative to testing a 

batch of songs from a single album, a batch can comprise 

songs from a plurality of albums. In this case, it is 

preferred that the songs in a batch have some 

35 relationship with one another. It is also preferred 

that each song being tested be included in only one 

batch . 

Preferably, the music genre or category is 
associated with an entire album. For compilations and 
other multiple- format albums, a multi-genre category can 
be provided. 

The music testing component 152 frequently checks 
tables in the database to ensure that null pointers do 
not exist. For example, a tested album may still reside 
in the database after its associated audio files have 
been removed and/or archived. 

FIG. 57 is a block diagram summarizing a site map 
for an embodiment of the listening booth or rating room 
feature. The site map identifies functions available to 
the end user at specific points throughout the graphical 
interface. Upon entering the rating room feature, a 
main interface page is provided (block 1500) wherein a 
step of checking for installed components is performed. 

The main interface page provides a feature to check the 
status of the end user (block 1502), a feature to choose 
an album to rate by genre (block 1504), an optional 
feature to reshuffle album choices (block 1506) , and a 
feature to display an overview and help information 
(block 1510) . 

From the feature to check the status of the end 
user (block 1502), the end user can choose to fulfill an 
option to receive a complimentary music item in return 
for rating a number of items in a time duration (block 
1512). A confirmation message for this option is 
provided in block 1514. 

Further from the feature to check the status of the 
end user (block 1502), the end user can review 
previously-rated albums (block 1516) . In this path, a 
feature to view album information is provided (block 
35 1520) . From this feature, features to view song titles 
(block 1522), to view liner notes (block 1524), to 
review rated songs (block 1526) , and to buy a CD (block 
1530) are provided. 

The feature to choose an album to rate by genre 
5 (block 1504) provides a feature to view album 
information (block 1532), a feature to choose a song 
title to rate (block 1534), and a feature to buy a CD 
(block 1536) . The feature to choose the song title to 
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rate (block 1534) provides a feature to rate a song 
(block 1540), a feature to view liner notes (block 
1542), and a feature to buy a CD (block 1544). The 
feature to rate the song (block 1540) provides a feature 
to submit a ratings for the album (block 1546) . 

FIG. 58 is a block diagram of an embodiment of a 
content entry subsystem 1600. The content entry 
subsystem 1600 is described with reference to elements 
Of FIG. 1. 

The content entry subsystem 1600 is used to 
acquire, convert, and/or update content stored by the 
storage device 116. In general, content is acquired, 
converted, or updated by either: (i) importing the 
content from an external source such as the server 144; 
or (ii) entering the content using an administrative 
interface 1602. The content entry subsystem 1600 
addresses these two approaches of maintaining and 
populating the storage device 116 with content. 

The content entry subsystem 1600 includes a content 
converter 1604 to convert the content from a first 
format associated with the server 144 to a second format 
associated with the server 102. The content converter 
1604 can include one or more rules, and/or one or more 
filters to convert data from the server 144 to data 
which conforms to system requirements for the server 
102. Similarly, the administrative interface 1602 
performs a step of verifying that manually-entered data 
conforms to the system requirements. 

Preferably, the content entry subsystem 1600 
periodically imports content data from the server 144. 

For example, the content entry subsystem 1600 can be 
programmed to import content data from the server 144 on 
a nightly basis. The content data can have the form of 
a table retrieved from a Web page provided by the server 
144. The Web page is updated periodically (e.g. 

nightly) for this purpose. The content entry subsystem 
1600 retrieves a content data file through HTTP, and 
stores a copy of the file with delimited field 
separators. If the Web page is password protected, the 
content entry subsystem can automatically provide a 
password to gain access thereto. 

Once retrieved, the content data is converted or 
otherwise scrubbed to the second format. The content 
data in the second format is stored by a staging 
database 1606. Preferably, the staging database 1606 
substantially replicates the information stored in the 
server 144. 

The content entry subsystem 1600 assists in 
updating the database 148 using the converted data in 
the staging database 1606. In general, the content 
entry subsystem 1600 updates the database 148 based upon 
the most recent changes in the staging database 1606. 
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The content entry subsystem 1600 compares the converted 
data to existing, active data in the database 148. 

Rules are generated to convert the newest data to the 
active data. Caution is exercised to prevent changes 
that involve row deletes and key updates. The rules and 
exceptions can be dynamically generated to interpret 
changes in the server 144. 

The difference between the converted data and the 
active data is formatted to become an entry 
(update/add/delete) for the staging database 1606. The 
data is made active upon satisfying an integrity check. 

Daily changes to the database 1606 are logged. The 
changes can be summarized in a nightly administrative 
report generated by the content entry subsystem 1600. A 
daily report of the data import process can be 
communicated by electronic mail or other means to system 
administrators. The logs of updates can be formed using 
transaction logs from a database software package such 
as SQL. 

After one or more databases, including the database 
148, are updated by the staging database 1606, the data 
in the staging database 1606 is backed-up by a data 
backup and recovery system 1610, and purged. The data 
backup and recovery process 1610 makes available the 
most recent copy of the staging database 1606. 
Manually-entered data received by the 

administrative interface 1602 can include media location 
and other information used throughout the system. The 
media location can be in the form of an electronic 
address, such as a URL or a Uniform Resource Name (URN) , 
for accessing the content via the electronic network 
100. Some information attributes may be considered 
optional. The content entry subsystem 1600 accepts a 
new entry without requiring the optional information 
attributes. The content entry subsystem 1600 verifies 
the information attributes. An encoded music file 
associated with the media location is made available 
upon verification. 

Two examples of data formats from the server 144 
include a broadcast format and a content format. 

TABLE I shows radio station data extracted from the 

35 broadcast format 1 to generate data in the second format. 

TABLE II shows music data extracted from the broadcast 
format to generate data in the second format. TABLES 
III to VII show song data extracted from the Liquid 
Audio format to generate data in the second format. 

The station ID parameter is a code to uniquely 
identify each radio station. Preferably, the station ID 
is not relied upon for identifying the station. The 
Call Letters parameter provides the call letters 
identifying the radio station. The Frequency parameter 
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provides the over-the-air broadcast frequency of the 
radio station. The Format parameter identifies the 
format or category of content broadcast by the. radio 
station. The City, State, and Country parameters 
identify the city, state, and country of origin, 
respectively, of the radio station. The Description 
parameter provides a description, a monicker, or another 
identifier of the radio station. 

The Station Logo Address parameter includes an 
electronic address of a logo or another image associated 
with the radio station. Preferably, the logo is stored 
locally at the server 102 to improve player performance. 
The Station WWW Address parameter provides an electronic 
address such as a URL identifying a Web site for the 
radio station. The Schedule Address parameter provides 
an electronic address for a site having a programming 
schedule for the radio station. 

The Audio Stream Pointer Address (LQ) provides an 
electronic address of a lower-quality audio stream of 
content broadcast by the radio station. The Audio 
Stream Address (LQ) provides a file name and electronic 
address to verify the correct lower-quality audio stream 
for the station. The Audio Stream Bit Rate (LQ) 
parameter indicates the bit rate of the lower-quality 
audio stream. 

The Audio Stream Pointer Address (HQ) provides an 
electronic address of a higher-quality audio stream of 
content broadcast by the radio station. The Audio 
Stream Address (HQ) provides a file name and electronic 
address to verify the correct higher-quality audio 
stream for the station. The Audio Stream Bit Rate (HQ) 
parameter indicates the bit rate of the higher-quality 
audio stream. 

The Blackout Period parameter indicates times 
and/or dates for which content from the radio station is 
blacked-out or otherwise inhibited from being received 
via the electronic network 100. 

The Album ID parameter includes a code to uniquely 
identify a music item such as an album. Preferably, the 
AudioNet Album ID is not relied upon to identify the 
album. The Album Title parameter includes a title of an 
album or another music item. The Format parameter 
identifies the format of the music item. The Artist 
Sort Name parameter provides a name, used for sorting 
purposes, of an artist associated with the music item. 

The Artist Name parameter provides a name of the artist 
to be used for descriptive purposes. 

The Album Art Address parameter provides an 
electronic address of a cover art image associated with 
the music item. Preferably, the cover art image is 
stored locally by the server 102 to improve player 
performance. The Artist WWW Address parameter provides 
an electronic address, such as a URL, of a Web site for 
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the artist. The Album Description parameter provides 
descriptive information for the music item. The Audio 
Stream Met a File Address parameter provides an 
electronic address, such as a MetaURL, for providing an 
audio stream of the music item. The Audio Stream 
Address parameter provides a file name (such as a ra or 
asf file name) and an electronic address identifying 
the audio stream of the music item. The Audio Bit Rate 
parameter indicates the bit rate or encoding bandwidth 
of the audio stream. 

The Label Name parameter identifies a publishing 
entity for the music item, such as a record company or 
label. The Label Address parameter includes an 
electronic address, such as a URL, for a Web site of the 
record company or label. 

TABLES III to VII show song data extracted from the 
content format to generate data in the second format. 
The data includes song information, artist information, 
recording information, rights information, watermark 
information, and miscellaneous information. 

TABLE III 

Parameter 

Artist (s) 

Song Title 

Album Title 

Composer (Music) 

Composer ( Lyrics ) 

Arranger 

Publisher 

Genre 

Language 

TABLE III illustrates song information parameters 
extracted from data having the content format. An Artist 
parameter identifies the artist or artists who performed 
the song. Separate parameters may be defined for the 
"headline" artist, as well as session artists, 
orchestras, conductors, choruses, etc. A Song Title 
parameter provides a title of a song or like music item. 
An Album Title parameter provides a title of an album 
containing the song. A Composer parameter identifies at 
least one composer of the song. An additional parameter 
may identify the writer of the songs lyrics. An Arranger 
parameter identifies at least one arranger of the song. 

The Publisher parameter identifies the publisher of the 
song. A Genre parameter indicates the genre or category 
of the song. The Language parameter indicates a language 
of the lyrics of the song. An ISRC ID parameter includes 
a 12-digit alphanumeric serial code comprised of a two 
letter country code, a three-character author code, a 
two-digit year code, and a five-digit song identifier. 

TABLE V illustrates recording information 
parameters extracted from data having the content 
format. A Format parameter indicates an audio or a 
video format of the song. A Recording Type parameter 
indicates a recording type of the song. A Publication 
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Date parameter indicates a publication date for the 
song. A Country of Origin parameter identifies a 
country of origin for the song. A Playing Time 
parameter indicates a playing time of the song. 

A Recording Studio parameter identifies one or more 
recording studios used to record the song. A Mix Down 
25 Studio parameter identifies one or more studios used to 
mix down the song. A Mastering Studio parameter 
identifies one or more studios used to master the song. 

A Producer parameter identifies one or more 
producers of the song. An Engineer parameter identifies 
one or more recording engineers for the song. A 
Mastering Engineer parameter identifies one or more 
mastering engineers for the song. A Remixer parameter 
identifies any remixers of the song. An ISRC ID 
parameter includes a 12-digit alphanumeric serial code 
comprised of a two-letter country code, a three 
character author code, a two-digit year code, and a 
five-digit song identifier. 

TABLE V 

PARAMETER 

-Format 

Recording Type 
-Publication Date 
Country of Origin 
-Playing Time 
Recording Studio (s) 
Mix Down Studio (s) 
Mastering Studio (s) 
Producer (s) 
-Engineer (s) 
Mastering Engineer (s) 
-Remixer (s) 
ISRC Code 

TABLE VI illustrates rights information parameters 
extracted from data having the content format. A UPC 
Code parameter includes a 2 0-digit UPC code identifying 
the album. Preferably, the UPC is the convention to 
identify all music titles in a music library from radio 
station broadcast synchronization signals. A cross 
referencing database can be used to translate between a 
cart code from a radio station to a UPC. 

TABLE VI 
PARAMETER 
UPC Code 
CopVright 

Sound Recording Copyright 
Performance Rights Agency 
Mechanical Rights Agency 
Record Label 
Distributors 
Date Encoded 
j Encoded By 

A Copyright parameter provides copyright 

information for the song. A Sound Recording Copyright 

parameter provides sound recording copyright information 
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for the song. A Performance Rights Agency identifies a 
performance rights agency for the song. A Mechanical 
Rights Agency identifies a mechanical rights agency for 
the song. A Record Label parameter identifies the 
record label for the song. A Distributors parameter 
identifies one or more distributors of the song. 

A Date Encoded parameter indicates a date at which 
the song was encoded. An Encoded By parameter 
identifies a party that encoded the song. 

TABLE VII illustrates watermark information 
parameters and miscellaneous parameters extracted from 
data having the content format. A Standard Watermark 
parameter provides a standard digital watermark for 
identifying a source of the song. A User-Defined 
Watermark parameter provides a user-defined digital 
watermark for the song. A Notes parameter includes 
notes associated with the song. 

TABLE VII 
PARAMETER 

Standard Watermark 
User-defined Watermark 
INotes 

Referring back to FIG. 1, the audience measuring 
component 154 monitors and reports listenership 
information for items played using the player 142. 

Preferably, listening activity data is recorded for each 
instance of an end user playing an audio content item 
for a duration that attains or exceeds a predetermined 
listening time threshold. If the duration is less than 
the predetermined listening time threshold, the 
listening behavior is not considered significant, and 
the listening activity data is not recorded. 

Preferably, the predetermined listening time threshold 
is a global system parameter used for all audio content 
items . 

Any of the herein-described audio content items, 
including but not limited to radio category items, 
events category items, library category items, and music 
category items, can be monitored in this way. The data 
can include an indication of the audio content item, an 
indication of which end user is playing back the item, a 
demographic of the end user, a time at which the audio 
content item is played, and a location of the end user. 

Based upon any of the listenership information, the 
audience measurement component generates and provides 
reports including actual data and/or summaries thereof. 
These reports can include measurements that are familiar 
5 to advertisers, such as Average Quarter Hour, Cume, and 
time spent listening, which are familiar to radio 
advertisers. Each of these measurements can be derived 
from data tracked by the system. Each report can be 
specific to one or more radio stations associated with 
an entity such as a broadcasting company, or to one or 
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more songs associated with an entity such as a record 
company, for example. The report is communicated to the 
entity to provide audience listenership information. 

The report can be communicated via the electronic 
network 100. The report can be stratified by 
demographics such as gender, age, occupation, and 
geographical region of the end users. Each report can 
be automatically generated either at periodic or 
predetermined times or upon receiving a request 
therefor . 

A particular embodiment of the audience measuring 
component 154 is as follows. When an end user initially 
enters the site providing the player 142, an entry is 
made to a listener log database. The listener log 
database to which the entry is made depends upon which 
type of audio content item the end user is receiving. 

Preferably, the listener log database is selected from a 
radio log database, a music log database, an events log 
databasel and a library log database. The entry 
includes an identifier of the end user (e.g. the 
CustomerlD of the end user) and an identifier of the 
content (e.g. a radio station identifier, an event 
identifier, an album identifier, and/or a song 
identifier) . 

As the end user continues to listen to the content 
item for a predetermined time threshold, a subsequent 
entry is made into the appropriate listener log 
database. This process is repeated so that a new entry 
is made after every period having the predetermined time 
threshold. If the content item has changed, the end 
time is recorded, and the new entry identifies the new 
content item. The new content is monitored in the same 
way as the previous content item. In this way, when the 
end user leaves the site, only the final seconds of 
listening (up to a maximum of the predetermined time 
threshold) are not tracked. Preferably, a clock (not 
illustrated) associated with the server 102 is used to 
reference all time-based data for the audience measuring 
1 5 component 154. 

The audience measuring component 154 periodically 
generates reports based upon the listener log databases. 

Each report can be generated daily, weekly, monthly, 
quarterly, or annually and communicated to a client 
(e.g. a radio station) via either paper or the 
electronic network 100 using electronic mail, the World 
Wide Web, or HTML. Each report can be dynamically 
created rather than stored. Preferably, the report 
indicates time of day listening habits and numbers of 
listeners. Demographic data of listeners can also be 
provided. 

The report can include any combination of: (i) a 
measurement interval or period (e.g. daily, monthly, 
quarterly, or yearly); (ii) a measurement interval date 
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range; (iii) call letters and band of the radio station; 
(iv) a count of unique listeners; (v) a count of all 
listeners; (vi) an average listening time per 
connection; (vii) an average listening time per unique 
listener; (viii) a graph interval (e.g. in minutes); 
(ix) an average simultaneous users; (x) an average 
quarterly hour listener metric; and (xi) a cumulative 
listener metric (cume) . 

The listener log databases can be maintained by 
archiving the data, and purging the databases on a daily 
basis. Preferably , the archived data includes a record 
of the start time and end time for each end user based 
upon a plurality of entries in the listener log 
databases . 

Still with reference to FIG. 1, a detailed 
description of the advertising component 160 is 
provided. The advertising component 160 maintains a 
database of advertising records. Each advertising 
record can include an advertisement type, an electronic 
address, such as a URL, for an audible or visible 
advertisement, client information identifying the 
advertiser, and information designating a target 
audience (e.g. based on customer display information, 
music, and radio station genre) . Preferably, there are 
four types of advertisements: a banner advertisement, an 
attraction advertisement, a feature advertisement, and 
an audio advertisement. 

A plurality of banner advertisements from the 
database are queued for display with the player 142. 

The banner advertisements are successively displayed 
based on an automated process performed by the 
advertising component 160. For example, a subsequent 
banner advertisement in the queue can be displayed every 
150 seconds in the banner advertising region 1304 
described with reference to FIG. 47. 

A plurality of attractions advertisements from the 
database are queued for display with the player 142. 
The attractions advertisements are successively 
displayed based on an automated process performed by the 
35 advertising component 160. For example, the attractions 
advertisements can be displayed in the attractions 
region 1306 or the region 1312 described with reference 
to FIG. 47. Preferably, attractions advertisements are 
contextually associated with audio content played using 
5 the player 142. For example, an attractions 
advertisement can promote an upcoming concert or an 
album signing related to audio content being played 
using the player 142. In this way, the advertising 
component 160 can provide content-specific 
advertisements . 

A plurality of feature advertisements from the 
database are selected based upon broadcast signals. The 
feature advertisements can include static information 
such as a radio station logo presented continuously 
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while the player 142 is playing content from an 
associated radio station. The feature advertisements 
can include dynamic information such as an image of each 
album being played. Further, the feature advertisements 
can include a visible advertisement tailored to appear 
during a broadcast commercial. The feature 
advertisements can be displayed in the information space 
1314 described with reference to FIG. 47, for example. 

The audio advertisements replace advertisements 
within the broadcast prior to communication to the 
client apparatus 106. In this way, alternative 
Internet-based broadcasts and regional-based broadcasts 
can be generated. 

The advertising component 160 can determine an 
associated subset of the advertisements targeted to each 
end user. Further, the advertising component 160 can 
determine the sequence in which the subset of 
advertisements are to be presented. Advertisements can 
be selected for an end user based on any of the 
following: online and off-line purchasing, demographics, 
35 psychographics, geographies, sonagraphics (e.g. 

listening preferences), and listener behavior. In this 
way, the advertising component 160 can provide userspecific 
advertisements . 

The advertising component 160 tracks viewership and 
listenership of each of the advertisements in the 
database. Data is recorded indicative of which end 
users have seen or heard an advertisement in an active 
window for at least a predetermined time duration, and 
times at which the advertisement was seen or heard. The 
data can further track which end users click through or 
otherwise select each advertisement to get additional 
information, and track the contemporaneous activity of 
the end users . 

The advertising component 160 generates reports 
based upon the tracking data. The reports correlate end 
user demographics with metrics of the viewing and 
listening data. Client advertising billing reports can 
also be generated based upon the tracking data. 

It is noted that some of the advertising images and 
audio files can be cached to the storage device 132 of 
the client apparatus 106 to improve system performance. 
Audio files can be pre-queued and pre-buffered for 
streaming at the client apparatus 106. Either in-band 
signaling or out-of-band signaling can be used to 
trigger the images and audio files. An example of in 
band signaling includes a tone encoded within an audio 
data stream to identify and trigger content insertion. 

An example of out-of-band signaling includes data 
streamed with the audio data stream. 

It is also noted that to improve system 
performance, the server 102 can provide the client 
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apparatus 106 with content, in addition to the active 
content, based on a nearest subset of content selections 
on the graphical radio dial, presets, or favorites based 
on the end user's listening behavior. The additional 
content can be pre-buffered by the client apparatus 106. 

The herein-described components of the server 102 
can interact with the player 133 (and optionally player 
5 142) to provide personalized content to each of a 
plurality of end users of client apparatuses 104 and 
106. Personalized content can be provided to a first 
user by: (i) communicating from the server 144 first 
audio content associated with a broadcast to a first 
user location 106, together with control data with 
information relating to the content, the broadcaster, 
the user or other attributes such as location of the 
user, examples of which are set out below; (ii) 
selecting (at the server 102) second content based upon 
a first user profile (preferably located at the server 
102); and (iii) communicating a first signal to the 
first user location. 

The first signal to the first user location comes 
from a server such as server 102 or 144, and the player 
(player 142 and player 133 in combination) causes 
switching of content from a first server 102 to a second 
server 144 or from the server 144 to another server (not 
shown) , from which the inserted advertisement or other 
material is derived. 

The switching of content can take place at the 
player 133 or at the player 142. In the former case, 
upon detection of the relevent code, the player 133 can 
cause the additional content to be inserted from either 
a local storage device 132 or from the additional 
content server (not shown in FIG 1) . 

Upon registration of the client with the server 102 
the server will preload a queue of advertisments or 
other content items into the storage device or will 
preload addresses or URLs for those content items into 
35 the storage device 132. Thereafter, as the client 106 
receives content from the server 144 and as it 
identifies an insertion point from the associated data, 
instead of presenting any content that it receives from 
server 144 at that insertion point, the client will 
5 present one of the preloaded advertisements or other 
content items from its storage device 132. 

These advertisements can be of appropriate length 
in the case of audio advertisements such that an 
insertion point that indicates an opportunity for (for 
example) a twenty or thirty second sound advertisement 
can cause such an advertisement to be retrieved from the 
storage device 132. Alternatively, these insertion 
points can indicate addresses or URLs which cause the 
client 106 to turn to another server (not shown) to find 
a content item to be inserted at that point, and that 
other server will decide what that content should be. 
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Another example of an insertion item could be a 
complete song from a local artist, and the insertion 
point indicates that this should be the item inserted, 
whereupon the client refers to the local server and the 
server delivers whatever is the selected local song for 
the selected local artist. 

Instead of using insertion points identifiable in 
the data stream from the primary content server 144, the 
server 102 can provide the client 106 with a schedule of 
insertion times and the client 106 can maintain a real 
time clock and at the designated insertion times it will 
turn to its next insertion item for insertion into the 
content being received from server 144. 

It is preferred, in the case of streaming audio, that 
data is interleaved into the audio indicating such 
information as to the artist or song currently being 
played. This interleaved data can be used by the client 
106 as the trigger for causing a replacement of the data 
35 being received from server 144. For example an entire 
song could be replaced. Alternatively, that data could 
have a separate logical connection rather than being 
interleaved into the audio. 

Of particular interest are cases in which the first 
audio content and the first signal are communicated via 
an electronic network including at least one of the 
Internet, an intranet, and an extranet. The first 
signal synchronizes playback of the second content with 
respect to playback of the first audio content. 

The second content can include a first at least one 
image selected in dependence upon the first user profile 
150. In this case, the first signal is to synchronize 
display of the first at least one image to playback of 
the first audio content. The first at least one image 
can be selected further in dependence upon content 
within the first audio content. Of particular interest 
are cases in which the first image is a content-specific 
image and/or a broadcaster-specific image. 

Personalized visual content can be provided to a 
second user 104 by communicating the first audio content 
associated with the broadcast (from server 144) to a 
second user location 104, selecting a second at least 
one image based upon second user profile stored in 
customer profile 150, and communicating a second signal 
to the second user location {e.g. from server 102 or 
from another server not shown) . The second signal 
synchronizes display of the second at least one image to 
playback of the first audio content. The second at 
least one image can differ from the first at least one 
image . 

The second content can include second audio content 
selected in dependence upon the first user profile. In 
this case, the first signal is to synchronize playback 
of the second audio content with respect to playback of 
the first audio content. The second audio content can 
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be synchronized for insertion within the first audio 
content. Of particular interest are cases in which the 
second content includes at least one of advertising 
content and programming content. 

Personalized audible content can be provided to the 
second user by communicating the first audio content 
associated with the broadcast to the second user 
location, selecting third audio content based upon the 
second user profile, and communicating a second signal 
to the second user profile, and communicating a second 
signal to the second user location to synchronize 
playback of the third audio content with respect to 
playback of the first audio content. To personalize the 
content, the third audio content can differ from the 
second audio content. The third audio content can be 
synchronized for insertion within the first audio 
content . 

Each user profile is updated by monitoring 
information associated with user-specific, apparatus 
independent use of a plurality of audio content player 
apparatus via the electronic network. For example, the 
user profile for a user can be based upon his/her use at 
both the client apparatus 106 and the client apparatus 
104. Each user profile can include transaction 
information, demographic information, psychographic 
information, geographic information, sonagraphic 
information, and listening behavior information for its 
associated user. 

Thus, there has been described herein several 
embodiments including preferred embodiments of audio 
content player methods, systems, and articles of 
manufacture . 

Embodiments of the present invention can provide an 

Internet-based digital audio service that combines an 

35 easy-to-use, customizable audio player interface with a 

wide variety of audio content. Users are able to access 

audio-on-demand through an archive of music and spoken broadcasts from 

around the world. Further, content 

5 information is integrated with content distribution. In 
this way, an end user can obtain information about 
content to which he/she is listening. Additionally, the 
end user is provided a means for purchasing the content, 
such as music content, to which he/she is listening. 

User preferences and behavior are tracked to 
generate information of interest for each user. This 
information can relate to his/her music taste, 
geographical location, and/or other personalized 
criteria. The information can also be used by radio 

stations and record labels to determine which music is to providing audio 
content, the herein-described methods and systems can be used to provide 
video content. 

It will be apparent to those skilled in the art 
that the disclosed embodiments may be modified in 
numerous ways and may assume many forms other than the 
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preferred form specifically set out and described above. 

Accordingly, it is intended that the appended 
claims cover all such modifications which fall within 
the true spirit and scope of the invention. 
Claim 
Claims 

1 A method of playing first audio content using 
a computer, the method comprising the steps of: 
displaying a graphical radio dial indicating the 
first audio content; 

receiving data via an electronic network, the data 
encoding the first audio content; and 
playing the first audio content. 

2 The method of claim 1 wherein the data 

includes streamed data received via the Internet, the 
method further comprising the step of decoding the 
streamed data. 

3 The method of claim 1 wherein the graphical 
radio dial includes an alphabetical scale and a 
graphical pointer, wherein the graphical pointer is 
positioned with respect to the alphabetic scale based 
20 upon text identifying the first audio content. 

4 The method of claim 1 wherein the graphical 
radio dial indicates an over-the-air frequency 
associated with the first audio content. 

5 The method of claim 4 wherein the graphical 

radio dial includes a numerical scale and a graphical 

pointer, wherein the graphical pointer is positioned 

with respect to the numerical scale based upon the over30 the-air 

frequency. 

6 The method of claim I wherein the graphical 

radio dial includes a plurality of marks associated with 
a plurality of audio content having at least one 
attribute, the plurality of marks including a first mark 
associated with the first audio content. 

7 The method of claim 6 further comprising the 
steps of, prior to playing the first audio content: 
receiving the at least one attribute; 
determining the plurality of audio content based 
upon the at least one attribute; and 

receiving a user-initiated selection of the first 
mark. 

8 The method of claim 6 wherein the at least one 
attribute includes at least two of a category attribute, 
a band attribute, and a location attribute. 

9 The method of claim 8 wherein the band 

attribute indicates one of an AM band, an FM band, and 
an Internet band. 

10 The method of claim 6 further comprising the 

step of receiving a user-initiated selection of a preset 
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associated with the at least one attribute. 

11 The method of claim I further comprising the 
step of receiving a user-initiated selection of the 
first audio content from a plurality of audio content 
using the graphical radio dial. 

12 The method of claim 11 wherein the step of 
receiving the user-initiated selection includes 
receiving a user-initiated action to navigate to the 
first audio content from second audio content adjacently 
indicated by the graphical radio dial. 

. The method of claim 11 wherein the first audio 
content is selected using a smart card. 

14 A system for playing audio content, the system 
comprising: 

a computer operative to display a graphical radio 
dial indicative of the audio content, to receive, via an 
electronic network, data which encodes the audio content 
and to play the audio content. 

15 An article of manufacture for playing audio 
content using a computer, the article of manufacture 
comprising: 

a computer-readable storage medium; and 
computer-readable data stored by the computer 
readable storage medium, the computer-readable data to 
direct a computer to display a graphical radio dial 
indicative of the audio content, to receive data via an 
electronic network, which encodes the audio content and 
to play the audio content. 

16 A method of obtaining user feedback to music 
content, the method comprising the steps of: 
receiving a category of music content selected by 
an end user; 

communicating at least a portion of a music item 
within the category to the end user; 
receiving a rating of the music item by the end 
user; and 

accounting for the rating of the music item by the 
end user. 

17 The method of claim 16 further comprising the 
step of displaying a plurality of categories of music 
content, wherein the category of music content is 
selected by the end user from the plurality of 

5 categories and transmitted over an electronic network. 

18 The method of claim 17 further comprising the 
step of determining the plurality of categories based 
upon a listening behavior of the end user. 

19 The method of claim 17 wherein the plurality 

of categories is dependent upon at least one preference 
of the end user. 

20 The method of claim 16 wherein the step of 
accounting for the rating of the music item includes 
maintaining a count of music items rated by the end 
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user, the method further comprising the step of 
determining if the count attains a threshold. 

21 The method of claim 16 wherein the music item 
includes an album having a plurality of songs, wherein 
the step of communicating at least a portion of the 
music item includes communicating limited duration 
samples of the plurality of songs. 

22 The method of claim 16 further comprising the 

step of displaying a list of a plurality of music items 
previously rated by the end user. 

23 The method of claim 22 wherein the list 

includes the music item, the method further comprising 
the steps of, after receiving the rating of the music 
item: 

receiving a user-initiated selection of the music 
item from the list; 

displaying the rating for the music item; and 
replaying at least a portion of the music item. 

24 The method of claim 16 wherein the music item 

is selected within the category independent of the end 
user. 

25 The method of claim 16 further comprising .the 
step of receiving, from the end user, a plurality of 
ratings for music item, the plurality of ratings 
associated with a plurality of rating criteria. 

26 The method of claim 25 wherein the plurality 

15 of rating criteria includes at least one user-selected 
criteria . 

27 The method of claim 16 further comprising the 
step of receiving a time sequence of a plurality of 
ratings for the music item. 

28 The method of claim 16 further comprising the 
step of generating a report based upon the rating. 

29 A system for obtaining user feedback to music 
content, the system comprising: 

a computer operative to receive a category of music 
content selected by an end user and to communicate to 
the end user at least a portion of a music item within 
the category, the computer further operative to receive 
a rating of the music item by the end user, and to 
account for the rating of the music item by the end 
user . 

30 A method of assisting operation of an audio 
content player, the method comprising the steps of: 
displaying a plurality of icons including at least 
one icon associated with user information and at least 
one icon associated with playlist information; 
receiving a user-initiated selection of a first 

icon from the plurality of icons; and 

operating the audio content player in dependence 

upon first information associated with the first icon. 
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31 The method of claim 30 wherein the step of 
receiving the user-initiated selection includes 
receiving a user-initiated drag action of the first icon 
to a portion of a display. 

32 The method of claim 31 further comprising the 
steps of: 

displaying a graphical card slot at the portion of 
the display; and 

displaying a graphical card within the graphical 

card slot in response to the user-initiated drag action. 

33 The method of claim 30 further comprising the 

step of modifying the first information associated with 
the first icon, wherein the audio content player is 
operated in dependence upon modified first information. 

34 The method of claim 33 wherein the first icon 

is associated with user information, and wherein the 
step of modifying the first information includes 
modifying user identity information. 

35 The method of claim 34 wherein the user 

identity information includes a name, an address, and an 
electronic mail address. 

36 The method of claim 33 wherein the first icon 

is associated with user information, and wherein the 
step of modifying the first information includes 
modifying a default for automatic playback. 

37 The method of claim 33 wherein the first icon 

is associated with user information, and wherein the 
step of modifying the first information includes 
modifying a payment option. 

38 The method of claim 33 wherein the first icon 

is associated with playlist information, and wherein the 
step of modifying the first information includes adding 
an item to a playlist. 

39 The method of claim 33 wherein the first icon 

is associated with playlist information, and wherein the 
step of modifying the first information includes 
deleting an item from a playlist. 

40 The method of claim 30 further comprising the 
step of communicating the first information in an 
electronic mail message. 

41 The method of claim 30 further comprising the 
step of communicating the first information via a 
wireless network. 

42 The method of claim 30 wherein the first icon 

is associated with at least one of an actual smart card 
and a virtual smart card. 

43 The method of claim 30 wherein the plurality 

of icons includes at least one icon associated with 
privileged access to audio content. 
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44 The method of claim 43 wherein the first icon 

is associated with privileged access to audio content, 
and wherein the step of operating the audio content 
player includes providing privileged access to audio 
content . 

45 The method of claim 30 wherein the first icon 

is associated with playlist information, and wherein the 
step of operating the audio content player includes 
playing at least a portion of a playlist. 

46 A system for assisting operation of an audio 
content player, the system comprising: 

a computer operative to display a plurality of 
icons including at least one icon associated with user 
information and at least one icon associated with 
playlist information, to receive a user-initiated 
selection of a first icon from the plurality of icons, 
and to operate the audio content player in dependence 
upon first information associated with the first icon. 

47 A method of comparatively rating music 
content, the method comprising the steps of: 
displaying a plurality of images associated with a 
plurality of music items, the plurality of images 
including a first image associated with a first music 
item and a second image associated with a second music 
item; 

displaying a plurality of display locations, the 

plurality of display locations including a first display 

location and a second display location; 

receiving a drag-and-drop event of the first image 

at the first display location; and 

receiving a drag-and-drop event of the second image 
at the second display location. 

48 The method of claim 47 further comprising the 
5 steps of: 

initiating playback of a portion of the first music 
item in response to receiving a user-initiated selection 
of the first image; and 

initiating playback of a portion of the second 
music item in response to receiving a user-initiated 
selection of the second image. 

49 The method of claim 47 further comprising the step 
of displaying a previously-submitted rating for the 

first music item in response to receiving a userinitiated selection of 
the first image. 

50 A method of operation of a server interacting 
with a plurality of users to provide personalized 
content to each of the users, comprising providing 
personalized content to a first user by: 
communicating first audio content associated with a 
broadcast to a first user locations- 
selecting second content based upon a first user 
profile; and 

communicating a first signal to the first user 
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location. 

51 The method of claim 50, wherein first audio 
content and the first signal are communicated to the 
first user via an electronic network including at least 
one of the Internet, an intranet, and an extranet. 

52 The method of claim 50 wherein the first 

signal synchronizes playback of the second content with 
respect to playback of the first audio content. 

53 The method of claim 50 wherein the second 

content includes a first at least one image selected in 
dependence upon the first user profile. 

54 The method of claim 53, wherein the first 

signal synchronizes display of the first at least one 
image to playback of the first audio content. 

55 The method of claim 50 wherein the first at 
least one image is be selected further in dependence 
upon content within the first audio content. 

56 The method of claim 55, wherein the first 
image is a content-specific image. 

57 The method of claim 55, wherein the first 
image is a broadcaster-specific image. 

58 The method of claim 50, further comprising 

25 providing personalized visual content to a second user 
by communicating the first audio content associated with 
the broadcast to a second user location, selecting a 
second at least one image based upon a second user 
profile, and communicating a second signal to the second 
30 user location. 

59 The method of claim 58, wherein the second 

signal synchronizes display of the second at least one 
image to playback of the first audio content. 

60 The method of claim 59, wherein the second at 
least one image differs from the first at least one 
image . 

61 The method of claim 50, wherein the second 
content includes second audio content selected in 
dependence upon the first user profile. 

62 The method of claim 61, wherein the first 

signal synchronizes playback of the second audio content 
with respect to playback of the first audio content. 

63 The method of claim 61, wherein the second 

audio content is synchronized for insertion within the 
first audio content. 

64 The method of claim 50, wherein the second 

content includes at least one of advertising content and 
programming content. 
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65 The method of claim 50, wherein personalized 
audible content is provided to the second user by: 
communicating the first audio content associated 
with the broadcast to the second user location, 
selecting third audio content based upon the second 
user profile; 

communicating a second signal to the second user 
profile, and 

communicating a second signal to the second user 
location to synchronize playback of the third audio 
content with respect to playback of the first audio 
content . 

66 The method of claim 65, wherein the third 

audio content differs from the second audio content. 

67 The method of claim 65, wherein the third 

audio content is synchronized for insertion within the 
first audio content. 

68 The method of claim 50, wherein each user 

profile is updated by monitoring information associated 
with user-specific, apparatus-independent use of a 
plurality of audio content player apparatus via the 
electronic network. 

69 The method of claim 68, wherein the user 
profile for a user is be based upon his/her use at a 
first client apparatus and a second client apparatus. 

70 The method of claim 50, wherein each user 

profile includes, for its associated user, at least two 
of: transaction information, demographic information, 
psychographic information, geographic information, 
sonagraphic information, and listening behavior 
information . 

71 A server for a network comprising: 

a profile component for storing a table of end 
user profile data; 

a content delivery component for selecting second 

content based upon a first user profile; and 

a transceiver controlled to communicate first 

audio content associated with a broadcast to a first 

user location and to communicate a first signal to the 

first user location. 
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in 29 Ernst & Young offices — to provide career counseling, job 
placement, and management. . . 
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1250940 DETU017 
Rehabilitation Institute of Michigan and the City of Detroit to Host 4th 
Annual Assistive Technology Expo and Job Fair for Persons with 
Disabilities 

DATE: March 31, 1998 11:41 EST WORD COUNT: 625 
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Michigan Hall 
3-4 p.m. 

Workshop : "Tips on How to Find and Maintain Employment " 
Presented by DMC Training and Development 
Michigan Hall 
3:30-5 p.m. 

Wheelchair Basketball Exhibition 

Sponsored by Athletes Unlimited 

Michigan Hall 

Saturday, April 4, 1998 

10 a.m. -3 p.m. 

Assistive Technology. . . 
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0232696 NY020 
ERNST & YOUNG UPDATE: STRONG 1989 REVENUES FOR THE RECENTLY MERGED FIRM; 
WORLDWIDE ORGANIZATION IN PLACE AND OPERATING SMOOTHLY 

DATE: January 9, 1990 10:09 EST WORD COUNT: 680 

...and college students with the 

achievements of the Nobel Laureates. The firm is also the sponsor of 

the Olympic Job Opportunities Program, which provides suitable 

employment and career starts for Olympic athletes in training who are 

unable to step onto the career ladder at the same time. . . 
? 



http://www.dialogclassic.com/main.vmgw 



10/24/03 



